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“Has  Jack  Patera  lost  his  mind?  .  .  . 

"What  if  other  coaches  in  the  league 
start  playing  that  way?  Can  you  imagine  us 
surrounded  by  exciting  football  every  week¬ 
end?  Egads!” 

The  statue  of  liberty  play  and  other  raz¬ 
zle-dazzle  maneuvers  have  returned  to  pro 
football  under  Seattle  Seahawks  coach  Jack 
Patera.  Times-Union  reporter  Rick  Wood- 
son  considers  it  a  refreshing  change  from 
the  computerized-conservatism  that  has 
come  to  characterize  pro  strategies. 

Through  Gannett  News  Service  Playbook, 
he  was  able  to  share  his  enthusiastic  and 
amusing  reaction  with  readers  of  Gannett 
newspapers  throughout  the  country. 

Playbook  is  a  special,  weekly  sports  pack¬ 
age  compiled  by  GNS  from  reports  by  Gan¬ 
nett  newspaper  sports 
staffers  throughout  the 
country.  It’s  a  lively,  fact- 
and-opinion  filled  pre-  V 

view  of  pro  and  college 
football  that  will  be  pub-  COfTICS 

lished  20  times  this  sea-  u  J 

son.  HOmC^  ^ 

For  readers  of  Gannett 
newspapers,  Playbook 
delivers  comprehensive 
coverage  of  the  depth 
and  quality  found  in  spe-  i 
cialty  sports  magazines. 

But  they  get  it  free  as  1^^ 

part  of  their  regular  daily  jrtjfi 

newspaper. 


Playbook  focuses  on  the  action  with 
close-up  reports,  interviews  and  analyses 
from  GNS  reporters  and  editors  around  the 
nation.  Summaries  of  results,  standings  and 
upcoming  matchups  are  coupled  with  pre¬ 
dictions,  ratings  and  newsbriefs  about  the 
people  who  play  the  game. 

Readers  examine  OJ’s  left  knee  and  are 
introduced  to  a  linebacker  who  walks  in 
white  ostrich  boots  and  wears  a  quarter  in 
his  ear.  They  learn  why  Tom  Landry  is  using 
the  double  tight  end  in  midfield  situations 
and  who  might  be  running  away  with  the 
Heisman  Trophy. 

It’s  all  in  Playbook.  All  part  of  the  Gan¬ 
nett  News  Service  assignment  to  provide 
that  extra  dimension  in  regional,  state  and 
national  coverage  for  Gannett’s  78*  home- 
town  newspapers.  GNS 
is  their  own  supplemen- 
tal  wire  to  the  world  be- 
U  yond.  An  important  re- 

source  that  helps  them 
better  serve  the  different 
interests  and  needs  of 
their  readers. 


Gannett 

•Gannett  recently  announced 
agreement  in  principle  to  merge 
with  Combined  Communications 
Corporation,  a  Phoenix-based 
diversified  media  company  with 
seven  television  stations.  13 
radio  stations,  two  newspapers 
and  outdoor  advertising  facilities 
in  11  U.S.  states  and  in  major 
Canadian  Cities. 


The  1977  Major  Market  Index  shows  Seattle  reigns  #1  in  product 
consumption  of: 

Domestic  wines,  dining  out,  calculators,  record  players,  women’s  shavers, 
costume  jewelry,  beer  and  de,  paperbacks,  backpacks,  lipstick,  cat  food, 
rods  and  tackle,  travelers’  checks,  TV  dinners,  powdered  sugar,  hot 
chocolate,  foreign  and  domestic  travel— and  a  whole  lot  more. 

Seattle’s  the  17th  largest  ADI  in  the  country— and  you  need  both 
newspapers  to  be  effective.  Here’s  why: 

The  one-day  reach  of  the  morning  Seattle  Post-Intelligencer— the 
P-I— is  368,000;  24%  of  all  the  adults  in  the  Seattle  ADI.  The  combined 
one-day  reach  of  the  morning  P-I  and  the  evening  Seattle  Times  is  665,000; 
43%  of  the  adults  in  the  Seattle  ADI? 

WHien  you  want  to  reach  Seattle. .  .MAKE  YOUR  FIRST  BUY 
THE  MORNING  P-I. 

Call  Marv  Larsen,  national  advertising  manager,  206/628-8233 
for  more  information  about  the  morning  P-I  and  the  growing  Seattle  market. 


Seattle  Post-Intelligencer 

•Smroe:  1977  Ma).»  Market  Index  The  morning  newspaper  for  Washington  State. 


Happy  birthday  to  you. 

Happy  birthday  to  you. 

Happy  birthday  dear  trademark. 
Happy  birthday  to  you. 


* 

? 


IS  a  trademark  of  XEROX  c:ORP()KATION 


“Happy  Birthday  ro  You*’  ©  1V35  by  Sumniy-Birchard  Co.  Copyright  renewed  1V62.  All  rights  reserved.  Used  by  permission. 
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In  these  times  of  high  costs  it  s  good  to  know . . . 


ACB’s  Checking 
Proof  Service 
still  costs  less- 

costs  less  than 
doing  it  prseif! 

ACB's  Chocking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  '  tear  sheets.  "  No  wonder  virtually 
ail  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete' service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  IS  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 


You  ean*t  beat  experience, 

iS'rhe  ADVERTISING 
CHECKING  BUREAU,  INC. 


Call  your  nearest  ACB  office. 


NEW  YORK:  2  Park  Avenue,  10016;  Phone  212/685-7300 
CHICAGO;  434  South  Wabash  Avenue,  60605;  Phone  312/922-2841 
COLUMBUS,  OHIO:  941  North  High  Street,  43201;  Phone  614/294-4761 
MEMPHIS:  52  South  Second  Street,  38103;  Phone  901/526-3281 
SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000 
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15-18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Royal 
Sonesta  Hotel,  New  Orleans. 


16-17 — Advertising  Research  Foundation,  Waldorf-Astoria,  New  York 
City. 

16- 18 — Newspaper  Research  Council,  Registry  Hotel,  Minneapolis. 

17- 20 — National  Conference  of  Editorial  Writers,  Detroit  Plaza  Hotel, 

Renaissance  Center,  Detroit. 

18- 20 — Catholic  Press  Association,  Eastern  Region,  William  Penn  Hotel, 

Pittsburgh,  Pennsylvania. 

19- 20 — New  England  Newspapers  Advertising  Executives  Association, 

Copley  Plaza,  Boston. 

19-20 — Western  Newspaper  Foundation  Seminar,  Newspaper  Manage¬ 
ment,  University  of  Southern  California,  Los  Angeles. 

19-20 — Newspaper  Comics  Council,  Orlando  Hyatt  House,  Orlando. 
22-24 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

22-28 — National  Press  Photographers  Association  Flying  Short  Course: 
Oct.  22— Hartford  Conn.,  Windsor  Locks  Howard  Johnson's;  Oct. 
23— Chicago  Sheraton  O’Hare;  Oct.  25— Nashville  Hyatt  Regency; 
Oct.  26— Oklahoma  City  Sheraton;  Oct.  28 — Sacramento  (Calif.) 
Convention  Center. 

26-27— Harris  2200  Systems  Users  Group,  Erie  Times,  Erie,  Pa. 

26-28 — International  Federation  of  Newspaper  Publishers  (FIEJ)  Manag¬ 
ing  and  Marketing  Symposium,  Monte  Carlo. 

28- 29 — Eastern  Ski  Writer's  Association,  "How  To"  Seminar,  Mount 

Snow,  Vermont. 

29- Nov.  1 — Southern  Newspaper  Publishers  Association,  Boca  Raton 

Hotel  and  Club,  Boca  Raton,  Fla. 


NOVEMBER 

1-2 — Fair  Trial/Free  Press  Workshop,  Sponsored  by  Pennsylvania  Bar 
Association,  Pennsylvania  Newspaper  Publishers  Association  Foun¬ 
dation,  Pennsylvania  Society  of  Newspaper  Editors;  Brunswick 
Hotel,  Lancaster,  Pa. 

1- 3 — Catholic  Press  Association,  Southern  Region,  Stouffer’s  Inn,  Louis¬ 

ville,  Kentucky. 

2- 4 — Northern  Illinois  Newspaper  Association,  Holiday  Inn,  DeKalb,  III. 

2-4 — Ohio  Newspaper-in-Education  Seminar,  Stouffer's  Inn,  Dayton. 

8-9 — Audit  Bureau  of  Circulations,  Century  Plaza,  Los  Angeles. 

8-10 — Pennsylvania  Press  Institute  Circulation  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

8- 11 — National  Newspaper  Association,  Town  and  Country  Hotel,  San 

Diego. 

9- 10 — Northeast  Newspaper  in  Education  Association,  Colonial  Hilton, 

Cranston,  R.l. 

10- 12 — Mid-America  Press  Institute,  Running  the  Small  Daily  Newsroom, 

Bel  Air  Hilton,  St./Louis,  Mo. 

12-15 — International  Newspaper  Promotion  Association,  Promoting  the 
Total  Newspaper  Seminar,  Hyatt  O'Hare,  Chicago. 

12-15— Southern  Newspaper  Publishers  Association,  Energy  Policy  for 
America  Seminar,  University  of  Oklahoma,  Norman. 

15-18 — International  Newspaper  Promotion  Association,  Classified  Pro¬ 
motion  Seminar,  Hyatt  O'Hare,  Chicago. 

15-18 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Birmingham, 
Ala. 

29-30 — Advertising  Research  Foundation,  Western  Conference,  Hyatt 
Regency,  Los  Angeles. 


DECEMBER 

3-5 — Southern  Newspaper  Publishers  Association,  circulation  sym¬ 
posium.  Hyatt  Regency,  Atlanta,  Ga. 

3-6— Southern  Newspaper  Publishers  Association  Foundation,  Editing 
the  Under-25,000  Newspaper,  Gainesville  Times,  in  Atlanta. 
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The  corporation  and  human  values*Science 
vs. the  liberal  arts*Continuing  to  grow 


Some  of  the  most  fundamental  problems  of 
business  today  are  those  having  to  do  with  human 
relations  and  human  values,  and  this  seems  likely 
to  continue  for  years  to  come. 

We  have  crossed  the  threshold  of  an  era  of 
scientific  and  technological  development  that  has 
already  altered  the  world  we  live  in  more  sharply 
than  at  any  time  in  history,  and  is  continuing  to  alter 
it.  It  seems  to  us  imperative  that  mankind's  bur¬ 
geoning  knowledge  be  based  on  sound  moral  and 
ethical  values. 

We  must  continue  to  raise  the  standard  of 
living  in  a  world  whose  population  is  growing 
prodigiously  even  after  some  slowdown  in  recent 
years  and,  through  this  improved  living  standard, 
preserve  and  enlarge  the  freedom  of  the  individual. 

Whether  or  not  mankind  achieves  the  po¬ 
tential  made  possible  by  advanced  technology, 
and  to  what  degree,  will  depend  in  large  part  on  the 
availability  of  sufficient  economic  freedom  to  pro¬ 
vide  scope  for  human  resourcefulness;  a  broadly 
educated  populace;  and  the  confidence  and  the 
will  to  keep  pushing  ahead. 

Mobil  is  deeply  involved  in  all  of  these 
spheres.  Perhaps  our  first  and  most  basic  require¬ 
ment  is  for  people— for  an  adequate  and  continu¬ 
ing  reservoir  of  the  essential  skills  without  which  a 
company  in  our  business  cannot  succeed. 

What  sort  of  people  make  up  our  company, 
and  what  do  we  try  to  do  with  them  and  for  them? 

Their  skills  range  from  accounting  through 
secretarial  to  zoology.  In  our  recruiting,  once  we 
establish  the  technical  or  scientific  qualifications 
of  an  engineer  or  a  chemist,  for  instance,  we  look 
for  about  the  same  qualities  in  both  the  scientifi¬ 
cally  trained  and  the  liberal  arts  students.  We  have 
learned  that  a  business  hires  the  whole  person, 
and  that  in  the  long  term  motivation  and  character 
traits  are  more  important  than  specific  skills  and 
knowledge. 

Our  business  is  so  complex,  even  in  its  non¬ 
technical  aspects,  that  no  one  person  can  master 
all  of  it;  so,  to  do  one’s  job,  one  has  to  be  able  to 
work  effectively  with  others.  In  a  person’s  supervi¬ 


sory  work,  one  of  his  or  her  prime  functions  must 
be  the  development  and  perceptive  coaching  of 
subordinates,  since  today  they  must  accomplish 
most  of  the  work  and  tomorrow  one  of  them  may 
have  to  replace  him  or  her.  Thus  individuals  with 
broad  experience,  the  ability  to  think  clearly  and 
productively,  and  a  determination  to  improve  the 
status  quo  can  make  substantial  contributions  to 
the  corporate  effort. 

The  job  of  management  is  in  the  most 
fundamental  sense  the  job  of  encouraging  and 
helping  people  to  develop  themselves— keeping  in 
mind  that  it  is  always  some  one  person  who  is  being 
trained,  and  that  each  person  will  differ  from  his  or 
her  peers  in  respect  to  specific  needs  and  capabil¬ 
ities.  Management  must  provide  the  sort  of  em¬ 
ployment  and  work  experience  that  will  utilize  the 
individual’s  abilities  more  effectively  than  those 
abilities  could  otherwise  be  used. 

We  have  learned  by  experience  that  when 
we  are  looking  for  a  man  or  woman  with  executive 
ability  to  promote— and  our  need  for  managers 
who  can  move  up  is  endless— an  individual’s  ability 
to  deal  with  abstract  problems  involving  judgment 
and  the  ability  to  reason  is  often  more  significant  at 
that  juncture  than  any  technical  knowledge. 

We  are  in  a  technology-intensive  industry 
and  therefore  will  continue  to  need  highly  trained 
and  skilled  scientists  and  technicians.  But  science 
is  concerned  largely  with  the  measurable,  and 
when  you  have  summed  up  all  the  factors  of  an 
individual  that  can  be  measured,  you  still  have  not 
described  nor  understood  that  person.  What  is 
critically  important  in  the  long  term  is  the  broader 
dimensions  of  knowledge  and  insight  that  enable 
people  to  deal  successfully  with  a  variety  of  social 
and  economic  problems. 

We  know  that  in  our  own  case  we  require 
young  people  of  moral  stamina  who  can  think  and 
who  can  identify  priorities.  Given  such  individuals, 
along  with  the  good  sense  of  the  American  public 
once  it  has  the  facts,  we  believe  that  freedom  can 
survive  in  our  country  and  that  a  resourceful,  well- 
managed  business  can  prosper,  benefiting  from 
and  contributing  to  the  growth  and  development 
of  the  people  who  constitute  it. 


M©bir 


<01978  MoDi)  Corporat'On 


Box  A,  Mobil  Oil  Corpofaiion  150  East  42  Street  New  York  N  Y  10017 


Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 

Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at; 


THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
(713)833-3311 

SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
OVERLAND  PARK,  KANSAS  66212 
Phone  (913)  888*0695 
Telex  42516 

^oro?^ 


Newsbriefs 


The  National  Labor  Relations  Board  has  ordered  the  State 
Journal  in  Lansing,  Mich.,  to  pay  a  second  time  for  the  same 
unfair  labor  practice  because  the  first  time  around,  the  news¬ 
paper  paid  the  NLRB  award  to  the  estranged  wife  of  the 
discriminated-against  employe  when  the  money  should  have 
gone  to  him. 

In  reviewing  the  case  against  Federated  Publications,  Inc., 
which  publishes  the  State  Journal,  NLRB  recalled  that  on 
June  2,  1975,  the  newspaper  had  been  ordered  to  pay  one 
Ralph  Martin  a  total  of  $1,147.10  for  earnings  lost  because  of 
discrimination  against  him  from  April  11,  1974  to  June  28, 
1974. 

During  that  1974  period,  Martin  had  assigned  his  earnings 
to  his  wife  but  in  July,  he  cancelled  the  assignment  and  the 
business  office  was  notified.  The  Martins  were  divorced  in 
February,  1975,  but  when  the  NLRB  order  came  along  in 
June,  the  newspaper  gave  the  award  to  the  divorced  wife  and 
she  refused  to  turn  it  over  to  her  ex-mate. 

The  newspaper  argued  to  NLRB  that  Martin  would 
not  have  received  the  money  anyhow  because  of  the  wage 
assignment  in  effect  at  the  time  covered  by  the  award  but 
NLRB  found  that  it  was  not  within  the  newspaper’s  peroga- 
tive  to  decide  who,  if  anyone,  other  than  Martin  was  entitled 
to  receive  the  award.  The  newspaper  company,  said  NLRB, 
must  bear  the  burden  which  was  caused  by  its  failure  to 
comply  with  the  board’s  order  to  give  Martin  the  back  pay. 
So  the  State  Journal  must  pay  again. 

in  Hf 

The  makers  of  Anacin  and  Arthritis  Pain  Formula  would  be 
required  to  ‘‘stop  making  false,  misleading  and  unsubstan¬ 
tiated  claims  for  non-prescription  drugs”,  under  an  initial 
order  by  Federal  Trade  Commission  law  judge,  Montgomery 
K.  Hyun. 

Hyun’s  directive  states  that  each  future  Anacin  ad  in¬ 
clude  that  "Anacin  is  not  a  tension  reliever.”  until  approxi¬ 
mately  $24  million  dollars  in  advertising  is  spent,  the  equiva¬ 
lent  Anacin  advertising  budget  for  the  five-year  period  end¬ 
ing  April,  1973,  when  the  tension  relief  ads  ceased. 

Hyun  also  chided  C.T.  Clyne  Co.  the  advertising  agency 
for  the  American  Home  Products  Corp.,  makers  of  Anacin, 
stating  that  Clyne  "knew  or  should  have  known”  that  Ana- 
cin’s  claims  of  being  "more  effective  for  relieving  pain  than 
any  others”  were  false,  according  to  a  FTC  statement. 

3k  *  * 

The  Brown-Williamson  Company  of  Louisville,  Kentucky 
will  spend  ‘‘an  unusually  high  amount”  of  its  advertising 
budget  in  newspapers  to  re-introduce  its  ‘‘Viceroy”  brand 
cigarettes,  according  to  Bob  Roach  of  Brown-Williamson. 

About  30%  of  the  advertising  budget  for  the  new  "Vice¬ 
roys,”  Roach  said,  will  be  used  in  300  newspapers  across 
the  United  States  for  a  period  of  three  to  six  months,  depend¬ 
ing  upon  the  success  of  the  campaign. 

Brown-Williamson,  which  manufactures  other  cigarette 
brands  including  "Cool”,  "Raleigh”,  and  "BelAir”,  ordi¬ 
narily  does  not  concentrate  on  newspaper  advertising. 
Roach  said  the  decision  to  use  newspapers  was  based  upon 
"the  topicality  and  immediacy  which  newspapers  bring  re¬ 
introducing  a  brand.” 

"Because  we  can’t  get  four-color  reproduction  quality,” 
Roach  explained,  "it’s  hard  to  convey  the  imagery  of  water¬ 
fall  scenes  for  a  brand  like  Cool.”  The  total  advertising 
budget  for  Brown-Williamson  was  estimated  at  $24  million  in 
1977. 
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Public’s  right  to  know 
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The  public’s  right  to  know  has  been  assaulted  by  the 
strikes  against  New  York  City’s  major  newspapers  forcing 
them  to  shut  down  for  almost  two  months.  But  that  right 
has  not  been  denied  completely,  as  some  contend.  New  York¬ 
ers  were  surfeited  with  alternative  information  media,  in¬ 
cluding  four  interim  dailies.  Their  acceptability  was  a  mat¬ 
ter  of  opinion. 

It  has  been  claimed  with  some  logic  that  the  striking 
unions  were  responsible  for  closing  the  three  major  newspa¬ 
pers  and  depriving  the  public  of  their  right  to  know.  Others 
say  those  newspapers  should  have  protected  that  right  by 
continuing  to  publish. 

Fred  Friendly  of  the  Ford  Foundation,  writing  in  the  Wall 
Street  Journal,  poses  the  question  this  way:  “Explain  some¬ 
thing  to  me  about  you  journalists.  You  proclaim  that  you 
have  the  right  to  print  stolen  government  secrets.  You  claim 
your  right  to  withhold  evidence  from  judges  and  juries  ex¬ 
ceeds  the  Sixth  Amendment  rights  of  a  man  on  trial  for  his 
life.  You  say  you  would  go  to  jail  to  protect  my  right  to  know. 
What’s  happened  to  my  right  to  know  during  the  last  eight 
weeks?’’ 

He  continues:  “The  question  is  a  serious  one,  posed  by 
people  who  favor  neither  side  in  New  York’s  current  news¬ 
paper  strike.  The  facts  seem  to  be  on  the  publishers’  side — 
everyone  recognizes  the  existence  of  featherbedding  in  the 
pressroom — but  the  emotional  specter  of  pickets  protesting 
lost  jobs  still  has  poignant  appeal.  But  the  merits  of  the 
issues  have  little  to  do  with  the  rising  tide  of  anger  against 
everyone  responsible  for  robbing  the  world’s  greatest  city  of 
the  essential  stimuli  to  its  central  nervous  system — 
information  and  probing  news  analysis. 

“New  Yorkers  .  .  .  have  been  short-changed  by  their 
newspapers.  The  Netv  York  Times  and  the  New  York  News 
seem  more  anxious  to  win  than  to  publish.’’ 

In  our  opinion,  that  is  “a  cheap  shot.” 

It  is  true  that  the  Constitution  grants  special  rights  to  the 
press.  Most  journalists  do  their  level  best  to  observe  those 
obligations  as  a  sacred  trust. 

But  while  one  half  of  the  press  is  guaranteed  freedom 
under  the  Constitution — that  part  dealing  with  news  and 
opinion — the  other  part  dealing  with  mundane  things  like 
money  must  face  the  same  competitive  stresses  and  strains 
of  the  market  place  as  any  other  business.  That  means  pay¬ 
ing  taxes  as  well  as  payrolls,  buying  supplies,  earning  the 
money  to  do  so  in  the  competition  for  advertisers  and  read¬ 
ers,  and  complying  with  all  government-imposed  business 
regulations  including  labor  laws. 

The  fact  is  that  only  the  strong  and  profitable  newspapers 
in  New  York  have  survived  the  holocaust  of  strikes  of  recent 
years.  It  will  be  only  the  strong  and  profitable  ones  that  will 
be  able  to  fight  for  the  people’s  right  to  know  in  the  future. 
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Letters 


QUARTER-FOLDS 

As  an  advertising-oriented  person,  I 
have  very  strong  emotions  relative  to 
quarter-fold  products.  They  have  helped 
us  to  regain  our  advertising  dominance  in 
our  area.  Due  to  their  convenience  and 
retention,  the  results  to  the  advertiser 
are  increased  proportionately. 

I  would  like  to  first  assure  you  that  I  am 
not  suggesting  newspapers  change  their 
broadsheet  format,  or  that  they  discon¬ 
tinue  or  eliminate  their  tabloid  magazines 
or  all  of  their  tabloid  size  special  sec¬ 
tions.  What  I  am  suggesting  is  that  they 
add  to  their  newspaper’s  production, 
quarter-fold  products  that  are  for  specific 
product,  profession,  hobby  or  recrea¬ 
tional  pursuit.  Some  examples  would  be 
mobile  home  living,  real  estate,  boating, 
skiing  and  many  others. 
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I  certify  that  the  statements  made  by  me  above  are  correct 
and  complete. 

Ferdinand  C.  Teubner.  Gen*l  Mgr. 


CarttHm  by  Jelf  MacNelly.  RUhmond  |Va.)  Sews  Leader 


I  suggest  that  these  quarter-fold  prod¬ 
ucts  be  supported  by  good  editorial 
material  specifically  related  to  the  adver¬ 
tising  content.  I  am  not  suggesting  that 
the  editorial  department  prostitute  the 
news,  but  there  is  a  multitude  of  good, 
positive  information  relative  to  any  sub¬ 
ject  that  can  be  researched  or  gathered 
from  wire  services  to  fill  this  need. 

It  is  no  secret  that  in  the  past  15  to  20 
years,  many  newspapers  and  magazines 
have  disappeared  from  the  market  place. 
Nearly  all  newspapers  have  experienced 
a  decline  in  their  circulation.  This  has 
been  brought  about  by  a  number  of  cir¬ 
cumstances:  TV,  changing  life  styles  and 
transportation  changes.  Newspapers 
have  contributed  to  this  by  their  refusal 
to  change  their  style  and  format. 

Our  readers  today  are  different  than 
those  20  or  30  years  ago.  They  still  want 
news,  but  they  are  not  entirely  depen¬ 
dent  on  their  daily  newspaper  to  bring 
them  this  news.  The  want  more  diverse 
and  helpful  news.  They  want  a  source  of 
news  that  gives  them  the  more  direct  and 
helpful  news  in  relations  to  their  hobbies, 
their  professions  and  their  recreational 
pursuits. 

It  is  my  opinion  that  we  are  going  to 
have  to  become  half  newspaper  and  half 
magazine.  By  utilizing  a  quarter-fold 
product,  we  can  serve  both  our  reader 
and  our  advertiser  better.  I  firmly  be¬ 
lieve,  that  by  giving  careful  considera¬ 
tion  to  their  use,  to  the  helpful,  positive 
editorial  content,  we  can  begin  to  rebuild 
our  circulation,  regain  the  support  of  our 
readers  and  advertisers,  and,  therefore, 
increase  our  chances  of  remaining  the 
top  advertising  medium  in  the  market 
place.  It  is  my  belief  that  quarter-fold 
equipment  and  use  is  as  necessary  to  to¬ 
day’s  newspapers  as  new  technology  and 
automation. 

Chuck  Doremus 
(Classified  advertising  manager,  Salem 
(Ore.)  Statesman-Journal. ) 

PET  PEEVE 

One  of  my  pet  peeves  is  the  newspaper 
article  that  describes  something  in  glow¬ 
ing  terms,  but  fails  to  give  the  reader  any 
information  he  can  act  on. 

Craig  Wilson 
(Director,  Action  Line,  Akron  Beacon 
Journal.) 


CartiHfn  by  Wall  Meyer,  /.o/ii*  Beaeh  (CaliL)  huiei>endent 
l*res.s-JeU‘}iram 


STRANGE  FEELING 

It’s  strange  as  I  sit  here  and  compare 
our  own  situation  with  that  of  our  big 
brothers,  the  Fourth  Estate. 

I  wonder  if  the  large  corporate  news¬ 
papers  of  the  world  have  ever  compared 
their  plight  to  that  of  their  imprisoned 
counterparts  .  .  .  journalists  in  prison. 
Prison  newspapers  are  a  bear  to  put  out, 
and  there’s  no  such  thing  as  the  First 
Amendment.  Only  rules.  If  we  care  to 
say  something  in  print,  we’d  better  be 
damn  careful,  because  even  if  our  facts 
are  right,  it’s  a  beef  for  being  so  and 
having  the  audacity  to  make  the  attempt 
to  speak  out.  “Security”  is  a  blanket 
(and  a  very  elastic  one)  excuse  for  “no¬ 
freedom  of  the  press.” 

There  is  a  case  in  the  California  courts, 
and  thus  far  it  has  been  ruled  upon  favor¬ 
ably  in  the  interests  of  the  institution 
newspapers.  The  superior  court  judge  in 
Monterey  County.  Richard  Silver,  stated 
in  his  decision  to  lighten  administrative 
censorship:  “Someday  prison  inmates 
will  be  returned  to  free  society.  When 
this  occurs  they  should  be  aware  that 
there  are  legitimate  ways  and  means  to 
express  dissent  and  differences  of  opin¬ 
ion  with  government  or  others  without 
engaging  in  criminal  conduct. 

“Further,  security  itself  is  not  pro¬ 
moted  by  prohibiting  thought  or  expres¬ 
sion  of  honest  differences  of  opinion. 
Such  a  broad  restriction  tends  to  cause 
the  mental  and  emotional  frustration 
which  itself  results  in  violence.” 

Michael  Davids  B-76557 
(Editor/communicator,  California  Men’s 
Colony,  San  Luis  Obispo,  Calif.) 


Short  takes 


Her  father  sells  papers  in  New  York 
and  is  a  close  friend  of  the  bride’s 
mother. — Darien  (Conn.)  News. 

Hs  5k  * 

Andretti  to  sit  on  Italian  pole — 
Chieuffo  Sun-Times. 

♦  ^  5k 

Some  of  the  events  were  threatened 
with  cancellation  or  curtailment  by  a 
nighttime  cewfew  .  .  . — Albany  (N.Y.) 
Times- Union. 
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Our  job  is  to  tdl  the  pec^e  what’s 

M  A  9f  — ^VITilliam  E.  Giles,  Editor. 

eOine  on/  rue  Detmt  News  W 


**1  tell  our  reporters  three  things. 
‘'One,  get  it  right.  Two,  get  it  all.  Three, 
write  it  straight.  I  also  tell  them  something 
else:  Listen  to  people,  learn  from  people. 

Find  out  what  they  want  to  know,  and  what 
they  need  to  know. 

“We  deal  with  many  complex  stories. 
So  we’ve  got  to  take  the  talent,  the  time  and 


the  space  to  explore  them.  Why?  Because 
our  audience  is  smart,  critical  and 
skeptical.  We  can’t  do  our  Job  unless  we 
have  the  people’s  respect  and  their  trust. 
That’s  what  we’re  striving  to  do  every  day 
at  The  News.  Through  full,  fair  and  basic 
reporting.  If  you’re  trusted,  you’re 
needed.” 


The  Detfoil:  News 

Largest  evening  newspaper  circulation  in  America. 


October  14,  1978 


E&P 


lAPA  renews  its  attack 
on  UN  news  control  idea 


By  Jerome  H.  Walker 

To  be  the  critic  of  society  ...  or  to  be 
the  servant  of  society. 

That’s  the  nub  of  the  question  which 
divides  the  Western  World  and  the  Third 
World  on  the  function  of  the  news  media. 

Thirty  years  after  various  agencies  of 
the  United  Nations  debated  the  issue  in  a 
torrent  of  verbiage  it  remains  a  live  and 
unresolved  difference  among  nations  and 
people. 

Again  this  week,  at  the  34th  annual 
General  Assembly  of  the  Inter  American 
Press  Association  in  Miami,  Fla.,  dele¬ 
gates  clashed  in  their  views  of  press 
freedom.  The  arguments  centered  on  a 
proposed  declaration  for  a  new  world  in¬ 
formation  order  which  is  to  be  consid¬ 
ered  by  the  United  Nations’  Educa¬ 
tional,  Scientific  and  Cultural  Organiza¬ 
tion  (UNESCO)  in  Paris  later  this  month. 

There  are  1 1  articles  in  the  draft  decla¬ 
ration  but  the  one  that  defenders  of 
western-style  journalism  regard  as  a 
communist-inspired  booby  trap  says: 

“It  is  the  duty  of  states  to  facilitate  the 
application  of  the  present  declaration, 
and  to  ensure  that  the  mass  media  com¬ 
ing  directly  under  their  jurisdiction  act  in 
conformity  therewith.” 

In  a  prelude  to  the  lAPA  discussion, 
the  hemispheric  organization’s  presi¬ 
dent,  Mrs.  Argentina  S.  Hills,  publisher 
of  El  Mundo  in  Puerto  Rico,  asserted 
that  “the  inexorable  outcome”  of  the 
right  of  governments  to  control  the  flow 
of  news  will  be  the  disappearance  of  a 
free  and  responsible  press  and  its  re¬ 
placement  by  media  that  submissively 
reflect  the  policies  of  governments. 

Third  World  proponents  of  the  decla¬ 
ration  have  contended  that  the  principal 
news-gathering  agencies  of  the  west 
(such  as  the  AP,  UPl,  Reuters  and 
Agence  France  Presse)  present  distorted 
pictures  of  the  developing  countries  with 
emphasis  on  negative  subjects  such  as 
military  intrigues,  disasters,  famines, 
etc.  They  want  their  own  news  agencies 
to  distribute  information  about  their  af¬ 
fairs. 

Two  years  ago  the  advocates  of 
Western-style  journalism  branded  as 
“unacceptable  and  dangerous”  the  orig¬ 
inal  draft  of  UNESCO’s  declaration  enti¬ 
tled  “fundamental  principles  governing 
the  contribution  of  the  mass  media  to 
strengthening  peace  and  international 
understanding  and  to  combatting  war 
propaganda,  racialism  and  apartheid.” 


The  modified  version  of  the  declara¬ 
tion  is  still  unacceptable,  said  George 
Beebe,  chairman  of  the  32-member 
World  Press  Freedom  Committee  which 
is  working  to  improve  news  media  in  the 
developing  countries. 

Against  this  background,  the  lAPA, 
program-builders  arranged  for  a  preview 
of  the  anticipated  debate  in  UNESCO.  A 
panel  on  “The  State  and  The  Press”  was 
moderated  by  Roger  Tatarian,  a  former 
editor  of  United  Press  International  who 
teaches  journalism  at  California  State 
University  at  Fresno. 

The  panelists  were: 

Guido  Grooscors,  former  Minister  of 
Information  for  Venezuela,  now  that 
country’s  Ambassador  to  Columbia; 

Rosemary  Righter,  a  member  of  the 
staff  of  the  Thomson-owned  Sunday 
Times  of  London. 

George  Beebe,  associate  publisher  of 
the  Miami  Herald,  flagship  paper  of  the 
Knight-Ridder  group,  which  publishes  an 
edition  for  the  Americas. 

UNESCO’s  spokesman,  Asher  De 
Leon,  failed  to  appear  for  the  discussion. 

At  the  outset,  Tatarian  posed  a  ques¬ 
tion:  Are  there  any  circumstances  in 
which  government  involvement  in  con¬ 
trol  of  the  press  is  acceptable?  He  com¬ 
mented  that  due  to  financial  problems 
the  choice  in  many  undeveloped  coun¬ 
tries  is  a  government  press  or  no  press. 

None  of  the  panelists  offered  a  reply. 

Rather  than  a  confrontation  of  opposing 
views,  the  scheduled  debate  became  a 
consensus  on  offering  cooperation  to  the 
Third  World  in  creating  a  system  of  free 
expression. 

Venezuelan  diplomat  Grooscors  took 
the  occasion  to  qualify  his  oppostion  to 
the  UNESCO  proposal,  pointing  out  that 
his  country’s  constitution  provides  for 
freedom  of  the  press.  However,  he  ad¬ 
mitted,  there  are  some  restrictions  in  re¬ 
spect  to  national  security  and  policy. 

Ms.  Righter  criticized  the  United  Na¬ 
tions  agency  for  pushing  a  philosophy 
that  would  require  news  media  to  respect 
national  sovereignty.  She  traced  the  his¬ 
tory  of  the  declaration  and  said  the  re¬ 
vised  version  is  the  product  of  the  UN¬ 
ESCO  Secretariat  and  a  group  of  advis¬ 
ers  it  selected. 

It  was  depressing  and  worrisome,  she 
said,  when  a  tax-supported  world  agency 
advocates  a  system  that  would  lead  in¬ 
evitably  to  censorship  and  positive  man¬ 
ipulation  of  the  news  media. 

“UNESCO,”  she  said,  “has  sup- 
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ported  the  new  world  information  order 
in  ways  which  do  the  Third  World  dubi¬ 
ous  service.  Central  to  its  strategy  for 
communications  are  (1)  integration  of  the 
media  into  the  development  process,  and 
(2)  the  principle  that  the  media  must  re¬ 
spect  national  sovereignty  and,  in  the 
words  of  the  draft  declaration,  ‘promote 
the  development  of  a  climate  of  confi¬ 
dence.’  ” 

“Both  imply  a  certain  innocence  about 
the  nature  of  news,  the  temptations  for 
governments,  and  a  certain  ignorance 
about  what,  in  fact,  serves  develop¬ 
ment.” 

Beebe  called  for  a  “Camp  David”  ap¬ 
proach  to  solution  of  the  conflict  with 
UNESCO.  He  defended  the  Western 
World’s  news  agencies  against  charges 
of  deliberate  distortion  of  developing 
countries’  policies  and  said  all  of  them 
were  working  to  correct  omissions  and 
neglect  which  are  due  mainly  to 
economic  obstacles  in  maintaining  news 
services  in  the  multitude  of  Third  World 
nations. 

Beebe  said  he  had  examined  the  wire 
service  products  for  many  years  and  was 
satisfied  they  were  fair,  honest  and  un¬ 
biased,  or  else  “we  would  have  cancel¬ 
led  them  if  they  were  as  bad  as  they  are 
pictured”  by  proponents  of  the  declara¬ 
tion. 

The  western  agencies,  Beebe  added, 
are  willing  to  cooperate  in  establishing 
national  news  agencies.  He  held  up  the 
Caribbean  news  service  as  a  model  for 
independent  news  service. 

The  Free  World  Press,  he  said,  has 
“slept  too  long”  paying  little  attention  to 
the  activities  of  UN  organizations,  while 
non-free  press  activities  have  partici¬ 
pated  in  them.  He  urged  the  UNESCO  to 
listen  to  journalists  before  heeding  only 
the  unjustified  complaints  of  government 
information  ministers. 

A  member  of  the  lAPA  audience  asked 
if  anything  was  being  done  to  help 
courageous  journalists  who  are  exiled 
and  face  loss  of  a  career.  Panelists  said 
each  case  would  have  to  be  considered 
on  its  own  merits  with  a  thorough  exami¬ 
nation  of  the  exile’s  performance  and 
background.  Numerous  journalists  who 
have  left  their  home  towns  because  of 
harassment  or  threat  to  their  lives  have 
been  relocated  in  free  press  countries,  it 
was  reported. 

Speaking  for  the  International  Press 
Institute,  C.  R.  MacDonald  of  The  Affe  in 
Australia  advocated  more  profes¬ 
sionalism  in  journalism.  Undertrained 
journalists,  he  said,  are  weak  and  cannot 
successfully  protect  the  profession.  All 
attempts  to  restrict  the  flow  of  news 
should  be  opposed,  he  said. 
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Estlow:  Scripps  tried  to 
unload  Post  prior  to  1971 


By  Celeste  Huenergard 

The  E.  W.  Scripps  Co.  was  trying  to 
unload  the  Cincinnati  Post  even  before 
the  Justice  Department  ordered  it  in  1971 
to  sell  the  Cincinnati  Enquirer. 

According  to  Scripps  president  Edward 
W.  Estlow.  nobody  wanted  it. 

As  the  Federal  hearing  on  the  prop¬ 
osed  joint  operating  arrangement  be¬ 
tween  the  two  papers  dragged  into  its 
second  week  of  overtime.  Estlow  took 
the  stand  and  repeatedly  described  the 
afternoon  daily  as  a  “problem  property 
swimming  in  red  ink." 

An  unsuccessful  search  for  a  buyer 
began  in  the  late  I960's  under  the  direc¬ 
tion  of  Jack  R.  Howard,  chairman  of 
Scripps"  Exec  utiveCommi  ttee.  Estlow 
said. 

John  Knight  of  Knight-Ridder  News¬ 
papers  was  approached  during  the  sum¬ 
mer  of  I970.  Estlow  testified. 

"Mr.  Knight  stated  that  he  had  no 
interest  in  the  Cincinnati  Post  because  it 
was  a  six-day  newspaper  and  he 
wouldn't  touch  a  six-say  newspaper  with 
a  lO-foot  pole."  Estlow  added,  indicating 
that  other  chains  apparently  felt  the  same 
way. 

Estlow.  who  called  himself  Scripps" 
chief  negotiator  for  the  proposed  ar¬ 
rangement.  said  he  knew  the  Post  was 
headed  for  trouble  soon  after  he  was  ap¬ 
pointed  Scripps  business  manager  in 
1 970.  He  previously  had  held  the  same 
title  at  the  Scripps-owned  Rocky  Moun¬ 
tain  News. 

Estlow  said  he  informed  Scripps  board 
members  in  1970  that  there  was  "no 
operating  or  marketing  solution  to  the 
Post's  problems."  and  "heard  no  dis¬ 
agreements."  from  those  in  attendance. 

By  1971  or  1972.  Estlow  testified. 
Scripps  was  already  studying  the  Post's 
plant  capacity  with  the  thought  of 
negotiating  a  joint  operating  agreement 
with  the  Enquirer. 

A  meeting  in  early  1974  brought  En¬ 
quirer  publisher  Carl  H.  Lindner.  How¬ 
ard  and  Estlow  together  at  Scripps" 
former  headquarters  in  the  Pan  Ameri¬ 
can  Building  in  New  York. 

Estlow  referred  to  the  discussion  as 
"very  casual  and  very  indefinite  and 
rather  hazy.  .  .  .  But  there  was  sufficient 
exchange  for  us  to  pursue  it." 

Intermittent  negotiations  continued 
until  1976.  when  the  unions  initiated  a 
w'age  moratorium  and  Estlow  suggested 
that  further  discussions  “be  iced  until 
the  Post  (could)  go  to  Washington  with¬ 
out  embarrassing  evidence." 

When  Justice  Department  Attorney 
Gerald  Connell  asked  Estlow-  to  elabo¬ 
rate  on  that  decision,  the  Scripps  presi¬ 
dent  replied: 
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"We  assumed  the  Justice  Department 
would  look  on  a  filing  with  a  jaundiced 
eye.  so  to  speak,  if  the  filing  showed  the 
condition  of  the  Post  was  in  a  marginal  or 
low  profit  position — even  though  at  that 
point  in  our  judgment  it  would  be  tem¬ 
porary  or  revert  back  to  a  failing  position 
because  of  the  market  or  revenues." 

Connell  produced  another  memo  dated 
July  I,  1976  that  suggested  negotiations 
with  the  Enquirer  had  been  unsuccessful 
and  that  efforts  were  now  being  directed 
"along  other  lines." 

But  Estlow  insisted  that  negotiations 
for  the  joint  operation  had  never  ceased 
and  continued  into  1977  when  the  pre- 
hearing  agreement  was  reached. 

Estlow  admitted  however,  that  a  Post 
proposal  to  form  a  third  coporation  for 
the  printing  and/or  distributing  of  the  two 
papers  was  turned  down  by  the  Enquirer 
at  one  point  during  the  negotiations. 

"We  weren't  able  to  sell  the  Enquirer 
on  the  concept."  Estlow  said.  Under 
such  an  agreement.  Estlow  added,  the 
Post  would  have  handled  all  printing  be¬ 
cause  of  its  newer  presses. 

The  Enquirer  subsequently  announced 
last  April  plans  to  build  a  $16.7  million 
production  facility  to  house  all  opera¬ 
tions  except  Post  editorial  if  the  pending 
arrangement  goes  through. 

Private  antitrust  suits  against  the  En- 
qui'rerforcombination  rate  structures 
and  its  surprise  purchase  of  the  Post 
building  in  1976  were  also  considered  by 
Scripps  several  times  during  the  negotia¬ 
tions. 

Estlow  testified  that  he  contacted 
Scripps'  attorneys  reagarding  the  En¬ 
quirer's  advertising  practices  for  the  first 
time  in  1973  and  again  within  the  last 
three  years. 

Scripps  counsel  told  Estlow  that 
"there  was  no  substance  there  for  a 
case."  the  executive  said.  Estlow  re¬ 
called  that  he  had  “only  casually  recon¬ 
sidered  (such)  a  suit"  when  the  recent 
lease  on  the  Post  building  was  up  for 
renewal. 

The  Justice  Department  had  followed 
the  Cincinatti  newspaper  scene  closely  in 
the  past.  Estlow  added,  and  "we  as¬ 
sumed  that  they  had  studied  this  situa¬ 
tion  in  their  diligent  and  very  efficient 
manner." 

When  Jeffrey  Freund,  attorney  for  the 
International  Typographical  Union  and 
Newspaper  Guild,  asked  if  the  suits 
would  have  produced  the  kind  of  em¬ 
barrassing  evidence  that  would  have 
made  it  difficult  for  Scripps  to  go  to 
Washington"  for  an  application.  Estlow 
replied:  "It  is  so  speculative  as  to 
whether  or  not  that  would  have  reduced 
the  losses  that  I  don't  see  how  I  can 
comment  on  that." 


Connell  took  the  line  of  questioning 
further  and  asked  if  such  suits  “could 
disrupt  negotiations  between  the  Post 
and  Enquirer."  Estlow  said  they  could. 

Opponents  to  the  proposed  arrange¬ 
ment  maintain  that  Scripps  deliberately 
maneuvered  the  Post  into  the  red  in 
order  to  qualify  it  under  the  Newspaper 
Preservation  Act. 

In  earlier  testimony  Lawrence  A. 
Leser.  Scrippsfinancial  vicepresident 
outlined  how  American  Financial  Corp., 
headed  by  Lindner,  secretly  acquired  the 
Post’s  building  in  1975  for  $2.7  million. 

“We  had  been  in  negotiations  with  the 
previous  owner  (Taft.  Ingalls  and  Co.)  in 
the  fall  of  1974,"  Leser  replied  to  a  ques¬ 
tion  from  opposing  attorney  John  J. 
Getgey. 

Scripps  had  no  intention  of  purchasing 
the  building,  Leser  continued,  but 
wanted  an  option  to  buy  to  strengthen  its 
bargaining  position  in  the  single  facility 
talks. 

“Around  Christmas  of  1974  we  heard  a 
rumor  that  somebody  was  talking"  to 
former  U.S.  Senator  Robert  Taft  Jr.,  the 
owner,  Leser  said.  “Our  negotiator 
reached  SenatorTaft  and  he  said:  ‘1  can't 
talk  to  you  at  this  time.'  The  next  thing 
we  heard  Mr.  Lindner  had  bought  the 
building.”  Getgey  contended  that 
Scripps  had  been  given  a  chance  to  pur¬ 
chase  the  building  for  $2.6  or  $2.7  million 
before  Lindner  stepped  in,  but  Leser 
could  not  remember  if  that  was  the  case. 

Earlier  Leser  testified  that  when  the 
Post  lease  expired  in  July,  AFC  “wanted 
the  moon"  or  $360,000  a  year  (Scripps, 
had  been  paying  $150,000).  Scripps 
executives  eventually  signed  contract  for 
$22,000  a  month  plus  maintenance  cost 
and  property  taxes. 

Estlow  continuously  described  the 
Post's  chances  for  survival  as  nil  without 
an  agency  shop.  What  had  worked  for 
him  in  Denver,  fizzled  out  in  Cincinnati, 
he  said. 

Scripps  tested  many  revival  strategies 
in  the  Cincinnati  market,  some  of  which 
had  helped  push  the  Rocky  Mountain 
News  ahead  of  the  Denver  Post,  Estlow 
said. 

Some  of  those  included:  the  introduc¬ 
tion  of  a  Saturday  TV  magazine;  new 
advertising  and  circulation  directors;  a 
switch  from  adult  to  child  carriers;  zoned 
editions;  a  Sunday  shopper;  the  discon¬ 
tinuation  of  a  two  percent  discount  to 
advertisers  who  paid  bills  within  30  days; 
cancelation  of  60-day  to  120-day  credits 
to  adult  carriers;  half-price  subscription 
offers;  commercial  printing;  and  the 
elimination  of  ego  circulation. 

“The  problem  is  the  market.”  Estlow 
concluded.  “There  is  not  enough  rev¬ 
enue  here  for  two  Independent  dailies." 

The  short-lived  Sunday  shopper  begun 
last  year  brought  home  losses  of 
$350,000.  And  although  it  out-circulated 
the  Sunday  Enquirer,  failed  to  attract  a 
single  major  store.  Estlow  said. 

(Continued  on  pafte  16) 
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Reporters  yield  to  orders 
for  non-confidential  notes 


While  New  York  Times  reporter 
Myron  Farber  continues  to  battle  the 
courts  to  keep  his  notes  on  the  Dr.  Mario 
Jascalevich  murder  case  confidential, 
other  press-court  battles  have  been 
springing  up  around  the  country. 

In  several  instances  the  press  has 
yielded  to  the  courts  and  agreed  to  turn 
over  notes  or  tapes  because  these  mate¬ 
rials  do  not  contain  the  names  of  confi¬ 
dential  sources. 

One  such  case  is  in  Montana,  where 
the  Associated  Press  gave  a  non- 
confidential  tape  recording  to  the  State 
Attorney  General  last  week  after  the 
State  Supreme  Court  refused  a  stay  so 
the  case  could  be  appealed. 

In  another  case  in  Michigan,  the  editor 
of  the  Traverse  City  Recoril-Eofile  sur¬ 
rendered  a  reporter's  notes  to  a  murder 
trial  judge  after  State  Court  of  Appeals 
ruled  that  the  newspaper's  position  to 
withhold  the  notes  was  “without  merit.” 

Meanwhile,  in  Pittsburgh,  a  federal 
subpoena  demanding  that  a  Pitlshnrf’li 
Post-Cia:.ette  reporter  testify  before  a 
grand  jury  about  the  leak  of  a  memo  de¬ 
tailing  prosecution  plans  in  an  attempted 
blackmail  case  was  withdrawn  after  the 
reporter  agreed  to  answer  limited  ques¬ 
tions  about  the  memo  she  had  obtained. 
She  did  not.  however,  reveal  her  source. 

The  A P  situation  began  six  months  ago 
when  a  newsman  in  its  Helena  bureau, 
Steve  Moore,  recorded  a  telephone 
interview  with  a  fugitive  who  admitted 
killing  a  highway  patrolman.  The  wire 
service  ran  a  story  and  reported  the  con¬ 
versation  to  the  police.  There  was  no  re¬ 
quest  for  confidentiality. 

Two  days  after  the  story  broke, 
SherilT's  officers  showed  up  at  the  AP 
Helena  bureau  with  a  search  warrant, 
demanding  the  tape  and  demanding  to  be 
allowed  to  search  for  it. 

AP  resisted  and  within  an  hour,  suc¬ 
ceeded  in  having  the  warrant  set  aside  in 
a  Montana  court.  The  AP  said  at  the  time 
it  would  not  permit  such  a  search,  but 
that  if  there  was  a  valid  subpoena  and  if  it 
withstood  efforts  to  have  it  quashed.  AP 
would  turn  over  the  non-confidential 
tape. 

Nothing  further  happened  until  August 
29.  when  a  subpoena  for  the  tape  was 
served  on  Helena  bureau  chief  Hugh  Van 
Swearingen.  The  subpoena  called  for  the 
tape  to  be  produced  for  use  in  the  sus¬ 
pect's  murder  trial,  scheduled  to  begin 
October  2. 

AP  attempted  to  quash  the  subpoena 
in  state  District  Court,  but  Judge  Peter 
Meloy  ruled  that  the  tape  had  to  be  pro¬ 
duced. 

Despite  a  state  Shield  Law,  Judge 
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Meloy  ruled  that  it  protected  only  report¬ 
ers  and  not  their  news  organizations.  The 
tape  was  being  held  by  Associated  Press 
and  not  the  reporter. 

AP  went  to  the  Montana  Supreme 
Court  which  rejected  a  motion  for  a  stay 
pending  appeal  and  by  a  4-1  vote  ordered 
the  tape  to  be  turned  over  immediately. 

The  tape  was  turned  over  under  pro¬ 
test  and  AP  will  determine  what  further 
steps  it  might  take  to  overturn  the  lower 
court  judge's  ruling  on  the  Shield  Law 
interpretation. 

AP  pointed  out  that  there  was  a  wit¬ 
ness  to  the  killing  of  the  patrolman  and 
there  were  also  witnesses  to  the  sus¬ 
pect's  phone  conversation  since  he  was 
holed  up  in  a  farmhouse  with  two  people 
who  were  being  held  as  hostages. 

Based  on  this,  the  prosecution  could 
get  the  information  it  was  seeking  with¬ 
out  having  to  subpoena  the  tape. 

AP  executive  editor  Louis  Boccardi 
said,  "If  that  tape  had  contained  confi¬ 
dential  material  or  the  identity  of  confi¬ 
dential  sources,  it  is  safe  to  assume  that 
an  AP  person  would  be  in  jail  right  now. 

“That  this  episode  could  have  hap¬ 
pened  in  a  state  with  a  supposedly  strong 
Shield  Law  just  illustrates  the  serious¬ 
ness  of  journalism's  problems  with  the 
courts  these  days.”  He  said  the  lower 
court's  view  that  the  Shield  Law  protects 
reporters  but  not  news  organizations  is 
“ludicrous.” 

In  the  case  of  the  Traverse  City 
Eagle-Record,  editor  John  Kinney 
turned  over  his  reporter's  notes  pending 
appeal.  The  trial  judge  has  agreed  to 
keep  them  confidential  until  the  appeal  is 
decided. 

In  that  case  the  reporter  got  permis¬ 
sion  from  the  defense  attorney  to  inter¬ 
view  a  woman  accused  of  murdering  her 
husband.  The  interview  was  conducted 
outside  the  presence  of  the  defense  at¬ 
torney  and  the  entire  interview  was  “on 
the  record.”  There  were  no  confidential 
sources  involved. 

On  August  24,  the  Kalkaska  County 
Prosecutor  subpoenaed  four  newspaper 
staff  members  and  later  narrowed  it 
down  to  two — Kinney  and  Kathleen 
Stocking,  the  reporter  who  conducted 
the  interview.  The  notes  were  in  Kin¬ 
ney's  possession. 

The  newspaper  filed  a  motion  to  quash 
the  subpoena.  A  hearing  was  set  for  Sep¬ 
tember  29  to  determine  whether  the 
notes  were  relevant  to  the  Prosecution's 
case.  The  trial  judge  said  he  could  not 
make  a  determination  unless  he  reviewed 
the  notes  in-camera.  The  newspaper  ap¬ 
pealed  to  the  Michigan  Court  of  Appeals 
which  refused  to  intervene. 


Kinney  turned  over  the  notes  and  the 
trial  judge  ruled  that  they  were  relevant 
and  should  be  turned  over  to  the  Prose¬ 
cutor.  The  newspaper  then  filed  an  ap¬ 
peal  to  the  State  Supreme  Court  and  the 
trial  judge  said  he  would  keep  the  notes 
confidential  pending  the  outcome  of  the 
appeal. 

Kinney  said,  “Our  posture  will  be  to 
fight  this  as  far  as  we  can  legally,  but  we 
will  not  face  contempt  of  court  for  defy¬ 
ing  a  court  order  because  there  are  no 
confidential  sources  involved.” 

This  case  is  similar  to  one  involving 
The  Record  in  Hackensack,  N.J.  re¬ 
cently.  In  that  case,  a  Record  reporter, 
after  receiving  permission  from  the  de¬ 
fense  attorney,  taped  an  interview  with 
Harry  DeLaRoche,  then  accused  of 
murdering  his  parents  and  two  brothers. 
The  Record  carried  a  story  on  the  inter¬ 
view  prior  to  the  trial  and  the  Bergen 
County  Prosecutor  sought  to  gain  access 
to  the  taped  interview. 

The  Record  turned  over  two  tapes  to 
the  court — the  original  tape  and  an  edited 
version. 

“There  was  some  information  in  the 
tapes  that  we  wanted  to  keep  confiden¬ 
tial.”  said  Record  editor  Bob  Comstock. 
This  information  had  not  been  used  in 
the  story.  “Because  our  lawyers  ad¬ 
vised  us  that  our  source  was  not  confi¬ 
dential,  we  had  to  turn  the  tape  over.” 

The  judge  listened  to  both  the  unedited 
tape  and  the  edited  tape  and  ruled  that 
the  edited  tape  was  sufficient  to  meet  the 
needs  of  the  Prosecutor. 

The  Record  was  involved  in  another 
recent  case  in  which  the  paper  turned 
over  its  notes.  Again,  there  were  no  con¬ 
fidential  sources  involved.  In  that  case,  a 
Federal  Court  Judge  ordered  the  paper  to 
produce  its  notes  for  in-camera  inspec¬ 
tion  so  he  could  rule  on  whether  they 
were  necessary  to  the  defense  of  four 
Lodi.  N.J.  housing  officials  on  trial  for 
fraud  and  extortion. 

The  Record  had  done  an  investigative 
article  on  a  low  income  housing  project 
in  Lodi  and  the  four  men  were  ultimately 
indicted.  A  major  portion  of  the  Record 
article  was  based  on  the  report  of  an 
architect  that  the  paper  had  hired  and 
there  were  no  confidential  sources  in¬ 
volved. 

“Our  policy  is  to  pick  and  choose  our 
fights,”  said  Record  publisher  Malcom 
Borg.  “We  will  not  pick  a  fight  to  uphold 
the  First  Amendment  on  every  case.  If 
we  pick  a  bad  case,  it  could  result  in  bad 
bench  law  which  could  affect  not  only 
the  other  newspapers  in  the  state  but  also 
newspapers  in  all  50  states.” 

Borg  and  Comstock  both  agree  that 
the  course  of  action  in  press-court  battles 
over  notes  must  be  determined  on  a  case 
by  case,  state  by  state  iind  newspaper  by 
newspaper  basis. 

“There’s  no  sense  going  to  court  on  a 
weak  case  and  having  bad  bench  law  de¬ 
stroy  the  Shield  Law,”  he  said. 
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News  blackouts  create 
controversy  in  Arizona 


By  Gerald  B.  Healey 

News  blackouts  by  Arizona  law  en¬ 
forcement  agencies,  stirred  the  Arizona 
Newspaper  Association  this  week  to 
demand  a  special  session  of  the  Arizona 
Legislature  to  change  a  new  criminal 
law. 

Pima  County  Attorney  Stephen  Neely 
advised  the  county  Sheriff  s  Department 
and  the  Tucson  Police  Department  to 
withhold  even  the  most  basic  informa¬ 
tion  until  he  reviews  the  law — part  of  the 
state's  new  Criminal  Code  that  went  into 
effect  October  I. 

Managing  Editor  Frank  Johnson  of  the 
Arizona  Star  accused  Tucson  police  of 
“harassment"  in  removing  about  50 
criminal  reports  from  a  desk  drawer  of 
Star  reporter  Armando  Durazo  at  Tuc¬ 
son  police  headquarters. 

Johnson  protested  to  Police  Chief  Wil¬ 
liam  J.  Gilkinson.  He  said  the  reports 
were  in  a  drawer,  rather  than  in  plain 
view,  and  thus  were  not  removed  in  a 
legal  manner.  Pointing  out  that  the  police 
had  no  search  warrant.  Johnson  said 
there  would  have  been  no  problem  had 
police  requested  permission  to  take  the 
rep^irts. 

Governor  Bruce  Babbitt,  to  whom  the 
ana’s  request  for  a  special  legislative 
session  was  directed,  agreed  the  law 
needs  rewriting.  He  expressed  hope  that 
an  opinion  by  Attorney  General  Jack 
Lasota  would  “construe  the  statute  as 
something  we  can  live  with  until  the  reg¬ 
ular  session  in  January.  If  not.  we'll  have 
to  consider  alternatives,  possibly  a  law¬ 
suit  or  a  special  session.” 

The  section  of  the  Criminal  Code  was 
sought  by  the  State  Department  of  Public 
Safety  and  the  Phoenix  Police  Depart¬ 
ment  to  protect  themselves  from  judges 
who  might  release  confidential  informa¬ 
tion  to  the  targets  of  an  investigation, 
according  to  Lasota.  who  was  named  At¬ 
torney  General  by  Babbit  when  the  latter 
relinquished  that  office  to  become  Gov¬ 
ernor. 

However,  charged  the  Tacson  Citizen, 
a  Gannett  evening  newspaper  which  is 
printed  in  the  same  plant  as  the  Arizona 
Star,  a  Pulitzer  newspaper.  Tucson 
police  and  the  Pima  County  sheriff  have 
interpreted  the  statute  to  mean  that  law 
officers  would  be  committing  a  crime  by 
giving  information  on  criminal  investiga¬ 
tions  to  news  reporters. 

Lasota.  who  had  said  he  will  issue  an 
opinion  on  the  matter,  blamed  police 
agencies  for  using  the  law  to  black  out 
routine  information  on  arrests  and  other 
incidents. 

The  statute  classifies  release  of  a 


“confidential  report  or  record  compiled 
by  a  law  enforcement  agency  pursuant  to 
any  investigation”  as  a  misdemeanor 
punishable  by  4  months  in  jail. 

Admitting  the  language  of  the  statute 
could  be  interpreted  to  shut  off  such  in¬ 
formation.  Lasota  added  he  “would 
hope  police  agencies  would  take  the 
more  lenient  view  of  the  law  from  its 
sponsors.” 

Legislative  leaders  said  there  was  no 
intention  of  shutting  off  crime  news  to 
the  press.  Neely,  although  issuing  the 
blackout  order,  said  he  can’t  advise 
these  people  (enforcement  personnel)  to 
go  ahead  and  break  the  law.  Inadver¬ 
tently.  he  said,  the  statute  has  caused 
problems  with  the  press.  He  added.  “We 
don't  like  it.” 

Lasota  was  asked  for  a  formal  opinion 
by  Jones  Osborn,  president  and  pub¬ 
lisher  of  the  Yania  (Az.)  San  and  a 
Democratic  State  Senator. 

Babbitt  said  the  special  session  re¬ 
quested  by  the  ANA  could  be  “chaotic” 
with  legislators  up  for  re-election  using 
the  controversy  as  a  campaign  issue  on 
the  floor  of  tha  House  and  Senate. 

The  governor  said  he  will  meet  with 
Lasota  to  get  a  legal  opinion  on  the  sec¬ 
tion  of  the  criminal  code  in  question. 
Babbitt  said  the  issue  will  be  “whether 
or  not  the  police  agencies  will  follow  the 
Attorney  General’s  advice  if  it  is  favora¬ 
ble.” 

If  the  advice  is  not  favorable  or  if  the 
Attorney  General's  advice  is  not  fol¬ 
lowed.  Babbitt  said  he  is  prepared  to  call 
a  special  session. 

The  County  Attorneys  of  Pima  and 
Maricopa  (Phoenix)  counties  said  they 
will  not  be  bound  by  the  Attorney  Gen¬ 
eral’s  opinion  although  Maricopa  County 
Attorney  Charles  Hyder  issued  an  opin¬ 
ion  which  said: 

“The  public  and  the  press  can  have  its 
usual  access  to  police  booking  slips,  and 
police  can  release  other  general  informa¬ 
tion  orally  as  they  always  have  done.  But 
reporters  are  not  being  permitted  to  see 
written  police  reports  (which  are  not 
public  record),  and  officers  cannot  read 
from  them  verbatim.” 

In  that  respect,  information  is  con¬ 
trolled  by  police  instead  of  by  the  turn  of 
events,  according  to  reporter  Marc 
Adams  of  the  Arizona  Republic. 

Linda  Smiley,  speaking  for  the  Attor¬ 
ney  General’s  office,  said  enforcement 
agencies  are  “leaving  themselves  open 
for  lawsuits  based  on  the  Freedom  of 
Information  Act  and  First  Amendment 
Rights.”  She  said  the  Attorney  General 
advised  the  Department  of  Public  Safety, 
with  offices  in  Phoenix  and  Tucson,  to 


continue  releasing  information  to  the 
press  “as  it  always  has.” 

The  factor  that  prompted  the  Pima 
County  Attorney  to  advise  Tucson  agen¬ 
cies  to  withhold  even  the  most  basic  in¬ 
formation  was  the  part  of  the  statute  that 
forces  agencies  to  prosecute  each  other 
for  violations. 

Neely  said  he  can’t  “advise  these 
people  (agencies)  to  go  ahead  and  break 
the  law  in  one  instance  and  not  the 
other.” 

In  the  decision  to  ask  the  (Governor  to 
call  a  special  session,  according  to  ANA 
president  Aaron  E.  Loney,  publisher  of 
the  Douglas  (Az.)  Dispatch,  the  news¬ 
paper  association  wants  repeal  of  the 
controversial  section  of  the  criminal 
code  involving  release  of  confidential  in¬ 
formation. 

The  ANA  said  the  section  “caused 
complete  shutdown  of  information  from 
law  enforcement  agencies  involving  on¬ 
going  criminal  investigations  in  certain 
cities  and  counties  in  Arizona.”  The 
agreement  and  request  to  the  governor 
stated  further  that  outright  repeal  would 
be  the  most  effective  remedy. 

Paul  Eckstein,  attorney  for  ANA, 
noted  that  Arizona  operated  for  70  years 
without  the  controversial  provision  and 
questioned  the  need  to  criminalize  the 
release  of  information.  He  also  ques¬ 
tioned  the  motivation  behind  the  statute. 
Declaring  that  several  police  officials 
have  called  the  law  a  “Victory  over  the 
press.” 

Marshall  said  at  the  ANA  meeting  that 
one  of  the  absurdities  of  the  statute  pro¬ 
vision  “is  that  police  might  not  be  able  to 
release  the  activities  of  a  sex  molester 
running  loose  in  a  city  park.” 

The  statute  in  question  prohibits  the 
release  of  “any  confidential  report  or 
record  computed  by  any  law  enforce¬ 
ment  agency  pursuant  to  any  investiga¬ 
tion.” 

A  similar  law,  which  blacked  out  crim¬ 
inal  records  in  Oregon  3  years  ago,  was 
repealed  4  days  after  it  went  into  effect. 
Reacting,  newspapers  editorialized  and 
went  to  Oregon  courts  to  fight  it.  One 
Oregon  newspaper  obtained  a  restraining 
order  prohibiting  5  law  enforcement 
agencies  and  record  keeping  officials 
from  enforcing  the  law. 

Former  judges  and  lawyers  have  called 
the  Arizona  statute  poorly  drafted  and 
hastily  written. 


New  president 

Peter  F.  Yacavone  has  been  named 
president  of  Great  Northern  Paper,  a  di¬ 
vision  of  Great  Northern  Nekoosa. 
Yacavone  was  also  named  an  executive 
vice  president  of  GNN,  succeeding 
Robert  Hellendale  who  became  presi¬ 
dent  of  GNN  earlier  this  year. 

Yacavone  joined  Great  Northern 
Paper  in  1966  as  assistant  controller. 
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Murdoch:  “They  made  a 


complete  fool 

By  John  Consoli 

New  York  Post  publisher  Rupert  Mur¬ 
doch  said  this  week  he  pulled  out  of  the 
negotiations  between  the  New  York  City 
Publishers  Association  and  the  striking 
pressmen  because  key  members  of  the 
New  York  News  and  New  York  Times 
bargaining  teams  had  “made  a  complete 
fool”  out  of  him. 

Murdoch  said  his  concern  is  “not  to  be 
painted  as  someone  who  betrayed  the 
Publishers  Association  for  just  a  piece  of 
silver.”  He  said  his  pulling  out  of  the 
negotiations  to  work  out  a  separate  agree¬ 
ment  with  the  pressmen  was  done  based 
on  “principle  and  method.” 

Murdoch  said  that  while  he  was  serv¬ 
ing  as  spokesman  for  the  Publishers  As¬ 
sociation  and  publicly  stating  how  uni¬ 
fied  the  publishers  were,  Times’  execu¬ 
tive  vicepresident  Walter  Mattson  and 
News’  vicepresident  and  general  man¬ 
ager  Joseph  Barletta  were  individually 
conducting  secret  meetings  with  union 
adviser  Theodore  Kheel. 

Murdoch  said  he  was  led  to  believe  by 
the  managements  of  the  Times  and  the 
News  that  they  supported  his  efforts  to 
have  labor  lawyer  Theodore  Kheel 
excluded  from  participation  in  the 
negotiations.  He  said  he  even  read  to  the 
press  a  statement  to  this  effect  that  was 
prepared  by  Mattson. 

Murdoch  said  he  later  learned  from  a 
third  party  that  Mattson  had  held  a  secret 
three-hour  meeting  with  Kheel.  He  said 
Barletta  also  told  him  he  had  attended  a 
four-hour  meeting  with  Kheel. 

He  said  upon  learning  of  these  sepa¬ 
rate  discussions,  “no  matter  what  hap¬ 
pened,  I  couldn’t  remain  as  their 
spokesman.  They  had  made  a  complete 
fool  out  of  me.”  He  said  he  pulled  out  of 
the  talks  to  work  out  a  separate  agree¬ 
ment  as  he  felt  the  News  and  the  Times 
were  attempting  to  do. 

Murdoch  also  said  once  the  manage¬ 
ment  executives  of  the  other  two  papers 
agreed  to  allow  Kheel  to  remain  as  a 
participant  in  the  negotiations,  “it  was 
not  a  question  of  how  much  they  would 
win,  but  how  little.” 

Murdoch’s  version  was  disputed  by 
News  marketing  director  Jon  Thompson, 
who  said  that  Murdoch  was  well  aware 
that  Barletta  was  going  to  meet  with 
Kheel. 

“Barletta  was  acting  as  the  emissary 
for  the  three  publishers  to  sound  out 
Kheel  and  find  out  from  him  what  his 
role  would  be  in  the  negotiations,” 
Thompson  said.  “None  of  the  publishers 
were  anxious  to  have  Kheel  participate, 
but  we  had  no  choice  since  it  was  the 
unions  who  retained  him.” 
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out  of  me” 

Thompson  said  Kheel  was  on  a  fact¬ 
finding  trip  and  was  meeting  with  the 
publishers  and  the  pressmen  before  re¬ 
porting  back  to  the  Allied  Printing  Trades 
Council.  He  said  no  decision  would  be 
made  by  the  publishers  on  any  agree¬ 
ments  unless  all  three  parties  agreed. 

“Murdoch  knew  Barletta  was  going  to 
meet  with  Kheel,”  said  Thompson.  “He 
apparently  used  this  as  an  excuse  to  pull 
out  and  conduct  his  own  negotiations.” 

Kheel  had  entered  the  negotiations  at 
the  request  of  the  Allied  Printing  Trades 
Council,  an  umbrella  organization  repre¬ 
senting  nine  unions. 

As  the  talks  progressed,  Murdoch 
began  to  express  his  objection  that  Kheel 
was  attempting  to  take  on  more  of  the 
role  of  mediator  than  adviser  and  said 
that  in  previous  newspaper  negotiations 
which  Kheel  mediated  “publishers  never 
came  out  looking  good.”  He  said  settle¬ 
ments  negotiated  with  Kheel  as  mediator 
always  resulted  in  compromise  from  the 
publishers  and  led  to  the  bankruptcies  of 
several  newspapers. 

Murdoch  alleged  that  from  the  start  of 
the  negotiations  with  the  pressmen, 
Mattson  had  been  pushing  for  a  settle¬ 
ment  with  the  pressmen  that  included  a 
unit  manning  clause  similar  to  that  in  the 
pressmen’s  contract  at  Long  Island 
(N.Y.)  Newsday.  He  said,  “I  was  never 
happy  with  that  because  it  wasn’t  a  half 
an  answer  to  our  problems.”  Murdoch 
said  he  was  instead  in  favor  of  a  room 
manning  clause. 


Boston  ITU  to  vote 
on  3-year  contract 

Members  of  Boston  Local  No.  13,  In¬ 
ternational  Typographers  Union  will 
vote  on  Sunday,  October  15,  to  ratify  a  3 
year  contract  with  the  Boston  Globe  and 
the  Boston  Herald- American.  A  supple¬ 
mental  agreement  with  the  Boston  Globe 
on  technology  must  also  be  approved. 
The  Herald-American  withdrew  from 
negotiations  on  automation  issues. 

The  basic  contract  with  the  2  papers 
calls  for  a  $72  increase  in  the  3  year 
period.  About  800  union  members  have 
been  working  without  a  contract  since 
January  1,  1978. 

The  Globe’s  supplemental  technology 
contract  permits  the  paper  to  install 
VDTs  in  the  newsroom  and  process  any 
editorial  copy  generated  by  staff  mem¬ 
bers.  Wire  copy  processing  by  the  new 
electronic  system  will  be  permitted  in 
two  steps.  Some  relief  will  be  granted  in 
1979  with  all  restrictions  removed  by 
January  1,  1980. 


Sunday  N.Y.  Post 
is  here  to  stay 

The  New  York  Post  has  decided  to 
make  its  Sunday  edition  permanent,  pub¬ 
lisher  Rupert  Murdoch  said  this  week. 

The  Post  came  out  with  its  first  Sun¬ 
day  paper  on  October  8  and  at  that  time 
announced  plans  to  keep  the  Sunday 
paper  going  only  until  the  end  of  the  New 
York  newspaper  strike. 

“We’ve  always  wanted  to  do  it,  but  we 
didn’t  realize  how  easy  it  was  to  do,” 
said  Murdoch  after  the  Post  came  out 
with  its  first  Sunday  edition  of  256  pages. 
He  said  the  Post’s  Sunday  edition  of  Oc¬ 
tober  14  would  be  “well  over  300  pages” 
and  said  once  the  strike  at  the  other  two 
major  dailies  was  over,  he  anticipated 
the  Post  would  regularly  run  about  200 
pages  on  Sundays. 

Murdoch  said  the  Sunday  Post  would 
sell  for  350  for  the  next  two  weeks  and 
after  adding  color  comics  and  a  tv 
magazine,  would  increase  its  cover  price 
to  500. 


Meanwhile,  News  publisher  Tex 
James,  speaking  before  a  group  of  sav¬ 
ings  bank  executives  in  Westchester 
County,  N.Y.  said  of  Murdoch,  “We 
have  a  simple  situation  in  which  the  Post 
has  become  another  strike  paper  seeking 
the  temporary  quick  buck  at  the  expense 
of  its  former  allies.” 

Farber  to  go 
back  to  jail 

New  York  Times  reporter  Myron 
Farber  was  scheduled  to  return  to  jail 
late  this  week  for  refusing  to  turn  over 
his  notes  on  the  Dr.  Mario  Jascalevich 
murder  case. 

The  U.  S.  Supreme  Court  ruled  last 
Friday  (Oct.  6)  that  it  was  lifting  a  stay 
which  had  been  granted  by  Justice  Potter 
Stewart  following  a  New  Jersey  Supreme 
Court  decision  that  ordered  Farber  to 
either  turn  over  his  notes  for  in-camera 
inspection  or  return  to  jail. 

Bergen  County  (N.  J.)  Superior  Court 
Judge  Theodore  Trautwein  ordered 
Farber  to  once  again  turn  over  his  notes 
or  go  to  jail  and  Farber  refused  to  pro¬ 
duce  the  notes. 

Trautwein  allowed  Farber  to  remain 
free  for  Yom  Kippur  and  said  if  Farber 
did  not  change  his  mind  by  the  end  of  this 
week,  he  would  have  to  return  to  jail. 

“Please  Mr.  Farber,  think  about  it,” 
Trautwein  said.  “You’ve  put  my  back  to 
the  wall.  I  don’t  like  doing  what  I’m  do¬ 
ing.” 

Meanwhile,  the  New  York  Times  Co. 
turned  over  to  the  court  a  check  for 
$100,(X)0  as  payment  of  its  fine  for  crimi¬ 
nal  contempt  of  court  for  failing,  in  the 
court’s  opinion,  to  produce  all  of  its  rec¬ 
ords  on  the  Jascalevich  case. 
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ANPA  told  by  circulator: 


Emergency  gas  rationing 
plan  would  close  paper 


The  circulation  director  of  the  New  Or¬ 
leans  Tiines-Picaynne  told  the  American 
Newspaper  Publishers  Association  last 
week  his  paper  would  be  closed  in  a  fuel 
emergency  condition  if  the  present 
standby  gasoline  rationing  plan  was 
adopted  by  the  government. 

William  J.  Connelly,  vicepresident  and 
circulation  director  of  the  Times- 
Picayune  Publishing  Corporation  which 
publishes  two  newspapers  said; 

“There  can  be  little  doubt  that  we 
could  not  survive  unless  we  get  a  priority 
rating,  not  only  for  the  company  and  its 
subsidiary  the  Electric  Delivery  System, 
but  also  for  the  independent  people  on 
whom  we  must  depend  to  get  our  news¬ 
papers  delivered.” 

In  1977  the  American  Newspaper  Pub¬ 
lishers  Association  urged  James  R. 
Schlesinger,  then  Assistant  to  the  Presi¬ 
dent  and  now  Secretary  of  Energy,  to 
include  newspapers  in  priority  categories 
in  any  standby  gasoline  rationing  plan. 

The  present  Carter  administration's 
proposed  contingency  gasoline  rationing 
plan  for  a  fuel  emergency  does  not  con¬ 
tain  a  priority  for  newspaper  distribution 
vehicles. 

The  f-ederal  Rei^ister  of  June  28,  1978 
explains  the  plan  would  ration  gasoline 
according  to  the  number  of  licensed  ve¬ 
hicles,  whether  individually  or  corpo¬ 
rately  owned. 

Priority  status  is  given  to  emergency 
vehicles  such  as  ambulances,  police  cars 
and  tire  trucks,  and  to  sanitation  and 
public  passenger  transjx)rtation  services. 
The  Department  of  Energy  w'ould  be 
able,  however,  to  expand  the  priority 
class  to  other  essential  public  services  as 
proves  necessary  during  a  fuel  emer¬ 
gency  period. 

The  plan  provides  for  a  white  market 
in  which  vehicle  owners  capable  of  con¬ 
serving  gasoline  would  be  encouraged  to 
sell  some  of  their  ration  coupons  on  the 
open  market. 

On  October  7i  of  this  year  Jerry  W. 
Eriedheim.  executive  vicepresident  and 
general  manager  of  the  ANPA.  and  rep¬ 
resenting  ANPA.  the  National  Newspa¬ 
per  Association  and  International  Circu¬ 
lation  Managers  Association,  issued  a 
statement  to  the  Department  of  Energy 
on  the  contingency  gasoline  rationing 
plan. 

He  said,  “ANPA.  NNA,  and  ICMA 
believe  the  contingency  gasoline  ration¬ 
ing  plan,  at  the  outset,  should  specific¬ 
ally  include  among  its  priority-class  firms 
newspaper  companies  and  the  indepen¬ 


dent  contractors  and  employes  who  use 
their  own  private  vehicles  for  news 
gathering  and  distribution.  It  should  not 
become  necessary  during  an  emergency 
for  newspapers  to  have  to  prove,  on  a 
‘crash  basis',  that  they  are  essential. 
That  should  be  recognized  by  the  De¬ 
partment  of  Energy  now. 

“To  put  off  consideration  of  a  priority 
for  newspapers  until  the  onslaught  of  an 
emergency  seems  to  us  shortsighted  and 
counterixoductive.  The  fact  is  that  the 
greatest  service  newspapers  will  provide 
will  be  in  the  early  days  and  weeks  of 
such  a  crisis.  That  is  the  time  when  the 
public  will  be  most  in  need  of  the  accu¬ 
rate,  detailed,  comprehensive  informa¬ 
tion  that  only  newspapers  can  provide.” 

Eriedheim  said  the  government  simply 
cannot  take  for  granted  the  historic  pub¬ 
lic  service  role  of  newspapers  and  ignore 
newspapers'  dependence  upon  gasoline 
during  an  emergency.  An  effective  emer¬ 
gency  program,  he  maintained,  must 
recognize  the  vital  role  of  newspapers 
from  the  start. 

In  Friedheim's  statement  a  number  of 
examples  were  cited  to  show  how  news¬ 
papers  performed  in  the  past  during 
periods  of  emergencies.  Newspapers,  he 
said,  during  the  coal  strike  and  electricity 
shortages  of  last  winter  maintained  a 
steady  flow  of  vital  information  including 
suggestions  for  energy  conservation  and 
the  details  of  emergency  programs  insti¬ 
tuted  by  utility  companies  and  state  gov¬ 
ernments. 

For  example,  he  said  in  Massachusetts 
last  year  during  snow  emergency  condi¬ 
tions.  the  governor  recognized  the  im¬ 
portant  role  of  the  press  and  granted  an 
exception  to  reporters'  cars  and  newspa¬ 
per  delivery  vehicles.  Also,  Eriedheim 
said,  the  Postal  Service  included  news¬ 
papers  among  essential  mail  to  be  deliv¬ 
ered  during  the  |X)stal  strike  in  1970,  and 
contingency  plans  this  year  include  a 
similar  top  priority. 

He  went  on  to  state  that  the  only  time 
gasoline  was  rationed  in  this  country  was 
during  World  War  II  and  the  essential 
role  of  newspapers  was  recognized  by 
the  government  which  granted  newspa¬ 
pers  priorities. 

Early  in  1974,  Eriedheim  reported,  the 
ANPA  provided  its  members  with  exten¬ 
sive  information  on  ways  by  which 
newspapers  could  assist  the  national 
energy  conservation  effort  both  as 
businesses  and  as  vital  disseminators  of 
public  information.  ANPA  also  pro¬ 


vided,  he  went  on  to  say,  a  list  of  specific 
ways  gasoline  can  be  saved  in  newspaper 
distribution — from  more  efficient  opera¬ 
tion  of  vehicles,  to  consolidating  and 
reorganizing  delivery  routes,  to  transpor¬ 
tation  pooling  for  reporters  and  execu¬ 
tives. 

In  September,  ICMA  conducted  a 
gasoline  conservation  survey,  Eriedheim 
said,  among  500  U.S.  daily  newspapers 
representative  of  the  total  number  of 
U.S.  dailies  in  both  circulation  size  and 
geographic  area. 

Two  hundred  newspapers  responded, 
Eriedheim  reported,  and  these  papers 
saved  more  than  1,145,000  gallons  of 
gasoline  annually  since  the  1974  energy 
crisis.  This  was  the  result  of  consolida¬ 
tion  of  motor  routes,  speed  reductions, 
use  of  lighter  vehicles,  increased  mainte¬ 
nance  and  tune-up  frequencies,  and 
other  efforts. 

Incorporated  in  Friedheim's  statement 
was  a  reference  to  the  distribution  opera¬ 
tion  at  the  New  Orleans  Times-Picaynne 
and  States-lieni.  These  papers  depend 
upon  private  and  contractor-owned  ve¬ 
hicles  for  distribution  with  250  employes 
required  to  use  their  own  vehicles  in  the 
performance  of  their  jobs  as  a  condition 
of  employment. 

A  direct  reference  to  the  concept  of 
the  white  market  was  made  by  Eriedheim 
when  he  said,  "Also,  the  Energy  De¬ 
partment  cannot  afford  to  rely  upon  the 
‘white  market'  provided  in  Section 
500.41(d)  as  the  sole  mechanism  through 
which  newspapers  could  seek  to  obtain 
gasoline  necessary  for  news-gathep*ig 
and  complete  distribution.  The  ‘white 
market'  provision  enables  vehicle  own¬ 
ers  who  need  less  than  their  basic  allot¬ 
ment  of  ration  coupons  to  sell  those 
coupons  to  others.  For  dependable  daily 
news-gathering  and  distribution  opera¬ 
tions,  this  mechanism  will  be  unwork¬ 
able.  There  is  no  assurance  that  there 
will  be  enough  coupons  available  for 
sale;  if  there  are,  their  cost  could  be  pro¬ 
hibitive;  and  there  is  no  central  clearing¬ 
house  provided  for  locating  available 
coupons  for  sale.” 

The  Department  of  Energy  under  pro¬ 
visions  of  the  Energy  Policy  and  Conser¬ 
vation  Act  of  1974  (PL  94-163)  will  sub¬ 
mit  to  Congress  a  plan  for  contingency 
gasoline  rationing.  Congress  must  pass  a 
resolution  approving  the  plan  within  60 
legislative  days  after  submission.  The 
plan  would  then  stand  in  readiness  until 
the  President  finds  that  a  severe  energy 
supply  interruption  requires  implementa¬ 
tion. 

Upon  such  finding,  he  must  alert  Con¬ 
gress.  The  plan  would  take  effect  in  15 
legislative  days  if  neither  house  passes  a 
resolution  of  disapproval — or  earlier  if 
both  houses  endorse  it. 

The  Department  of  Energy  plans  to 
have  the  gasoline  rationing  plan  in  opera¬ 
tion  within  45  days  of  a  presidential  re¬ 
quest  according  to  present  objectives. 
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School  develops  index 
to  local  news  stories 


Barbara  Ladd  reads  both  the 
Greensboro  (N.C.)  Daily  News  and  the 
Greensboro  Record  thoroughly  every 
day,  even  when  she  may  have  no  interest 
in  some  of  the  articles. 

Not  only  does  she  read  the  papers,  but 
Ms.  Ladd  then  categorizes  all  of  the  state 
and  local  stories  into  pre-arranged  sub¬ 
ject  headings,  typing  the  entries  neatly 
on  to  alphabetized  index  cards. 

She  repeats  the  regimen  each  day  at 
Walter  C.  Jackson  Library  at  the  Uni¬ 
versity  of  North  Carolina  at  Greensboro. 
There  working  closely  with  Nancy 
Ryckman,  a  reference  librarian,  Ms. 
Ladd  is  becoming  very  familiar  with  the 
different  sections  of  the  two  newspapers. 

What  the  two  are  doing  is  developing  a 
complete  index  to  state  and  local  stories 
in  the  Record  and  Daily  News.  The  proj¬ 
ect  has  been  under  way  since  July  I,  and 
will  replace  the  more  cumbersome, 
space-consuming  clipping  files  on  the 
two  papers  which  the  library  has  main¬ 
tained. 

Dr.  James  Thompson,  director  of 
Jackson  Library,  said  the  indexing  proj¬ 
ect  will  help  meet  a  long-time  need  in  the 
library. 

“This  index  should  be  a  valuable  asset 
in  research  in  both  local  and  state  history 
in  years  to  come,”  he  said.  “One  of  the 
problems  in  using  newspapers  for  re¬ 
search  is  that  only  the  major  national 
papers  in  each  country  are  indexed,  such 
as  the  New  York  Times,  Washinfiton 
Post  or  the  London  Times. 

“By  developing  a  complete  indexing 
to  the  Daily  News  and  the  Record,  which 
we  think  are  two  of  the  finest  newspa¬ 
pers  in  North  Carolina,  we  will  be  help¬ 
ing  provide  a  research  key  to  a  very  val¬ 
uable  source  of  information  not  hitherto 
fully  available.” 

To  begin  the  project  in  July,  a  list  of 
approximately  3,000  subject  headings 
was  developed,  complete  with  cross  ref¬ 
erences,  for  the  local  and  state  stories  in 
the  two  newspapers.  Using  these  subject 
headings,  appropriate  entries  detailing 
story  topic,  date,  paper  section  and  page 
have  already  made  on  approximately 
1,000  different  index  cards. 

In  the  process,  Ms.  Ladd  is  getting 
quite  a  dose  of  current  events.  For 
example,  she  probably  has  read  enough 
about  the  liquor  by  the  drink  issue  in  the 
last  two  months  to  write  a  book.  Al¬ 
together,  she  has  filled  seven  index  cards 
with  41  chronological  entries  about 
stories  on  the  mixed  beverage  issue  since 
July  I. 

“We  feel  this  project  is  very  impor¬ 
tant,”  explained  Mrs.  Ryckman.  “This 
indexing  will  be  very  complete  and 
thorough  and  we  hope  it  will  be  benefi- 
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cial  to  many  people.” 

As  is  the  case  with  other  library  ser¬ 
vices.  the  indexing  will  be  available  for 
use  by  people  in  the  community  as  well 
as  to  faculty  and  students  on  campus. 

Here’s  how  it  will  work:  If  you  are 
doing  research  on  the  liquor-by-the  drink 
issue  in  years  to  come,  you  can  go  to  the 
index  file  and  locate  the  date  and  page  of 
each  story  printed  in  the  two  newspapers 
on  the  subject. 

Then,  you  ask  a  librarian  for  the  ap¬ 
propriate  reel  of  micro-film  containing 
that  edition  of  either  the  Record  or  Daily 
News.  After  locating  the  story,  if  you 
want  a  xeroxed  copy  made  of  it,  that  can 
be  made  on  the  reader-printer  machine. 

Jackson  Library  has  the  Greensboro 
Daily  News  on  micro-film  dating  back  to 
1909,  and  will  be  acquiring  micro-film  of 
the  Record’s  earlier  years. 

There  are  no  plans,  however,  to  make 
the  present  indexing  retro-active  prior  to 
July  I.  Existing  clipping  files,  plus  the 
earlier  micro-film  will  have  to  cover  that 
need,  said  library  officials. 

Nancy  Fogarty,  head  reference  libra¬ 
rian,  said  the  project  has  been  particu¬ 
larly  needed  since  the  reader-printer 
machine  for  micro-film  was  acquired  in 
1971. 

“As  the  project  develops,  we  plan  to 
micro-film  the  index  system,  and  then  it 
will  be  available  for  purchase  by  other 
libraries,”  she  added. 

Mrs.  Fogarty  noted  that  for  several 
years  the  North  Carolina  Library  As¬ 
sociation  has  stressed  the  importance  of 


indexing  major  local  newspapers  in  the 
state. 

Duke  University’s  library  has  been 
developing  an  index  for  the  Durham 
Morninfi  Herald,  noted  Ms.  Ryckman. 
“Duke  has  a  fine  index,”  she  said.  “We 
borrowed  a  few  ideas  from  the  library 
there  in  developing  this  project.” 

Plus,  Ms.  Ryckman  had  previous  ex¬ 
perience  with  a  similar  project  at  the 
University  of  Nebraska.  There  for  five 
years,  she  set  up  an  index  file  on  the 
Omaha  World-Herald.  She  saw  the  proj¬ 
ect  grow  from  the  first  card  to  many 
boxes  of  exacting  subject  headings. 

Both  she  and  Ms.  Ladd  are  enthusias¬ 
tic  about  the  local  project.  “Already  it  is 
being  used  some,”  said  Ms.  Ryckman. 
“And  down  the  road,  I  anticipate  that 
this  index  will  become  very  important.” 

Mrs.  Fogarty  thoroughly  agrees.  “In 
the  future,  this  system  which  we  are  set¬ 
ting  up  could  save  a  historian  literally 
months  of  painstaking  research  because 
the  index  will  provide  immediate  access 
to  the  desired  information.”  she  said. 

Moreover,  the  new  system  will  also  be 
more  inexpensive  to  maintain  than  the 
old  clipping  files,  noted  Ms.  Ryckman.  It 
will  take  less  space,  can  be  better  pre¬ 
served  and  in  many  other  ways  repre¬ 
sents  an  improvement  over  the  clipping 
files,  she  added. 

Southam  acquires 
Coles  Book  Stores 

Southam  Press  l4d.  announced  it  has 
completed  the  purchase  of  95.57c  of  the 
outstanding  shares  of  Coles  Book  Stores 
Ltd.  at  a  price  of  $23  a  share. 

About  58%  of  the  shares  were  ac¬ 
quired  from  members  of  the  Coles  family 
and  the  balance  through  a  public 
takeover  bid. 


USING  NEW  INDEX — Crystal  Baker,  a  sophomore  at  UNC-G  from  Roanoke,  Va., 
looks  up  a  story  on  micro-film  by  first  using  the  new  index  system  to  the  Greensboro 
Daily  News  at  UNC-G's  Jackson  Library. 
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Cincinnati 

(Continued from  pat’e  10) 


A  decision  was  made  in  1975  not  to 
create  more  “dripping  red  ink”  with  a 
rull-fledged  Sunday  product,  Estlow  ad¬ 
ded.  admitting  that  “it  was  unfortunate  a 
Sunday  paper  was  not  started  years 
ago.” 

Opposing  attorneys  questioned 
Estlow's  motives  for  refusing  a  $9,000 
Belden  proposal  to  study  Cincinnati’s 
potential  for  an  additional  Sunday  paper. 

“I've  been  in  this  business  a  long  time 
.  .  .  and  I  felt  that  we  knew  as  much  as 
Belden  would  have  uncovered  and  we 
knew  our  own  figures,”  Estlow  de¬ 
clared.  Estlow  pointed  to  Philadelphia, 
Buffalo.  Columbus,  Hartford,  and  Wil¬ 
mington.  Del.  as  examples  of  6-day  pa¬ 
pers  that  had  unsuccessfully  tried  to 
switch  reader  and  advertising  loyalty  to  a 
new  Sunday  offering. 

"There  is  only  so  much  advertising 
money  in  a  market,"  Estlow  said. 
“Somebody's  going  to  get  hurt.” 

When  asked  if  the  Belden  study  might 
have  produced  “more  embarrassing  evi¬ 
dence  for  Washington,”  Estlow  wrote 
the  question  off  as  speculative. 

Government  attorneys  tried  to  prove 
that  the  Scripps-owned  rep  firm.  Allied, 
overcharged  the  Post  for  services  before 
it  folded  in  1976. 

They  produced  the  daily’s  new  con¬ 
tract  with  Story  &  Kelly-Smith  Inc.,  call¬ 
ing  for  a  4.5  percent  commission  rate 
after  initial  yearly  profits  of  $200,000 
(over  a  10-year  period)  to  cover  Allied's 
liabilities.  The  Post  was  previously  pay¬ 
ing  Allied  eight  percent. 

“Doesn't  this  indicate  that  Allied  was 
overcharging  before  1976,”  Connell  de¬ 
manded. 

“Industry  figures  run  from  what  you 
see  here,  up  to  10  percent,”  Estlow  re¬ 
plied,  calling  Allied  a  “non-profit  ser¬ 
vice.  Under  pressure  from  Connell, 
Estlow  conceded  that  Allied  had  been 
phased  out  when  Scripps  realized  the 
Post  would  not  be  a  client  much  longer. 

The  firm  had  also  been  unsuccessful  in 
pitching  non- Scripps  papers  (including 
the  Washinf’ton  Star  and  Kansas  City 
Star),  Estlow  added. 

The  Scripps  executive  defended  his 
company's  decision  not  to  follow  the 
Enquirer  into  a  5-cent  price  increase  last 
year,  contending  that  the  Post  would 
have  lost  its  slim  circulation  lead  (about 
1.5(X)  copies). 

“The  only  hook  that  we  have  to  hold 
onto  is  the  fact  that  we're  the  largest 
daily,”  Estlow  said.  “And  having  been 
an  ad  salesman,  1  know  this  is  impor¬ 
tant.” 

Under  continued  cross-examination. 
Estlow  admitted  that  the  Enquirer's  re¬ 
sulting  loss  of  1 200  readers  was  much  less 
than  “I  would  have  anticipated.” 
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RIWNS  ONTHIM  ICE 


FEEDBACK 


By  Vic  Cantune 


Estlow  deftly  avoided  any  detailed 
discussion  of  the  incremental  cost  bene¬ 
fits  Scripps  may  have  accrued  through 
company  over-charges  to  the  Post.  He 
told  opposing  attorneys  he  left  those 
bookkeeping  matters  up  to  his  financial 
advisers. 

“Don’t  you  think  those  costs  Scripps 
would  bear  anyway  can  be  put  to 
oneside?”  Connell  persisted. 

“Some  might  think  that,”  Estlow  re¬ 
plied.  “But  my  view  is  that  they  are 
costs  and  should  be  treated  as  such.  A 
loss  is  a  loss.  Our  understanding  of  the 
Act  is  that  a  newspaper  must  show  prob¬ 
able  danger  of  failing.  It  appears  that  the 
figures  over  the  years  go  even  further 
and  show  a  loss.” 

Under  additional  re-direct  last  week. 
Leser  testified  that: 

Wage  increases  and  bonuses  of  up  to 
49  percent  to  Scripps  and  Post  execu¬ 
tives  during  a  two-year  Union 
moratorium  (1975-1977)  were  issued  as  s 
result  of  the  1974  recession  and  its  nega¬ 
tive  effect  on  management  salary  raises 
the  following  year. 

Between  1970  and  1977,  executives  re¬ 
ceived  bonuses  and  compensation  that 
actually  averaged  about  4  percent  a  year. 
During  that  same  period.  Union  in¬ 
creases  amounted  to  62  percent  for  the 
Guild.  61  percent  for  the  Printers,  56 
percent  for  the  Pressmen  and  69  percent 
for  the  Mailers. 

Opposing  attorneys'  claims  that  the 
Scripps-owned  United  Press  Interna¬ 
tional  had  overcharged  the  Post  up  to 
$300,000  since  1970  were  based  on  com¬ 
parisons  with  non-Scripps  papers,  some 
of  which  received  UPl  as  a  secondary 
service  (and  therefore  at  a  lower  rate)  or 
did  not  receive  the  “A”  wire  initially. 

Estlow  said  his  company  felt  they 
were  forced  into  an  impromptu  decision 
Sept.,  12  to  “cease  operations”  at  the 


Post  if  the  arrangement  is  denied. 

TheJustice  Department’s  motion  to 
consider  possible  financial  benefits  ac¬ 
crued  to  Scripps  through  the  Post  as  tax- 
write  offs,  prompted  the  hasty  action, 
Estlow  added. 

“We  felt  the  motion  went  beyond  the 
spirit  of  the  act,”  he  said. 

Whether  or  not  the  Post  will  be  up  for 
sale  if  the  arrangement  is  turned  down, 
remains  to  be  seen. 

“We  intend  to  consider  that  question 
after  the  Justice  Department  makes  a  de¬ 
cision.  .  .  .  because  to  consider  it  before 
hand  will  seriously  damage  the  prop¬ 
erty,”  he  said. 

Ex-reporter  seeks 
seat  in  Congress 

Jack  Bass,  a  former  political  reporter 
for  the  Charlotte  (N.C.)  Observer,  and 
author  of  a  1976  book,  “The  Transforma¬ 
tion  of  Southern  Politics,”  is  a  candidate 
for  Congress. 

Democrat  Bass  is  opposing  incumbent 
Rep.  Floyd  Spence,  ranking  Republican 
on  the  House  committee  that  investi¬ 
gated  the  Korean  influence-buying  scan¬ 
dal  in  Congress.  The  district  is  a  seven- 
county  area  that  includes  the  capital  city 
of  Columbia,  S.C. 

Bass  writes  many  of  his  press  releases, 
using  catchy  phrases  that  make  headlines 
easy  to  write. 

Jody  Powell,  President  Carter's  press 
secretary,  is  helping  Bass  to  raise  cam¬ 
paign  funds. 

Miller  heads  ad  group 

Jim  Miller,  advertising  division  sales 
manager  for  the  Houston  Chroniele,  is 
the  new  president  of  the  Midwest  News¬ 
paper  Advertising  Executives  Associa¬ 
tion. 
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Being  the  OTHER  other-guys  (that's  us)  and  not 
owning  a  giant  gas  bag  probably  has  had  some 
formative  effects  on  us.  We've  bought  28  daily 
newspapers  for  our  group  and  because  we're  not 
very  well  organized  and  up  on  the  latest  Harvard 
Business  School  methodology,  we've  consum¬ 
mated  some  queer  bargains. 

We  mentioned  before  the  1 50  acres  of  Christ¬ 
mas  trees  we  can't  get  to  because  there  are  no 
roads  up  to  our  farm.  We  got  that  dude  with  a 
newspaper  we  bought  in  New  York.  And  we  told 
about  the  four  residential  lots  we  got  with  a 
newspaper  in  North  Carolina.  Also  inaccessible 
and  possibly  under  water.  We've  never  quite  got 
the  straight  of  it.  We  forgot  to  mention  that  we 
once  inadvertently  bought  a  license,  or  whatever 
you  call  it,  to  build  four  FM  radio  stations  in  Texas 
and  we  had  a  terrible  time  staying  out  of  the  FM 


business.  We  got  a  cotton  allotment  with  one 
paper  and  a  charitable  educational  foundation 
with  another.  We've  bought  two  or  three  presses 
we  didn't  know  we  were  getting.  They  were 
hidden  in  basements  and  one  of  the  basements 
doesn't  have  any  lights  in  it  so  we've  never  really 
seen  the  press  but  we  can  feel  it. 

None  of  this  would  have  happened  if  we  did 
business  like  the  other  fellows  we  read  about  in  the 
trade  publications  every  week  —  highly  struc¬ 
tured,  keenly  integrated,  sharply  tuned,  expertly 
run  machines. 

Is  there  a  place  in  the  picture  for  a  libertarian, 
unstructured,  self-owned  newspaper  group?  We 
have  28  papers  that  say  there  is,  and  we'd  like  to 
have  a  few  more.  We'd  be  pleased  to  hear  from 
you. 


the  other  other-guys 


C.  H.  Hoiles,  Chairman  •  625  N.  Grand  Ave.,  Santa  Ana,  Calif.  •  (714)  835-1234 
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“Image  is  reputation,” 
Pauioski  teils 


“The  most  serious  problem  facing 
newspapers  today  is  the  image  of  news¬ 
papers  and  the  newspaper  industry," 
James  E.  Pauioski,  hiJianapolis  Star  & 
News,  and  president  of  INPA  told  the 
Eastern  Regional  Conference  of  the 
newspaper  promotion  association  in  a 
keynote  address. 

“Granted,  our  image  isn’t  as  bad  as 
some  of  our  detractors  would  have  us 
believe,”  Pauioski  said.  “But  it  is  in  a 
serious  enough  state  for  all  of  us  to  be 
concerned.  All  you  have  to  do  is  read 
your  own  newspapers  or  trade 
magazines,  or  watch  some  of  the  specials 
that  television  news  presents,  and  you'll 
come  to  the  conclusion  that  there  is  a 
negative  attitude  on  the  part  of  the  public 
toward  the  press.  This  attitude  is  surfac¬ 
ing  more  and  more  as  the  rights  of  the 
press  are  being  abrogated  by  judicial  rul¬ 
ings  and  government  decisions  which 
find  general  approval  on  the  part  of  the 
public.  When  the  press  objects,  people 
think  we  are  just  looking  out  for  our  own 
interests.  They  don’t  look  upon  the  press 
as  they  once  did. 

“Part  of  this  lost  prestige  or  image  is 
probably  the  result  of  the  times  in  which 
we  live  and  the  growth  of  other  media. 
But  to  me,”  Pauioski  said,  “part  of  it  is 
due  to  our  neglect  in  our  own  public  rela¬ 
tions  efforts. 

“Some  people  say  that  newspapers 
should  not  be  concerned  with  image. 
They  say  that  if  the  newspaper  does  it 
job  and  reports  the  news,  it  will  be  fulfill¬ 
ing  its  role  in  society  and  that  is  what 
counts. 

“1  won’t  argue  with  that  logic,  up  to  a 
point.  But  to  me,”  Pauioski  said,  “image 
equates  with  reputation,  and  reputation 
has  a  great  effect  on  how  the  public  ac¬ 
cepts  what  we  do  and  why  we  do  it.  All 
too  often  this  reputation  or  image  is  that 
of  a  powerful  press,  self-serving,  out  to 


INPA 

get  someone,  and  interested  only  in  mak¬ 
ing  money.” 

Pauioski  recalled  a  Credibility  Study 
made  by  the  INPA  Public  Affairs  Com¬ 
mittee,  based  on  a  survey  of  editors  to 
find  out  if  they  felt  there  was  a  problem 
with  credibility  and  what  they  were 
doing  about  it.  Most  editors  agreed  there 
was  a  problem,  although  in  varying  de¬ 
grees.  Comments  reported  were: 

“Newspapers  for  too  long  have  taken 
the  trust  and  faith  of  readers  for  granted. 
The  problem  has  been  a  long  time  build¬ 
ing  and  will  require  a  steady  effort  to 
correct.” 

“The  power  of  the  press  is  much  mis¬ 
understood  and  consequently  much 
feared.  Newspapers  must  dispel  the  no¬ 
tion  that  the  newspaper  is  a  faceless  in¬ 
stitution  of  great  power.  But  how  do  you 
dispel  that  notion  when  so  many  news¬ 
papers  are  now  chain-owned  and  con¬ 
trolled  by  persons  who  do  not  reside 
or  work  in  the  cities  where  the  news¬ 
paper  is  published?” 

Pauioski  added,  “Well,  maybe  this  is 
where  our  old  friend.  Public  Relations, 
comes  in.” 

He  reminded  the  audience  of  promo¬ 
tion  executives  that  public  relations  is  a 
concern  of  INPA’s,  and  that  perhaps 
“we  have  too  long  neglected  this  public 
relations  area.” 

“It’s  ironic  that  this  is  so  because  we 
have  such  a  valuable  tool  at  our  disposal, 
our  own  publications,  for  telling  our 
story.  Granted,  we  can’t  continually  use 
our  newspapers  as  house  organs,  but  we 
should  use  them  a  lot  more  effectively 
than  most  of  us  do,”  he  said. 

Pauioski  also  added  that  newspapers 
should  be  telling  their  story  to  their  own 
employes  and  carriers.  “These  should  be 
the  first  line  of  any  p.r.  program.  But 
often  they  are  ignored  and  overlooked,” 
he  said. 

“Except  for  the  professional  jour¬ 


nalists  on  our  staff,  few  of  the  employees 
understand  and  can  articulate  upon  the 
role  of  the  press  in  a  modern  day  society. 
And  even  many  of  the  professional  jour¬ 
nalists  are  woefully  ignorant  of  the  status 
of  the  newspaper  industry  in  general  and 
their  own  organization  in  particular.” 

He  reported  that  a  l%5  API  seminar 
speaker  pointing  out  the  decline  of 
newspapers  as  a  major  news  and  ad 
medium,  coupled  with  the  failure  of  the 
public  to  understand  the  newspaper’s 
thinking,  and  the  need  for  newspapers  to 
understand  readers’  thinking,  were  con¬ 
tributing  to  a  serious  image  problem.  He 
said  that  the  newspaper  story  especially 
needed  telling  to  those  segments  of  the 
public  which  have  an  influence  out  of 
proportion  to  their  numbers:  teachers, 
clergy,  businessmen,  lawyers  and  intel¬ 
lectuals.  To  that  list,  Pauioski  said,  “1 
would  add  newspaper  employees.” 

Pauioski  said  that  the  speaker  referred 
to  a  survey  of  publishers  in  which  it  was 
discovered  that  public  relations  objec¬ 
tives  were  not  defined  and  written  down, 
and  that  publishers  themselves  did  not 
understand  the  public  relations  or  pro¬ 
motion  functions.  He  also  noted  that 
many  editors  and  writers  distrust  any¬ 
thing  having  the  term  “public  relations” 
attached  to  it,  which  may  be  one  of  the 
reasons  why  so  many  public  relations 
departments  and  offices  in  major  busi¬ 
ness  organizations  have  changed  their 
titles  in  recent  years. 

“As  was  pointed  out  in  an  article  in  the 
Chicago  Daily  News  the  term  ‘public  re¬ 
lations’  has  become  too  identified  with 
image  manipulation  through  the  distor¬ 
tion  or  selective  omission  of  relevant 
facts.  As  a  result,  the  PR  designation  has 
given  way  to  such  terms  as  ‘public  af¬ 
fairs’,  ‘Community  relations,’  or  ‘cor¬ 
porate  relations,’  to  name  a  few. 

“Just  by  reporting  what  is  happening, 
much  of  which  is  not  good  news,  and  by 
offering  opinion  on  controversial  issues, 
the  newspaper  creates  a  public  relations 
problem.  We  upset  people  or  make  them 
angry,  and  their  upset  or  anger  is  di¬ 
rected  toward  us  rather  than  subject  of 
our  writing,”  Pauioski  added. 

Pauioski  said  that  he  thought  a  good 
public  relations  program  was  capable  of 
changing  this  attitude. 

He  pointed  out  that  public  relations  is 
a  management  function,  and  can’t  be  per¬ 
formed  by  a  clerk  or  beginning  copywri¬ 
ter;  that  it  evaluates  public  attitudes, 
which  means  research  is  required  to  find 
out  what  those  attitudes  are;  that  PR 
identifies  the  policies  and  procedures 
with  the  public  interest,  meaning  that 
they  must  be  clearly  understood  and 
formulated,  and  preferably  written  down 
so  that  comparisons  can  be  made. 

He  said  that  public  relations  plans  and 
executes  a  program  of  action  to  earn 
public  understanding  and  acceptance. 
“Your  program  has  to  be  worthy  of  the 
{Continued  on  page  20) 
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A  first  rate  stacker  does  more  than  simply  count  and  stack.  What  really  matters 
are  your  savings  in  handling  costs  and  your  gains  in  productivity  and  output 


The  Solution 


The  Problem 


Greater  Efficiency 

The  259  Stacker  delivers  compensated 
stacks  of  preset  or  variable  count.  Each 
copy  is  aligned  and  jogged  from  3  sides. 


w. 


One  person  easily  keeps  pace  with  your 
press  output  No  manual  jogging  is 
required  prior  to  feeding  of  newspapers, 
preprints,  magazines  or  signatures  into 
inserting,  labeling  or  bindery  machines. 


Optional  capability  to  address  by  ink  Jet 

at  speeds  to  65,000/ hr. 


Mailroom  Productivity 
Adjustable  squeeze  rollers  assure  a  tight 
fold,  resulting  in  greater,  more  consistent 
production  on  inserting  or  other  finishing 
machines.  Automatic  programming  is 
optional. 


Fail-Safe  Operation 

An  automatic  switch  diverts  papers  to  a 
built-in  escape  delivery.  Automatic  jog¬ 
ging  and  escape  delivery  minimize  waste. 


The  counter  stacker  is  the  heart  of  the 
finishing  operation.  It  increases  produc¬ 
tivity  and  reduces  waste  in  your  mailroom. 
You  can’t  afford  to  overlook  the  advanta¬ 
ges  of  the  Muller-Martini  259  Stacker. 

Ask  for  details. 
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public's  acceptance  and  you  have  to 
keep  working  to  achieve  that  understand¬ 
ing.  Once-a-year  civic  events  or  an  occa¬ 
sional  talk  by  your  publisher  or  president 
won’t  do  the  job,”  he  said. 

Again,  referring  to  the  survey  of  pub¬ 
lishers,  Pauloski  said  that  perhaps  pub¬ 
lishers  were  not  as  concerned  with  image 
as  they  are  today.  With  increasing  con¬ 
cern,  maybe  more  publishers  will  take 
greater  interest  in  public  relations  and 
what  a  good  program  can  do  fbr  their 
own  newspapers  and  ultimately  for  the 
newspaper  industry  as  a  whole. 

“All  of  this  doesn’t  mean  that  we  are 
going  to  correct  the  ills  of  the  industry 
with  public  relations.  A  basic  of  good 
public  relations  is  that  you  must  first 
have  a  sound  company  and  sound  operat¬ 
ing  practices.  The  best  program  cannot 
overcome  faulty  operations  or  service  to 
the  public.” 

After  setting  up  these  challenges, 
Pauloski  presented  some  suggestions. 

1.  Personalization  is  high  on  the 
agenda  of  readers.  As  part  of  your  p.r. 
program,  tell  as  much  as  you  can  about 
your  staff  and  about  your  organization. 

2.  Technology  is  back  in  vogue  and 
newspapers  have  a  wonderful  technolog¬ 


ical  story  to  tell  in  terms  of  reader  bene¬ 
fits. 

3.  Readers’  standards  of  morality  are 
stricter  for  newspapers  than  for  them¬ 
selves.  In  order  to  gain  and  hold  respect 
and  to  build  image  and  reputation,  the 
newspaper  must  be  above  reproach. 

Pauloski  also  pointed  out  that  public 
service  programs  can  be  another  useful 
tool  of  public  relations.  While  by  them¬ 
selves,  they  cannot  do  the  entire  job  of 
building  a  newspaper's  image,  they  can 
help  to  show  that  the  newspaper  is  a 
good  community  citizen  and  not  just 
another  big  business  interested  only  in 
money  making.  He  outlined  the  new 
INPA  Directory  of  Newspaper  Public 
Service  Programs  listing  more  than  190 
programs  currently  carried  on  by  news¬ 
papers  in  the  public  service  area,  includ¬ 
ing  awards,  tours,  books,  contests, 
exhibits,  community  action,  in-paper 
services,  fund-raising,  shows,  forums, 
newspaper  in  education,  and  other  areas. 

“No  matter  what  we  do  in  the  way  of 
public  relations  or  public  service,” 
Pauloski  said,  “we  should  remember 
that  we  have  at  our  disposal  a  very  valu¬ 
able  p.r.  tool:  the  columns  of  our  own 
newspapers.  Wherever  possible,  we 
should  try  for  mention  in  our  own  news 
columns,  just  as  other  business  firms  do. 
And  we  should  keep  up  a  steady, 
planned  schedule  of  advertising  in  our 


own  newspaper,  just  as  our  most  suc¬ 
cessful  customers  do. 

*  * 

In  a  program  on  Time  Management, 
Maijorie  (Midge)  Longley,  assistant  to 
the  director  of  consumer  marketing.  New 
York  Times,  said  that  “Your  time  is  your 
life.  If  you  waste  your  time,  you  waste 
your  life.  Each  of  us  gets  168  hours  a 
week,  no  more,  no  less.  Either  we  con¬ 
trol  it,  or  it  controls  us.’^  She  said  that  at 
the  New  York  Times,  the  time  control 
system  is  used,  and  it  works.  “We  prac¬ 
tice  it  until  it  becomes  second  nature.” 

In  a  brief  survey  of  the  audience,  Ms. 
Longley  found  that  the  audience  consid¬ 
ered  the  principle  wasters  of  time  to  be: 
I.  telephone;  2.  meetings;  3.  reports; 

4.  rescue  operations;  5.  socializing;  6. 
waiting.  She  added  that  other  time- 
wasters  are  drop-in  visitors,  crisis  man¬ 
agement,  lack  of  planning  and  ineffective 
delegation. 

She  added  that  effectiveness  is  more 
important  than  efficiency,  one  should 
make  the  right  chocies,  and  that  we 
should  work  smarter,  not  harder.  In  our 
business,  we  should  list  our  goals  and  set 
priorities.  She  urged  a  daily  “to  do”  list, 
as  well  as  weekly,  monthly,  and  60-90 
day  planners.  The  audience  was  urged  to 
“handle  each  piece  of  paper  only 
once  ...” 


Did  you  call  State  Farm  last  year  for  help 
on  a  story?  541  other  reporters  did. 


Reporters  on  papers,  magazines,  and  broadcast  stations 
across  the  country  are  calling  State  Farm  for  help  on 
stories  involving  auto,  homeowners,  boatowners,  and  life 
insurance.  Why?  Two  reasons. 

First,  we’re  the  nation’s  largest  insurer  of  cars,  homes, 
and  pleasure  boats.  Reporters  naturally  call  the  industry 
leader  when  they  need  facts  or  opinions  about  these 
forms  of  insurance.  While  we’re  not  the  leader  in  life 
insurance,  we  are  the  seventh  largest  writer  of  individual 
life  policies. 

Second,  our  public  relations  staff  of  former  newsmen 
welcomes  calls  from  the  media.  We  understand  dead¬ 
lines.  If  we  have  the  information  you  need,  we’ll  give  it  to 
you  right  away.  If  we  don’t,  we’ll  talk  to  one  of  our 
experts  and  call  you  back  as  soon  as  possible.  If  we  can’t 
get  the  information  you  need,  we’ll  tell  you  that  too. 

When  you  need  help  with  a  story  on  personal 
insurance,  join  your  541  colleagues  who  turned 
to  State  Farm  last  year.  Call  our  public 
relations  department  at  309-662-2521  ~1 

or  662-2063. 


STATE  FARM  MUTUAL 
AUTOMOBILE  INSURANCE  COMPANY 
Home  Office,  Bloomington,  Iliinois  / 
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Dow  Chemical  U.S.A. 
STYROFOAM  Brand  Products 
2020  Building 
Midland,  Ml  48640 


Please  send  me  information  on  the  areas  checked  below: 

□  T rademark  Use  Bulletin 
STYROFOAM  brand  insulation  for: 

□  Residential  □  Retrofit  □  Roofing 

□  LowTemp  □  Commercial  □  Agricultural  Buildings 
Other  products: 

□  Flotation  □  Crafts  □  Mastics  □  Panel  Core 
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Blakeslee  Reporting 
prizes  are  awarded 

Five  winners  in  the  American  Heart 
Association's  26th  annual  Howard  W. 
Blakeslee  Awards  competition  were  an¬ 
nounced.  There  had  been  131  entries 
submitted. 

In  the  newspaper  category,  Gail  Bron¬ 
son,  medical  reporter  for  the  Wall  Street 
Journal,  New  York  City,  won  for  her 
article  titled,  “Tracking  a  Killer;  Does 
Heart  Disease  Start  in  Childhood?  Some 
Doctors  say  So,"  published  in  the  May 
10,  1977  edition. 

Joann  Rodgers  of  Owings  Mills,  Md., 
won  for  her  freelance  magazine  report. 


“How  You  Can  Reduce  Heart  Attack 
Risks,”  that  was  published  in  the  May  3, 
1977  Woman's  Day.  Ms.  Rodgers  is  a 
medical  and  science  writer  for  the  Balti¬ 
more  News-Ameriean.  She  won  a 
Blakeslee  Award  in  1975  for  a  series  of 
articles  on  heart  disease  in  women,  pub¬ 
lished  by  the  News-American. 

KFWB  Radio  9S,  the  Group  W  (West- 
inghouse  Broadcasting)  station  in  Los 
Angeles,  won  an  award  for  its  “Project 
Heart  Start,”  an  intensive,  30-day  series 
of  reports  in  June  1977  that  urged  people 
to  learn  the  technique  of  cardiopulmo¬ 
nary  resuscitation  (CPR). 

William  H.  Stuart,  Jr.,  reporter  for 
KMGH-tv,  the  CBS  affiliate  in  Denver, 
won  a  Blakeslee  in  the  television  cate¬ 


More  than  800  publications  in 
33  states  now  audited  by  C*A’^C 


More  and  more  suburban  newspapers  and  shopping 
guides  are  realizing  the  importance  of  certified  audits. 
Advertisers  and  their  agencies  insist  on  them  That  is 
why  more  than  800  publications  in  33  states  are  now 
audited  by  C'A'C,  Certified  Audit  of  Circulations,  Inc. 

In  fact,  C'A'C  membership  has  more  than  tripled  in 
the  past  decade.  Formed  more  than  23  years  ago, 
C'A'C  is  a  not-for-profit  service  association  of 
advertisers,  agencies  and  publishers.  C'A'C  provides 
standardized  circulation  reports  prepared  by  trained 
and  experienced  auditors.  Clear,  concise,  complete 
C'A'C  reports  are  a  must  for  advertisers  and 
agencies  planning  print  media  schedules  making 
maximum  use  of  advertising  dollars. 

For  a  copy  of  “Audited  Figures  Don’t  Lie”,  write  to  the 
address  below. 


Mark  of  Integrity 


Certified  Audit  of  Circulations,  Inc. 

353  Broad  Avenue 
Leonia,  N.J.  07605  (201)  947-4585 


gory  for  a  series  of  reports  culled  “Proj¬ 
ect:  Thump-a-Pump.”  Some  20,000  per¬ 
sons  in  the  Denver  area  signed  up  to  take 
courses  in  cardiopulmonary  resuscita¬ 
tion  (CPR)  after  viewing  “Project: 
Thump-a-Pump.” 

WLS-tv,  Channel  7  in  Chicago,  the 
ABC  outlet,  also  won  in  the  television 
category  for  its  five-part  series  on  high 
blood  pressure  titled,  “The  Hidden  Kill¬ 
er.” 

The  awards  will  be  presented  in  Dallas 
on  November  16  during  the  1978  annual 
meeting  and  scientific  sessions  of  the 
American  Heart  Association.  Each  win¬ 
ner  receives  $500  and  a  plaque.  The 
awards  are  named  in  memory  of  Howard 
W.  Blakeslee,  long-time  science  editor  of 
the  Associated  Press  and  a  founder  of  the 
National  Association  of  Science  Writers. 

Applicants  sought 
for  intern  program 

Columbia  University’s  Graduate 
School  of  Journalism  in  cooperation  with 
“Journalists  in  Europe"  seeks  applicants 
for  a  program  that  will  permit  working 
journalists  to  spend  eight  months  in 
Europe  researching  and  writing  on  topics 
concerned  with  the  European  Commun¬ 
ity. 

The  program,  from  November  1  to 
June  30,  involves  reporting  in  various 
countries  from  a  base  in  Paris.  Selected 
journalists  will  write  and  edit  a  bi¬ 
monthly  magazine  written  in  French, 
English  and  German  and  circulated  to 
media  in  Europe  and  the  world.  Articles 
will  be  drawn  from  daily  events  that  re¬ 
flect  key  issues  in  Europe. 

Applicants  must  speak  and  understand 
French  as  well  as  English  or  German. 
Costs  for  the  1979  internships  are  esti¬ 
mated  at  $6,000  for  tuition,  books,  cost 
of  travel  and  living  expenses  while  work¬ 
ing  on  stories.  They  do  not  include  travel 
from  home  countries  or  cost-of-living  in 
Paris.  Applicants  unable  to  meet  these 
costs  or  have  them  covered  by  their 
employer  should  indicate  their  needs  for 
scholarship  assistance. 

Applications  should  include  a  letter 
spelling  out  the  candidate's  background 
and  interest  in  the  program,  a  letter  at¬ 
testing  to  fluency  in  French  signed  by  an 
official  of  a  French  consulate,  embassy 
or  the  Alliance  francaise,  official 
academic  transcripts,  up  to  three  letters 
of  reference  and  whatever  clippings  and 
published  material  are  deemed  appro¬ 
priate. 

This  documentation  should  be  sent  to 
the  Graduate  School  of  Journalism,  c/o 
the  Dean’s  OtTice,  Columbia  University, 
New  York,  N.Y.  10027.  For  the  1979-80 
program  the  material  should  be  in  hand 
by  February  I.  Successful  applicants  will 
be  notified  June  1  at  the  latest.  Final 
decisions  are  made  by  the  international 
Supervisory  Council.  Journalists  in 
Europe,  33  rue  de  Louvre  F  75002  Paris. 
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AdConceprs  79  is  rhe  richest  competition  in 
I  advertising  history,  with  $50,CXX)  in  cosh  prizes, 
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ni  AV- 
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m  ■  of  them 

M  M  ML  ^  ^  M  Thor  will  ben- 

]|B  efir  of  us.  □  From  o  creotive  point  of 

H  view,  the  newspoper  offers  o  spectrum  of 

^BH  IH  U  opportunities  in  color  ond  block  and 
B  BB  B  white,  inserts,  large  and  small  spoce,  spe- 

^M  ^bB  ciol  seaions  that  torget  on  special  oudi* 

B  ^B  K  B  ence groups,  ond speciol  environments 

B  B  os  different  os  the  sports  page,  the 

,B.  ML  women's  page,  the  comics.  □  If 

^BH^B  you've  got  ogreot  newspaper 

^B  K  °  great  od  that  hos  run 

^B  ^B  K  B  B  B  in  newspapers  during  rhe  post  year, 

^B  ^B  K  B  send  it  to  For  o  copy  of  rhe  rules, 

^^B  ^B  BB  ^B  B  ond  entry  bionic,  write  rhe  News- 

B  BBBB  B  B  B  paper  Advertising  Dureou,  465 

B  Lexington  Avenue,  New  York,  New 
y  y  JB  York  10017.  Do  it  today. 
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Newspaper 
Chains-the 
Growth  Trend 

BT  DAVID  SHAW 


The  St  Peterdjurg  Times.  <m  the 
west  coast  of  Florida,  is  generally  re¬ 
garded  as  one  of  the  dozen  or  so  best 
daily  newspapers  in  the  United  States. 

It  is  a  clakic  example  of  how  an 
editor  and  publisher  grauinely  com¬ 
mitted  to  editorial  excellence  can  pro¬ 
duce  a  fine  newspaper  despite  the 
limited  resources  generated  by  a  daily 
circulation  of  only  250,000  (compared 
to,  say,  1  milium  for  the  Los  Angeles 
Times). 

But  Allen  H.  Neuharth,  president  of 
Gannett  Newquipers,  says  the  St  Pe¬ 
tersburg  Times  is  "an  excellent  paper 
if  ymi  read  it  sitting  in  a  men’s  room 
in  (Columbus,  Ohio— not  if  you  read  it 
in  St  Petersburg."*  •  • 

In  sheer  numbers,  Gannett  is  the 
largest— and  one  of  the  most  profita¬ 
ble— new^utper  publishers  in  the 
United  States,  with  far  more  daily  pa¬ 
pers  in  far  more  states  than  any  other 
chain.  Though  published  primiuily  in 
small-to-medium-size  cities,  the  77 
Gannett  dailies  have  a  total  circula¬ 
tion  of  3.4  milium- more  than  that  of 
the  New  York  Times,  Los  Angeles 
Times,  Washington  Post  and  (^cago 
Tribune  combined. 

Thcte  are  excerpts  from  aa  article 
by  David  Shaw,  Loa  Aageles  Times 
staff  writer  specializiag  ia  media 
coverage.  Shaw  has  writtea  oa  the 
success  of  aadergroaod  uewspapers, 
the  qaestioas  sarroaudiag  Joaraalls- 
tic  coaflict  of  iaterest,  the  flue  liae 
betweea  freedom  of  the  press  aad  ia* 
divldaal  rights,  aad  amuy  other  top¬ 
ics.  Here,  Shaw  looks  iato  group 
owaership  of  newspapers. 

But  Neuharth’s  attitude  toward  an 
independent,  nonchain  pt^r  like  the 
St  Petersburg  Times  helps  explain 
why  the  Gannett  papers— and  most 
other  papers  owned  by  large  chains— 
do  not  command  the  influence  or  the 
respect  that  their  large  numbers 
could  otherwise  earn  them.  The  pub¬ 
lishers  of  most  of  these  papers  are,  in 
fact  largely  scorned  for  looking  on 
their  p^rs  as  “cash  registers”— for 
sacrificing  quality  to  profit,  for  pro¬ 
ducing  new^pers  that  are  too  often 
timid,  parcel^  and  mediocre. 


Because  more  and  more  newspa¬ 
pers  are  being  gobbled  up  by  l^e 
chains— almost  1,100  of  the  nation’s 
1,759  dailies  are  now  chain-owned 
aiul  independent  papers  are  being  ac¬ 
quired  by  chains  at  the  rate  of  w  or 
w  a  year— the  philosophy  of  men  like 
Neuharth  worries  numy  in  the  news¬ 
paper  business.  •  •• 

“Gene  Patterson  (editor  of  the  St 
Petersburg  Times)  deliberately  re¬ 
jects  the  basic  nature  and  philosophy 
of  his  audience,”  Neuharth  says. 
“He’s  trying  to  put  out  the  same  pa¬ 
per  in  St  Petersburg  he  did  when  he 
was  an  editor  in  Washington  and  At¬ 
lanta.  His  paqmr  is  far  out  of  touch 
with  its  readers— too  liberal,  too  in¬ 
tellectual.”*  •• 

’The  trend  toward  centralization  of 
ownership  is  not  unique  to  newspa¬ 
pers,  of  course.  The  entire  communi¬ 
cations  industry  is  becoming  a  series 
of  massive  conglomerates.  (^,  RCA, 
Time,  Inc.,  ’Times  Mirror,  the  New 
York  Times  and  the  Washhigton  Post 
all  own  radio  and  television  stations, 
all  publish  books,  all  but  one  (RCA) 
publish  magazines  and  all  but  two 
((^  and  RCA)  publish  newspapers. 
’These  six  companies  generate  more 
than  $10  billion  a  year  in  sales  rev¬ 
enue.*** 

Critics  object,  in  principle,  to  the 
loss  of  diversity,  autonomy,  Iwme- 
town  identification  and  indq)endence 
it  r^resents,  and  they  fear,  in  prac¬ 
tice,  the  homogenization  of  the  jour¬ 
nalistic  process— and  the  distortion 
and  comq>tion  of  the  political  process 
—that  t^y  say  large  newspaper 
chains  could  ultimately  bring  about. 

Even  the  perpetrators  of  con- 
glomeratization  are  concerned  about 
this. 

“What  happens,"  asks  Otis  Chan¬ 
dler,  publisher  of  the  Los  Angeles 
Times,  “if  a  giant  company  buys  a 
giant  newqraper  chain?”  And  what 
happens,  other  critics  ask,  if  two  or 
thrw  big  newspaper  chains  send 
word  to  their  papers  to  back  a  sin¬ 
gle  candidate  for  president? 

Neuharth  insists  this  couldn’t  luq>- 
pen.  “The  public  is  too  sc^histicated 
to  accq>t  that  now,”  he  says.  “It 
would  be  bad  journalism  and  bad 
business.  We  believe  ounpletely  in 
the  conc^t  of  local  autonomy— let-  • 
ting  our  individual  editors  and  pub¬ 
lishers  decide  their  own  news  play 
and  endorsements  and  everything 
else.”*** 

But  many  critics  are  unwilli^  to 
assume  that  these  conditions  will  al¬ 
ways  prevail— at  Gannett  or  any¬ 
where  else.  Last  year,  Panax  Corp.— 
publisher  of  eight  daily  papers  and  40 
weeklies— told  its  papers  to  publish 
two  critical  articles  about  Prudent 
Carter  on  their  front  pages.  When 
two  editors  in  Michigan  refused,  Pan¬ 
ax  President  John  McGoff  fired  them. 


Who’s  to  say  there’s  not  a  McGoff 
or  a  Hearst  coming  up  in  the  ranks  of 
Gannett  or  Knight-Ridder?”  asks 
pngressman  Morris  Udall  (D-Ariz.) 
“We  can’t  depend  on  the  goodwill  of 
men  like  A1  Neuharth  to  protect  us.” 

Thus,  last  year,  Udall  introduced 
legislation  in  Congress  to  discourage 
further  newspj^r  mergers.  Since 
many  mergers  take  place  because  fa¬ 
milies  are  virtually  forced  to  sell  their 
Pwers  simply  to  pay  estate  taxes, 
Udall  drafts  a  bill  that  would  spread 
the  payment  of  those  taxes  over  15 
years,  rather  than  the  six  months  now 
required. 

“I’m  hoping  that  will  enable  small 

Cublishers  to  resist  these  takeovers,” 
Idall  says,  “but  if  that  doesn’t  work. 
I’m  prqlared  to  introduce  a  bill  that 
would  actually  limit  the  number  of 
p^rs  any  company  can  own.”*  •  • 

More  than  70%  of  the  nation’s  daily 
newqiaper  circulation  is  now  con¬ 
trolled  by  167  chains.  Pour  chains 
now  control  21%  of  the  nation’s  total 
daily  circulation.  The  number  of  cities 
with  two  competing  dailies  has  been 
cut  in  half  since  1947. 

Gannett  alone  acquired  20  new  pa¬ 
pers  last  year,  and  early  this  year  the 
company  bought  four  more,  then  con¬ 
summated  its  largest  acquisition  yet 
—Combined  Communications  Corp., 
owner  of  two  daily  papers  (the  Oak¬ 
land  ’Tribune  and  Cincinnati  Enquir¬ 
er),  seven  television  stations,  13  radio 
stations  and  a  sprawling  billboard 
empire  in  11  states  and  (^ada.*  •  • 

But  bigness  is  not  necessarily  bad— 
it  may  even  be  good  at  times— and  for 
^  the  criticism  of  chain  newspapers, 
it  is  only  fair  to  acknowledge  that 
there  are  some  very  good  chain 
newspapers  in  this  country. 

Gannett’s  Camden  (NJ.)  Courier- 
Post,  for  example,  is  an  aggressive 
new^Mtper  that  covers  politics  and  lo¬ 
cal  government  thoroughly  and  last 
year  spent  seven  months  examining 
the  inadequacies  of  the  local  judiciary. 

(3il  Spencer,  editor  of  the  nearby 
Philadelphia  Daily  News,  says  the 
previous  owners  of  the  (jourier-Post 
“just  let  the  town  physically  deterior¬ 
ate  around  them.  They  were  part  of 
the  establishment,  and  they  didn’t  do 
a  damn  thing.  I  don’t  think  the  Gan¬ 
nett  people  would  let  that  happen. 
That  paper  ke^  an  eye  on  things 
now.” 

In  the  last  three  years,  the  editorial 
budget  of  the  Courier-Post  has  in¬ 
creased  43%,  and  more  increases  are 
planned. 

One  reason  for  this  may  be  compe- 
Ution.  With  the  three  Philadelphia 
daily  papers  just  across  town— and 
with  a  vast  network  of  suburban 
dailies  and  weeklies  on  all  sides— the 
Ck)urier-Post  is  one  of  the  few  Gan¬ 
nett  papers  with  any  real  competition 
for  readers  and  advertisers.  It  must 
do  a  good  job  to  survive. 


But  Gannett  newspapers  in  non¬ 
competitive  markets  have  won  sever¬ 
al  Pulitzer  prizes  through  the  years, 
and  most  knowledgeable  journalists 
say  the  company  improved  virtually 
every  paper  it  hiu  taken  over.*  *  * 

But  even  Neuharth  admits  that 
Gannett  still  publishes  several  papers 
he  is  “really  ashamed  of,”  and  one 
former  Gannett  executive  says  he 
quit  because  that  condition  was  toler¬ 
ated. 

“Gannett  owns  nine  newqiapers  in 
Westchester  county  (New  York),  and 
they’re  a  sorry,  spavined  bunch  of 
pjqiers,”  says  Jim  Head,  formerly  an 
editor  with  Gannett  and  now  editor  of 
Parade  magazine. 

“I  was  a  trouble  shooter  for  A1  for 
several  years,”  Head  says,  “Gannett 
sent  me  around  to  their  new  acquisi¬ 
tions  to  change  their  format  and  re¬ 
design  a  few  things  cosmetically.  It 
was  easier— cheaper— to  have  me  do 
that  than  to  hire  a  bunch  of  good  peo¬ 
ple  on  a  permanent  basis  and  pay 
them  good  salaries  to  put  out  a  good 
paper.’W** 

“Wall  Street  didn’t  give  a  damn  if 
we  put  out  a  good  paper  in  Niagara 
Falls.  They  just  wanted  to  know  rf^our 
profits  would  be  in  the  15-20%  range. 
Now  they  know.  Now  we  can  start 
improving  the  papers  themselves.” 

Gannett  pa^rs  won  422  various 
awards  during  the  first  seven  months 
of  1978  (compared  to  236  in  the  same 
period  last  year),  and  Neuharth  now 
seems  as  hungry  for  this  recognition 
as  he  has  been  for  stock  ^lits  and 
new  acquisitions.*  *  * 

The  biggest  increases  in  editorial 
expenditures  at  Gannett  have  in¬ 
volved  the  conqiany’s  wire  service 
and  Washington  bureau.  Ten  years 
ago,  Gannett  News  Service  (GNS) 
^nt  $250,000.  In  1975,  GNS  spent 
$1.4  million.  ’This  year,  it  is  expected 
to  spend  $2.4  million. 

In  the  last  three  years,  Gannett  has 
increased  its  Washington  bureau 
from  16  to  26  people  and  its  total  na¬ 
tional  staff— bureaus  in  10  state  capi¬ 
tals  (including  Sacramento) -from  27 
to  46  people. 

New  acquisitions  in  different  parts 
of  the  country— especially  the  West 
and  Midwest— made  this  eiqiansion 
both  possible  and  necessary,  but  Gan¬ 
nett  is  also  conducting  exhaustive 
readership  studies  in  five  cities,  pro¬ 
moting  more  editors  to  publishers  and 
passing  the  word:  Improve  the  papers 
and  let  the  world  know  they’re  being 
improved.*** 

If  Neuharth  is  both  sincere  and 
successful  in  this  mission,  he  will  not 
be  able  to  claim  full  credit  for  himself, 
for  the  financial  success  of  Gannett 
was  assured  (albeit  on  a  much  smal¬ 
ler  scale)  long  before  he  joined  the 
company. 

Paul  Miller,  who  will  retire  in  De¬ 


cember  as  chairman  of  the  board  of 
Gannett  (yielding  that  title  to  Neu¬ 
harth),  was  also  chairman  and  pres- 
of  the  Associated  Press  frmn 
1963  to  1973,  and  during  that  tiroe  he 
came  to  know  virtually  every  news- 
pwr  publisher  in  the  United  States. 

Miller  is  a  modest,  pleasant  man— 
almost  the  direct  opposite  of  Neu- 
hsrth  in  appearance,  temperament 
and  demeanor— and  when  rising  pro¬ 
duction  costs  and  confiscatory  inheri¬ 
tance  tax  laws  forced  many  small 
publishers  to  begin  thinking  of  selling 
their  p^rs  in  the  1960s  and  early 
1970s,  Miller  was  often  the  first  man 
many  of  them  thought  to  entrust 
their  life’s  work  to. 

Gannett,  which  began  publishing  in 
imstate  New  York  in  1906,  had  only 
28  papers  in  five  states  when  MiUer 
took  over  fitim  founder  Prank  Gan¬ 
nett  in  1957.  By  1971,  Gannett  had  47 
p«q>ers  in  14  states. 

Miller  was  among  the  first  newspa¬ 
per  executives  to  realize  that  small 
independent  newspapers  were  a 
dyi^  breed  and  that  as  their  number 
dwindled,  each  remaining  paper  be¬ 
came  that  much  more  valuable. 

Almost  every  mqjor  publishing 
company  in  America  has  come  to 
realize  the  value  of  these  smaller 
dailies  in  recent  years.  Times  Mirror, 
which  owns  the  Los  Angeles  Times 
and  newspapers  in  Dallas,  Costa  Mesa 
and  suburban  New  York,  last  year 
bought  the  Stamford  ((^nn.)  Advo¬ 
cate  and  Greenwich  (Conn.)  Times. 
’The  Washington  Post  this  year 
bought  the  Everett  (Wash.)  Herald 
(to  go  with  its  earlier  purcha^  of  the 
Trenton  Times).  ’The  New  York 
Times  now  owns  nine  small  dailies  in 
Florida  and  North  (^lina. 

Some  lai^e  chains  are  even  buying 
other  chains:  Knight  mereed  with 
Bidder  Publications  in  1974.  New- 
house  bought  Booth  Newi^papers  in 
1977.  Gannett  has  bought  Speidel 
Newspapers  and  McClure  Newspa¬ 
pers  and  Federated  Publications,  and 
is  now  awaiting  government  approval 
of  its  merger  with  Combined  Commu¬ 
nications,  Inc.*  *  * 


As  a  rough  rule  of  thumb,  financial 
eiqierts  think  the  purchase  price  of  a 
newspaper  property  these  days  gen¬ 
erally  should  not  exceed  20  to  25 
times  what  the  company  earned  the 
previous  year.  Gannett  has  paid  30, 
40,  50  times  earnings.  In  1976,  Gan¬ 
nett  paid  55  times  earnings  for  two 
small  papers  in  New  Mexico.  Critics 
laughed.  But  Gannett  sold  one  of  the 
papers  at  a  profit  last  year,  and  more 
than  doubled  the  earnings  of  the  oth¬ 
er  one,  and  now  it’s  Neuharth  who’s 
laughing.  Again. 

“A  lot  of  these  small  family  papers 
have  artificially  low  earnings  that  are 
very  misleading,”  says  one  securities 
analyst  “The  families  aren’t  interest¬ 
ed  in  profits— they  have  to  pay  taxes 


Ml  that  So  they  take  as  much  money 
out  as  they  can  in  otha-  ways.  They 
buy  ‘omqMmy  cars’  for  everyone  in 
the  family  and  they  charge  the  com¬ 
pany  for  every  dinner  they  eat  out 
and  every  vacation  they  take  and 
they  give  themselves  huge  expoise 
accounts  and  they  put  all  their  rela¬ 
tives  and  fnends  on  the  payroll”*  •  * 

Gannett  further  ininimi«if  its  risk 
—and  its  investors’  risk — by  selecting 
markets  that  are  as  pn^lem-free  as 
contemporary  realities  pemiL 

“No  big  cities  with  ghettos  for  Gan¬ 
nett,  says  a  former  Gannett  editor 
‘No  worry  about  urban  flight  or  de- 
ray  or  heavy  traffic  delaying  distri¬ 
bution  of  the  paper  long  negotia¬ 
tions  and  strikes  by  powerful  unions.” 

Only  4,000  of  Gannett’s  17,000  «n- 
ployes  nationwide  are  unionl^  and 
Uie  company’s  77  papers  have  suf¬ 
fered  only  three  strikes-each  at  just 
one  paper-since  World  War  E  By 
contrast,  the  Knight-Ridder  chain 
has  suffered  eight  strikes  in  the  last 
five  years  at  just  one  paper— the 
Philadelphia  Inquirer.*  *  * 

Among  the  larger  chains,  Thomson 
Newsptqwrs  (63  dailies,  1.1  millkm 
combmed  circulation)  and  Newhouse 
Newspi^rs  (29  dailies,  including  pa¬ 
pers  in  Cleveland,  St  Louis,  New  Or- 
les^  and  Portland,  with  a  total  circu¬ 
lation  of  3.2  million)  are  generally 
perceived  as  having  the  least  concern 
for  editorial  quality. 

“I’ve  never  heard  the  old  man  (SI 
Newhouse,  president  of  Newhouse 
Newspapers)  or  either  of  his  sons 
mention  a  single  editorial  idea,”  says 
one  publisher.  “With  them,  it’s  just  a 
business.” 

But  it’s  a  successful  business— 
probably  the  most  profitable  newspa¬ 
per  company  in  the  country.  Gannett 
is  not  far  behind,  though,  and  it,  too, 
is  widely  regarded  as  having  lacked 
the  commitment  to  quality  exempli¬ 
fied  by  Knight-Ridder  (32  dailies, 
combined  circulation  3.5  million)  or 
even  a  smaller  groiq>  like  Dow-Jones 
(publisher  of  the  Wall  Street  Journal 
and  19  small  dailies  with  a  combined 
circulation  of  almost  2  million). 

EJvery  business— every  conqrany- 
has  its  own  unique  lexicon,  and  the 
words  that  make  up  tlmt  lexicon  often 
reveal  a  great  deal  about  the  compa¬ 
ny’s  priorities.  At  Gannett,  for  exam¬ 
ple,  newspapers  are  often  referred  to 
as  “products”  or  “units,”  and  budgets 
are  called  “profit  plans.”  Each  p^r 
—each  dqiartment— has  a  “profit 
plan,”  and  each  is  expected  to  meet 
that  plan,  to  produce  the  annual  profit 
that  Gannett  desires.*  *  * 

In  fact,  if  more  chain  newq>iq)ers 
were  as  concerned  with  improving 
their  product  as  with  improving  their 
profit,  criticism  of  the  chain  phen¬ 
omenon  might  diminish  considerably 
among  journalists  and  politicians 
alike. 


Co6  Auigeles 

A  SPECIAL  KIND  OF  JOURNALISM. 


Newspeople  in  the  news 


PROMOTION  DIRECTOR— 

John  F.  Fearing,  director  of  promotion 
and  sales  for  the  Texas  Daily  Newspa¬ 
per  Association,  has  been  named  pro¬ 
motion  director  of  the  Minneapolis  Star 
and  Tribune.  Fearing  worked  for  the 
Gannett  Newspapers,  the  Herald- 
Dispatch  and  Advertiser,  as  staff  writer, 
assistant  regional  news  editor  and  then 
assistant  in  the  promotion  department. 

Joan  Walters,  a  senior  reporter- 
editor — promoted  to  Ontario  news  editor 
of  Canadian  Press,  succeeding  William 
Senyk,  who  moved  to  administrative 
duties  with  Broadcast  News  Ltd. 

♦  ♦  ♦ 

Paul  K.  Harrai. — named  city  editor 
of  Jacksonville  (Fla.)  Times-Union  from 
assignment  editor  for  WMAQ-TV, 
NBC's  station  in  Chicago. 

*  *  * 

David  E.  Gumhert — joined  the  Har¬ 
vard  Business  Review  as  associate 
editor,  from  the  Boston  bureau  of  the 
Wall  Street  Journal\  New  York  office. 
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BUREAU  CHIEF  — 

Jack  Nolan,  political  reporter  for  the 
Orlando  (Fla.)  Sentinel  Star  will  be¬ 
come  bureau  chief  effective  after  the 
November  elections.  Veteran  reporter 
D.G.  Lawrence  will  remain  in  Tallahas¬ 
see  and  will  continue  to  concentrate  on 
his  columns.  The  Sentinel  Star  is  a  wholly 
owned  subsidiary  of  Tribune  Company, 
Chicago. 

Terry  Mosher,  political  cartoonist, 
Montreal  Gazette — won  the  1978  Quill 
Award,  presented  by  the  Windsor  Press 
Club  for  the  first  time  to  a  cartoonist. 

*  ♦  ♦ 

Bob  Spitnale,  former  circulation  man¬ 
ager  of  the  Defiance  (Ohio)  Crescent- 
News  and  city  division  manager  of  the 
Dayton  Journal  Herald  named  circula¬ 
tion  director  of  New  Bedford  (Mass.) 
Standard  Times. 

*  *  * 

James  E.  McKay,  previously  a  pho¬ 
tographer  for  the  New  Iberia  (La.)  Daily 
Iberian — to  Houston  Post. 

♦  *  * 

William  G.  Louwers,  formerly  direc¬ 
tor  of  labor  relations  for  Booth  Newspa¬ 
pers  Inc. — to  Detroit  Free  Press  as  vice- 
president  of  employee  relations. 

♦  *  ♦ 

Bob  Grotevant,  former  reporter  for 
Beaver  County  (Pa.)  Times — appointed 
to  new  Harrisburg,  Pa.  bureau  for  the 
four  Calkins  newspapers  in  Pennsyl¬ 
vania. 

*  ♦  * 

Frank  Standley,  since  1976  advertis¬ 
ing  manager,  Beverly  (Mass.)  Times — 
promoted  to  advertising  director,  Essex 
County  Newspapers,  parent  company. 

*  *  * 

Bruce  Ellison,  former  business- 
financial  editor  of  the  Cleveland  Plain 
Dealer — to  the  Fort  Lauderdale  (Fla.) 
Sun-Sentinel  as  business  editor. 


Kann  steps  down 
from  Asian  Journal 

Peter  Kann,  editor  and  publisher  of  the 
Asian  Wall  Street  Journal,  has  been 
named  assistant  to  Warren  Phillips, 
chairman  and  president  of  Dow  Jones  &. 
Co.,  which  publishes  the  Wall  Street 
Journal. 

Succeeding  Kann  as  publisher  of  the 
Asian  Journal  will  be  John  Orr,  who  is 
general  business  director  of  Dow  Jones 
Asia,  a  post  he  will  retain.  The  new 
editor  of  the  Asian  Journal  will  be  Robert 
Keatley,  currently  based  in  New  York  as 
foreign  editor  of  the  Journal. 

Kann  will  assist  Phillips  on  assign¬ 
ments  covering  many  areas  of  corporate 
activities.  He  came  to  the  Journal  as  a 
reporter  in  1964,  has  had  extensive  ex¬ 
perience  in  Asia  as  a  correspondent, 
winning  the  Pulitzer  Prize  for  interna¬ 
tional  reporting  in  1972,  and  has  been 
editor  and  publisher  of  the  Asian  Journal 
since  its  inception  two  years  ago. 

Keatley  joined  the  Journal  as  a  repor¬ 
ter  in  1959.  He  has  served  overseas  as  a 
Journal  correspondent  in  London, 
Tokyo  and  Hong  Kong  and  until  this 
year  was  the  Journal’s  State  Department 
correspondent  in  Washington. 

Orr  began  his  career  with  Dow  Jones 
in  1957  as  an  advertising  salesman.  Sub¬ 
sequently  he  served  as  financial  advertis¬ 
ing  manager  of  the  Journal,  advertising 
director  of  the  Journal  and  general  man¬ 
ager  of  the  National  Observer. 

♦  ♦  * 

Nathan  O.  Osborne  Jr.,  managing 
editor  of  the  Harrisburg  (Pa.)  Patriot  for 
the  past  seven  years  named  managing 
editor  of  the  Sunday  Patriot-News  to 
succeed  Marion  W.  Milliron,  retired. 
Osborne  will  serve  as  ME  for  both  pa¬ 
pers. 

*  ♦  ♦ 

Terry  Grimes,  circulation  director  of 
Telegraph  Herald,  Dubuque,  Iowa 
named  1978  Outstanding  Young  Cir¬ 
culator  by  the  Central  States  Circulation 
Managers  Association. 

*  ♦  sN 

Walt  Herring — from  assistant  manag¬ 
ing  editor,  to  managing  editor  Philadel¬ 
phia  (Penn.)  Journal.  He  succeeds  Doug 
Bailey. 

*  *  * 

Margaret  Healey — retired  after  a  46 
year  career  at  Halifa.x  Herald  Ltd.  She 
was  city  editor,  and  was  president  of  the 
Canadian  Woman’s  Press  Club  and  a 
member  of  the  Media  Press  Club  of 
Canada. 

*  *  ♦ 

Richard  F.  Janssen — named  to  cover 
business  and  financial  news  at  the  Wall 
Street  Journal,  succeeding  Charles  N. 
Stabler — named  to  assistant  executive 
editor,  Fredrick  Taylor.  Alan  L. 

Otten — named  to  succeed  Janssen  as 

London  bureau  chief. 
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Justices  and  reporters  praise 
work  of  retiring  court  reporter 


When  Charlotte  Moulton  of  UPI 
started  covering  the  Supreme  Court  in 
1949,  she  worked  in  a  cubbyhole  under 
the  courtroom  while  the  court’s  fre¬ 
quently  massive  opinions  were  shot 
down  to  her  by  pneumatic  tube.  Some¬ 
times,  she  had  to  unload  three  or  four 
cylinders  and  put  the  pieces  together  be¬ 
fore  she  knew  what  the  court  had  ruled 
and  by  what  vote. 

Time  was  her  constant  enemy.  The 
court  didn't  open  for  business  until  noon 
and  before  it  got  around  to  reading 
opinions,  afternoon  papers  were  hitting 
their  deadline. 

She  had  no  chance  to  do  more  than 
skim  the  steady  flow  of  opinions  and 
orders.  The  court's  actions  were  released 
only  on  Mondays — a  nightmare  of  a  day 
with  sometimes  as  many  as  16  or  17 
opinions,  some  of  them  blockbusters, 
and  more  than  100  orders  in  which  the 
court  announced  whether  it  would  accept 
or  reject  a  case  for  review.  Where  it  re¬ 
fused  to  review  a  case,  a  story  was  often 
warrented  because  this  was  the  end  of  the 
line. 

In  the  last  few  years,  the  trauma  of 
trying  to  cover  the  court  has  gradually 
been  minimized  and  the  court’s  press  of¬ 
ficer,  Barrett  McGurn,  gives  Charlotte 
Moulton  much  of  the  credit. 

"In  a  very  good  natured  way,” 
McGurn  said,  “Charlotte  made  clear 
what  the  needs  of  reporters  were.  She 
very  patiently  but  persistently  kept  say¬ 
ing  it's  very  difficult  to  cover  the  court, 
almost  impossible  for  even  the  best  re¬ 
porters.  She  was  able  to  convince  the 
authorities.” 

Now  orders  usually  come  out  on  Mon¬ 
days.  Opinions  are  usually  issued  on 
Tuesdays  and  Wednesdays  and  by  agree¬ 
ment,  no  more  than  eight  opinions  are 
issued  on  a  single  day.  To  give  reporters 
a  fast  clue  to  what  the  opinion  contains,  a 
summary  accompanies  the  opinion. 
Former  Chief  Justice  Earl  Warren 
changed  the  opening  time  of  court  from 
noon  to  10  a.m.  but  Chief  Justice  Warren 


“You  helped  us  even  when  you  didn’t 
have  time.  You  always  had  the  time  for 
us.”  He  said  she  helped  “generations” 
of  reporters. 

When  fellow  reporters  lined  up  to 
write  a  few  words  in  what  will  be  her 
memory  book,  the  tenor  of  their  com¬ 
ments  was  clear  from  their  question: 
How  do  you  spell  “acolyte”,  “emu¬ 
late”? 

Justice  Lewis  Powell,  who  presented 
her  with  a  picture  of  all  nine  justices, 
autographed  by  each  of  them,  as  well  as 
an  autographed  picture  of  himself,  ex¬ 
plained  why  the  veteran  reporter  could 
be  so  helpful.  “She’s  been  here  longer 
than  any  justice  on  the  court  and  1  sus¬ 
pect  she  knows  as  much  as  any  one  on 
the  court.” 

Praising  her  for  her  outstanding  job  for 
UPI,  he  told  her,  “You  had  to  do  things 
under  rush  conditions  that  must  have 
taxed  you  greatly.  You  have  well  served 
both  the  court  and  the  public.” 

In  her  response,  she  told  the  justice, 
“It’s  been  a  great  challenge.  That  chal¬ 
lenge  you  dropped  on  us  June  28  was 
probably  what  made  me  make  up  my 
mind  to  retire.”  Her  fellow  journalists 
broke  up  with  laughter  because  the 
Bakke  decision  on  reverse  discrimina¬ 
tion  came  out  on  June  28  with  Powell 
writing  the  court’s  opinion  which 
straddled  the  conflicting  opinions  of  the 
other  eight  justices. 

Although  today’s  Supreme  Court  re¬ 
porters  often  have  some  legal  training,  if 
not  law  degrees,  the  reporter  who  has 
often  been  their  instructor  on  the  nitty- 
gritty  of  court  coverage  had  no  legal 
background. 

Charlotte  Moulton  came  to  what  was 
then  called  the  United  Press  in  1942  and 
a  few  years  later,  she  was  assigned  to  the 
court  on  Mondays  to  stutT  the  opini 
into  the  pneumatic  tube  to  be  shot  dovv.. 
to  the  waiting  reporter.  When  UP’s  court 
reporter  left,  Charlotte  Moulton  got  the 
job. 


“I  was  the  logical  one,”  she  said,  “be¬ 
cause  I  had  been  up  there  as  tube  stuffer. 
No,  I  had  no  particular  training.  I  just 
picked  it  up  as  1  went  along  with  a  law 
dictionary  at  my  side.” 

*  ♦  ♦ 

Mary  Packwooi) — named  travel  editor 
of  the  Philadelphia  Bulletin,  from  assis¬ 
tant  travel  editor.  She  succeeds  Arthur 
GRihT-TTHs — named  assistant  managing 
editor  of  features. 

♦  ♦  * 

John  O.  Emmhrich,  Jr. — named  pub¬ 
lisher  of  the  McComh  Enterprise-Journal, 
Charles  Dunagin — named  editor  and  as¬ 
sistant  publisher.  The  appointments  fol¬ 
low  the  death  of  J.  Oliver  Emmerich, 
editor  and  publisher. 

>k  )k 

The  city  of  New  Brunswick  (N.J.) 
voted  to  name  a  future  city  park  after  the 
late  Frank  M.  Diener,  a  veteran  reporter 
of  the  New  Brunswick  Home  News,  who 
died  in  1971. 

He  *  * 

Henry  Giniger,  New  York  Times  cor¬ 
respondent  in  Montreal — transferred 
from  that  office,  which  was  closed 
down — to  Ottawa,  replacing  Robert 
Trumbull,  reassigned  to  Hawaii,  and 
Andrew  Malcolm — to  the  new  office  es¬ 
tablished  in  Toronto. 

Allen  G.  Barth — named  editor  of  the 
Springfield  (Ohio)  Sun,  succeeding 
JosEi'H  L.  Gray,  who  has  retired. 
Succeeding  Barth  as  news  editor  is  C. 
Thomas  Share,  who  is  succeeded  as  city 
editor  by  Lawrence  P.  Brown, 

*  *  5k 

Melva  Geyer,  news  editor  of  the 
Greenville  (Tex.)  Herald  Banner — 
named  promotions  and  community  rela¬ 
tions  manager. 

*  5k  5k 

Burt  H.  Mandel,  formerly  with  the 
Branham  Company,  Newspaper  rep¬ 
resentatives,  and  more  recently  with  the 
New  York  Post — named  Food  Advertis¬ 
ing  Manager  of  Home  Reporter,  and 
Spectator  Publications. 


Burger  initiated  the  other  changes. 

Burger  also  meets  with  reporters  an¬ 
nually  to  discuss  hours  and  working  con¬ 
ditions  for  the  press.  Reporters  who 
cover  the  court  regularly  now  have  their 
own  cubicles  where  they  can  keep  files 
and  reference  books  as  well  as  phones. 
The  days  of  the  pneumatic  tube  and  the 
cubbyholes  for  wire  service  reporters  are 
gone.  Now  all  opinions  are  handed  out  in 
the  press  room. 

Charlotte  Moulton’s  role  in  getting  a 
better  break  for  reporters  was  implicit  in 
the  large  turnout  for  her  retirement  party 
at  what  she  calls  her  “second  home”, 
the  Supreme  Court,  on  September  8. 
Speaking  for  the  reporters,  Lyle  Denni¬ 
son  of  the  Washington  Star  told  her: 


management 
consultants 
specializing 
in  executive 


recruitment  can  youngs 


Mike  Walker 


Over  fourteen  years  experience  in  the  newspaper  industry. 


For  a  confidential  discussion  of  your  hiring  needs,  call:  312-693-7021. 


CHICAGO  O’HARE  INTERNATIONAL  TRANSPORTATION  CENTER— SUITE  103 
6300  RIVER  ROAD,  ROSEMONT,  ILLINOIS  60018 
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NOLAN  INDUSTRIES,  INC 

ANNOUNCES 
THE  ACQUISITION  OF 
CUTLER-HAMMER  INDUSTRIAL  SYSTEMS, 

DENVER  DIVISION 

C-H  DENVER  GRAPHICS,  INC 

(AS  THE  NEW  COMPANY  IS  KNOWN)  WILL 
CONTINUE  TO  MANUFACTURE  ITS  FULL 
LINE  OF  STACKERS,  STREAM  CONVEYORS, 

AND  RELATED  EQUIPMENT— WITH  SPECIAL 
EMPHASIS  ON  THE  NEW  TRAY-MATIC 
BUNDLE  DISTRIBUTION  SYSTEAAS.  THIS 
EQUIPMENT  COMPLEMENTING  THE 
ROLL  HANDUNG  SYSTEAAS  AND  OTHER 
PRODUaS  OF  ITS  SISTER  COMPANY 
NOLAN-JAMPOL  INC.,  PROVIDES  A  VERSATILE 
AND  COMPLETE  AAATERIAL  HANDUNG  SOURCE 
FOR  THE  NEWSPAPER  INDUSTRY 


RALPH  H.  NOLAN 
CHAIRMAN  OF  THE  BOARD 
AND  CHIEF  EXECUTIVE  OFFICER 


Equipment 

Connecticut  papers  combine 
offset  and  DiLitho  units 


Post  Publishing  Co.,  publishers  of  the 
Briclfieport  (Conn.)  Telef>rain,  Post  and 
Sunday  Post,  installed  recently  a  7  unit 
Rockwell-Goss  Metro  offset  press  that  is 
on-line  with  a  9  unit  Goss  Headliner 
Mark  11  press,  converted  to  Goss  Di¬ 
Litho  in  1976.  The  papers  switched  to 
lOO^f  cold  type  when  the  change  was 
made  to  DiLitho. 

The  new  press  configuration  permits 
Bridgeport  to  run  the  offset  press  as  a 
separate  7  unit  press  with  the  capability 
of  picking  up  one  or  two  units  from  the 
Mark  II. 

The  morning  paper  on  August  3()th  had 
a  38,000  straight  press  run  of  64  pages 
using  2  webs  of  DiLitho  and  6  webs  of 
offset.  The  two  presses  are  in  a  single 
line  with  9  units  of  DiLitho  positioned 
first  and  followed  by  7  units  of  offset. 
The  DiLitho  line  has  3  units  then  one  3:2 
folder  with  upper  former,  followed  by  6 
units.  Next  in  line  are  3  units  of  offset 
then  a  3:2  folder  with  upper  former  fac¬ 
ing  the  DiLitho  line  and  followed  by  4 
units. 

The  combination  run  had  2  webs  from 
the  4th  and  5th  units  of  DiLitho  going  to 
the  upper  former  of  the  offset  press  line 


and  becoming  part  of  the  2nd  and  3rd 
sections.  No  problems  were  encountered 
with  this  marriage. 

John  E.  Pfriem,  president  of  the  pub¬ 
lishing  company,  said,  “The  Metro- 
Offset  will  be  our  primary  press  with  the 
DiLitho  units  used  as  backup  some 
weekdays  and  Saturday  nights  when  the 
paper  exceeds  a  certain  number  of  pages. 
This  almost  doubles  our  previous  press 
capacity.” 

When  the  papers  converted  to  cold 
type,  the  page  makeup  and  editorial  con¬ 
tent  was  also  changed.  The  papers  went 
to  a  reduced  web  width  and  a  6-column 
format  from  9  columns.  The  Post  Pub¬ 
lishing  company  hired  an  outside  con¬ 
sulting  firm  to  check  the  reading  habits  of 
subscribers. 

The  3  papers  cover  Bridgeport,  the 
Fairfield  County  area  and  to  some  ex¬ 
tent,  parts  of  New  Haven  County.  The 
Morning  Telegram  has  a  circulation  of 
I7,()(M)  with  an  average  of  52  pages;  the 
Evening  Post  has  an  83,000  circulation 
with  an  average  of  56  pages  while  the 
Sunday  Post  has  98,0(X)  circulation  with 
an  average  of  112  pages. 

In  the  mailroom  3  Rockwell-Goss 


Sta-Hi  stackers  handle  products  from  a 
minimum  26  page  paper  to  144  pages  at 
press  speeds  of  52-54,000  papers  per 
hour  on  straight  runs  and  30,000  on  col¬ 
lect  runs.  New  truck  loading  and  unload¬ 
ing  facilities  have  also  been  added  to  the 
downtown  plant. 

Jornal  do  Brasil  buys 
$1.6  million  system 

Jornal  do  Brasil,  one  of  the  oldest 
daily  newspapers  in  South  America,  has 
signed  a  contract  with  Mergenthaler 
Linotype  Company  for  a  complete,  pre¬ 
press  publishing  system.  The  order  is 
valued  at  $1.6  million,  Mergenthaler 
said. 

The  signing  twk  place  on  August  30, 
1978  in  the  Rio  de  Janeiro  offices  of  Jor¬ 
nal  do  Brasil's  executive  vice  president. 
Dr.  M.  F.  do  Nascimento  Brito.  Also 
present  for  the  signing  were  Jose  Pereira, 
sales  manager  for  Linotypo  do  Brasil  and 
W.  K.  Rice,  director  of  linotron  and  sys¬ 
tem  V  for  Mergenthaler  Linotype. 

Installation  of  the  System  V  configura¬ 
tion  will  begin  in  early  1979.  Included  in 
the  system  are  36  Linoscreen  3(K)  video 
display  terminals  for  news  writing  and 
editing  and  classified  ad  entry.  Final 
typeset  pages  will  be  output  on  two 
Linotron  606  digital  CRT  typesetter. 
Each  lOO-pica  Linotron  606  puts 
typefaces  on-line  and  is  capable  of  set¬ 
ting  a  complete  broadsheet  newspaper 
page  in  one  minute. 

Danish  newspaper 
selects  Letterflex 

"A/s  Dauhladi’l  PoUtiken" ,  a  leading 
Danish  national  daily,  has  ordered  two 
PR  290E  photoprilymer  platemaking  sys¬ 
tems  from  the  European  Division  of 
Letterflex  Systems,  together  with  360 
Letterflex  magnetic  saddles. 

The  PR  290E,  capable  of  producing  up 
to  90  press-ready  plates  per  hour,  was 
chosen  because  it  will  enable  “Politi- 
ken”  to  produce  plates  at  the  speed 
needed  to  keep  up  with  the  large  number 
of  plates  required  in  the  last  hour  before 
the  evening  production  start-up. 

The  Austin  (Tex.)  American  States¬ 
man,  with  a  circulation  of  over  106,000, 
has  ordered  new  photopolymer 
platemaking  equipment  from  Letterflex 
Systems. 

The  Austin  paper,  a  Letterflex  user 
since  1974,  has  ordered  two  new  135A 
processors  to  replace  their  two  older- 
model  1 35’s.  The  new  processors  will  fea¬ 
ture  complete  automation  within  each 
process  step  and  the  exclusive  Recycle 
System  which  recovers  uncured  photo¬ 
polymer  for  reuse  in  making  additional 
plates. 

The  two  135A’s  will  also  include  a  de¬ 
sign  modification  that  will  enable  photo¬ 
polymer  plates  to  be  made  with  the  new 
Letterflex  “Y”  Polymer. 


"A  breath  of  fresh  air"  was  added  to  the  Gulf  Publishing  Company  composing 
room  this  month  when  a  large,  colorful  mural  was  added  to  an  interior  composing 
room  wall.  The  mural,  measuring  22  feet  wide  and  1 9  feet  tall,  was  purchased  from 
the  Sherwin-Williams  company.  A  simple  sylvan  scene  with  autumn  colors  mounted 
on  a  freshly  painted  brown  wall,  the  mural  gives  a  bright,  "outdoorsy"  feeling  to  the 
composing  room.  "The  employees  really  love  it,"  commented  composing  room 
superintendent  George  Blankenship.  "It  creates  a  pleasant  relaxing  atmosphere  in 
a  normally  busy  and  hectic  department."  Etha  Smith  of  the  composing  room  staff  is 
at  the  VDT. 

Gulf  Publishing  Company  publishes  the  Biloxi-Gulfport  (Miss.)  Daily  Herald  and 
the  South  Mississippi  Sun. 
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How  computers  will  affect 
mass  communications 


By  Ralph  E.  Eary 

Our  newspaper  operations,  as  well  as 
so  many  other  areas  of  human  endeavor, 
have  witnessed  a  proliferation  of  com¬ 
puterized  automation  at  a  pace  which  is 
truly  astonishing  if  not  downright  dis¬ 
comforting. 

All  indicators  point  to  a  further  accel- 
leration  of  automation  in  the  newspaper 
industry.  Computers  have  become  an  in¬ 
tegral  part  of  all  of  our  working  lives  and 
are  fast  achieving  the  same  type  of  im¬ 
pact  upon  our  personal  lives.  It’s  really 
becoming  a  “Buck  Rogers”  world  when 
you  think  about  all  of  the  marvelous 
gadgets  that  are  now  common  to  us  all. 
Computerized  cameras,  wristwatches. 
automobiles,  “Jeannie”  instant  banking, 
home  appliances,  tv  games,  children's 
toys,  and  the  list  goes  on! 

The  fuel  that  feeds  this  phenomenal 
and  pervasive  growth  is  the  evolving 
technology  of  today's  miniaturization. 
Component  size  reduction  with  corres¬ 
ponding  increases  in  speed  have  pro¬ 
gressed  by  at  least  five  orders  of  magni¬ 
tude  since  the  days  of  the  initial  vacuum 
tube  computer. 

Miniaturization  has  made  possible  the 
migration  from  maxi-computers  to  mini¬ 
computers  to  microcomputers.  As  a 
direct  result  of  this  process,  we  have 
seen  the  price  of  CRT  typesetters  drop 
from  a  half-million  dollars  to  less  than 
$50,000,  the  price  of  VDTs  drop  from 
tens  of  thousands  to  a  few  thousand  and 
corresponding  price/performance  im¬ 
provements  in  all  computer  hardware 
lines. 

What  does  this  generally  bode  for  the 
future?  You  might  find  interesting  the 

(Excerpts  from  an  address  by  Ralph  E. 
Eary,  director  of  engineering  and  produc¬ 
tion,  Scripps-Howard  Newspapers,  that 
was  delivered  at  the  Pennsylvania  News¬ 
paper  Publishers  Association  annual  con¬ 
vention,  held  in  Pittsburgh,  September 
29.) 
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prognostications  of  some  of  the  recog¬ 
nized  leading  thinkers  in  the  field  of 
computer  sciences. 

Late  I970’s:  advanced  techniques  for 
mass  production  of  LSI  logic  and  mem¬ 
ory  circuitry  brings  the  cost  of  a  typical 
microprocessor  to  under  $10;  mass  on¬ 
line  storage  devices  capable  of  holding  a 
trillion  bits  are  brought  to  the  market; 
EDP  continues  its  prodigious  growth. 
Mini-computers  spread  faster  than  larger 
computers  and  micros  spread  faster  than 
minis;  data  communications  begin  rapid 
growth  with  the  transition  from  analogue 
to  digital  networks.  Communication 
satellites  are  on  the  increase  as  many 
countries  develop  networks;  facsimile 
mail  and  document  transmission  in¬ 
creases  in  popularity  and  drops  in  cost 
while  conventional  mail  delivery  in¬ 
creases  in  unreliability  and  cost.  Privacy 
and  data  security  become  major  con¬ 
cerns  as  large-scale  crimes  and  scandals 
occur.  Much  legislation  is  passed  related 
to  use  and  control  of  data  in  computers; 
data  transmission  speeds  increase  from 
conventional  high  speed  (9600  bits  per 
second)  to  very  high  speed  (274  million 
bits  per  second);  touch-tone  telephones 
are  installed  extensively  through-out 
North  America  and  their  use  as  simple 
terminals  grows  rapidly  with  the  addition 
of  cheap  printers  and  tv  screen  inter¬ 
faces;  electronic  fund  transfers  begin  to 
grow;  cable  tv  continues  rapid  growth 
and  provides  the  basis  for  a  limited  form 
of  interactive  television  in  experimental 
systems.  Some  of  these  systems  con¬ 
tinuously  broadcast  news,  stocks, 
weather,  advertising,  etc.  which  can  be 
selectively  viewed  on  the  home  tv  screen 
and/or  printed  on  a  home  printer,  (e.g., 
Ceefax,  Oracle);  CB  radio  grows  rapidly. 
CB  adapters  are  developed  which  permit 
linking  to  telephone  networks. 

Early  1980’s;  rapid  growth  in  com¬ 
munication  networks  results  in  dramatic 
data  transmission  cost  reductions.  This 
gives  rise  to  the  development  of  interna¬ 
tional  data-banks;  massive  increases  in 
directly  accessible  storage  bring  Infor¬ 
mation  Retrieval  and  Library  Systems 
into  common  use;  major  advances  occur 
in  digitizing  images,  graphics  and  logos. 
Code  compression  techniques  advance 
one  order  of  magnitude;  many  corpora¬ 
tions  develop  “war  rooms”  with  impres¬ 
sive  arrays  of  terminals  and  wall-screens 
rivaling  the  NASA  Mission  Control 
Center;  computer  voice  input  is  de¬ 
veloped  to  the  point  where  users  can 
speak  directly  to  a  computer  over  the 
telephone,  using  a  very  limited  vocabu¬ 
lary  of  clearly  separated  words.  The 
computer  can  respond  with  spoken  voice 
words;  due  to  approaching  saturation  of 


traditional  data  processing  markets, 
computer  manufacturers  commit  major 
funding  to  the  development  of  “artificial 
intelligence”  techniques  (already 
explored  in  leading  universities  for  two 
decades).  This  leads  to  the  rapid  de¬ 
velopment  of  “intelligent”  industrial 
robots,  human  speech  recognition,  med¬ 
ical  diagnosis,  military  guidance  sys¬ 
tems,  etc.;  picturephones  gain  wide  ac¬ 
ceptance  and  become  a  vital  communica¬ 
tions  link;  the  development  of  optical 
fiber  cables  leads  the  tv  and  Hi-Fi  music 
industry  to  convert  to  digital  recording 
and  transmission  techniques  yielding 
products  of  much  greater  fidelity;  satel¬ 
lite  technology  explodes  in  both  the  pub¬ 
lic  and  private  sector  leading  to  the  crea¬ 
tion  of  many  networks.  The  cost  of  earth 
receiving  stations  decreases  dramati¬ 
cally;  electronic  payment  systems  are 
now  widespread  in  most  developed  coun¬ 
tries.  Major  banks  have  undergone  sig¬ 
nificant  structural  changes.  Most  stores, 
restaurants  and  entertainment  centers 
are  on-line  to  financial  institutions  and 
payments  take  the  form  of  cash  transfers 
within  the  electronic  systems. 

Late  1980’s:  many  Americans  are  now 
accustomed  to  a  society  where  many 
functions  are  carried  out  by  computer- 
supported  telecommunications.  A  new 
generation  of  people  now  dominate  who 
can  communicate  effectively  with  com¬ 
puters.  Programming  is  taught  in  elemen-. 
tary  schools  and  any  educated  person 
under  30  is  fluent  in  at  least  one  high- 
level  programming  language;  digital  tv 
has  led  to  experimental  3-dimensional 
telecasts;  proliferation  of  video¬ 
terminals  has  reached  the  home  and 
many  employees  now  work  out  of  their 
homes;  shortage  of  fossil  fuels  with  cor¬ 
responding  cost  increases  has  practically 
eliminated  business  travel.  Most  busi¬ 
ness  is  now  conducted  via  picture-phone 
conference  hookup;  optical  cables  now 
serve  most  businesses  and  some  per  cen- 
tage  of  homes.  The  “wired”  city  is  com¬ 
ing  together.  Satellites  now  provide  for 
home  reception  of  world-wide  television, 
increased  band-widths  permit  dubbing  of 
many  languages  on  tv  programs.  The 
user  can  select  the  language  of  his 
choice;  home  computer  usage  has  be¬ 
come  so  widespread  that  a  major  seg¬ 
ment  of  the  industry  has  grown  up  to 
cater  to  computer  amateurs.  Computer 
crime  becomes  a  serious  problem;  major 
strides  occur  in  industrial  automation 
with  widespread  use  of  “intelligent” 
robot  machines.  Factories  contain 
thousands  of  inexpensive  computers 
controlling  production  facilities  round 
the  clock  with  only  limited  human  atten¬ 
dance;  digital  library  systems  now  can 
store  up  to  100  trillion  bits  on-line.  Every 
issue  of  the  world's  major  newspapers  is 
stored  in  retrieval  systems  with  automa¬ 
tic  indexing  originally  pioneered  by  the 
New  York  Times.  Similar  systems  exist 

(Continued  on  page  32) 
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After  deciding  to  completely  automate  their  Stuffing 
Operation,  the  next  decision  was  which  stuffing  sys¬ 
tem  to  select.  There  were  many  unique  considera¬ 
tions  and  special  limitations  to  evaluate.  Size, 
Capacity,  Cost  and  Versatility  were  some  of  the 
criteria  that  were  used  to  evaluate  available  equip¬ 
ment.  The  McCain  660  In-Line  Stuffer  was  chosen 
because  it  offered  the  most  practical  results:  Lowest 
daily  operating  cost,  reliability  and  consistency  so 
necessary  to  a  smooth,  successful  operation. 

If  you’re  thinking  of  automating  your  stuffing  op¬ 
eration,  get  the  facts  about  McCain  660.  It’s  probably 
the  best  solution  for  you,  too. 

Write  for  our  brochure  today. 
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for  magazines,  technical  and  legal  jour¬ 
nals,  government  documents,  etc.  These 
systems  are  accessible  by  terminal  from 
anywhere  in  the  world  via  satellite  net¬ 
work;  “personalized”  newspapers  come 
into  being  with  subscribers  registering 
their  individual  news-requirement  pro¬ 
file.  The  personalized  newspaper  may  be 
printed  on  the  subscribers  home  terminal 
or  it  may  be  stored  until  the  subscriber 
decides  to  retrieve  it;  subscribers  will  be 
able  to  register  many  different  profiles. 

1990  thru  the  Turn  of  the  Century;  the 
continuing  explosion  of  automation  and 
voice/video  communications  lead  to  the 
completion  of  the  “wired  world”;  bio¬ 
physical  sources  of  energy  begin  to  re¬ 
duce  man’s  dependence  upon  fossil  fuel; 
leisure  time  has  increased  for  all  but  en¬ 
trepreneurs,  creative  poeple  and  mana¬ 
gers  who  now  often  work  as  much  as 
60-80  hours  per  week  due  to  the  in¬ 
creased  complexity  of  society;  the  rapid 
world-wide  expansion  of  voice/video 
communications  over  the  past  decade 
and  a  half  begins  to  lead  to  the  demise  of 
transient  printed  media  in  large  segments 
of  society. 

The  preceding  scenario  is  a  forecast  of 
what  could  happen  over  the  next  quarter 
century,  not  necessarily  what  will  hap¬ 


pen.  Most  of  the  technology  involved  is 
reasonably  predicable.  How  emerging 
technology  will  be  employed  gets  into 
the  area  of  “Blue  Sky”.  Hopefully,  for 
our  operations,  you  will  be  able  to  favor¬ 
ably  influence  the  direction  of  these 
evolutionary  forces. 

Another  area  for  consideration  is  that 
of  mailroom  system  develpment.  I  have 
stated  on  several  occasions  that  the  mail- 
room  is  the  one  production  department 
where  we  still  face  continuously  increas¬ 
ing  expense.  This,  undoubtedly,  is  at¬ 
tributable  to  the  labor  intensive  charac¬ 
teristics  of  the  mailroom  coupled,  in 
some  instances,  with  manning  clauses  in 
our  labor  contracts.  Negotiating  more  ef¬ 
ficient  management  rights  is  not  within 
my  purview.  However,  if  and  when  we 
secure  the  rights  to  operate  with  less 
manpower,  our  ability  to  do  so  will  de¬ 
pend  upon  the  availability  of  well  con¬ 
ceived  systems. 

Efforts  are  currently  underway  to  de¬ 
velop  software  to  drive  the  Cutler- 
Hammer  Traymatic  recently  installed  at 
the  Rocky  Mountain  News.  While  this  is 
the  fourth  Traymatic  installation  in 
Scripps-Howard,  Cleveland,  Memphis 
and  Pittsburgh  being  the  other  three,  it  is 
the  first  to  be  controlled  by  digital  pro¬ 
cessing. 

The  software  design  consists  of  four 
segments — automatic  bundle  assignment 
(both  fixed  and  flexible  by  product  and 
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dock  position);  interactive  truck  dis¬ 
patcher  support;  press  monitoring;  and 
performance  monitoring  and  statistical 
reporting.  The  segment  scheduled  for  ini¬ 
tial  implementation  is  bundle  assign¬ 
ment.  This  permits  the  Tray  to  be  used  in 
daily  operations.  We  have  assigned  one 
of  our  key  system-programmers  to  this 
project  on  a  full-time  basis  and  he  has 
been  working  with  Cutler-Hammer  and 
Rocky  Mountain  News  personnel  since 
December  5,  1977. 

This  is  our  “baptism  by  fire”  in  mail- 
room  systems  and,  assuming  ultimate 
success,  should  prove  beneficial  to  other 
Traymatic  users  should  they  decide  to 
change  from  analogue  to  digital  control 
(Pittsburgh  has  already  planned  and 
budgeted  for  such  a  change). 

Other  areas  of  recent  accomplishment, 
while  not  nearly  so  “show-biz”  like 
those  just  touched  upon,  are  worth  brief 
mention. 

This  past  year,  working  with  the 
Scripps-Howard  Management  Task 
Force,  we  saw  the  installation  of  compu¬ 
ter  controlled  Energy  Management  Sys¬ 
tems  in  two  of  our  newspapers. 

With  the  continuing  decline  of  tradi¬ 
tional  energy  resources  and  the  corres¬ 
ponding  price  escalation,  I  submit  that 
we  all  have  a  patriotic  duty  to  conserve 
energy  usage  and  a  management  respon¬ 
sibility  to  control  expense.  Modestly 
priced  systems  are  readily  available 
today  that,  when  properly  implemented, 
will  permit  you  to  reduce  both  your  peak 
demand  level  and  kilowatt  usage.  Pre¬ 
liminary  studies  indicate  that  typical 
newspaper  operations  can  achieve  re¬ 
duction  in  the  range  of  8  to  15%.  With 
energy  costs  forecast  to  increase  at  an 
annual  rate  of  12  to  15%,  compounded, 
such  reductions  certainly  yield  a  rela¬ 
tively  short  payback. 

I  strongly  urge  you  to  seriously  con¬ 
sider  energy  management  systems  for 
your  operations. 

CRT/VDT  furniture 
has  modular  design 

Midwest  Publishers  Supply  has  a  new 
line  of  special  furniture  for  CRT/VDT 
use. 

The  NC  100  line  is  modular  construc¬ 
tion  with  drawers,  filing  cabinets  and 
CRT/VDT  wings  that  can  be  installed  or 
moved  in  minutes. 

Desks  are  available  in  4  different  sizes 
and  can  be  clustered  to  allow  2  or  more 
individuals  to  use  the  same  unit.  A  wide 
selection  of  accessory  pieces  is  avail¬ 
able,  including  chairs,  filing  cabinets, 
CRT/VDT  swivel  stands  and  copy  hol¬ 
ders.  The  NC  100  line  features  Formica 
tops,  heavy  duty  rail  construction, 
sturdy  pedestal  legs,  special  cable  runs 
and  nylon  drawer  glides. 

For  free  planning  kit  write:  Midwest 
Publishers  Supply  Co.,  4640  N.  Olcott 
Ave.,  Chicago,  III.  60656. 
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Newspaper  Electrenics 
Cerperatien  delivers  a  grand 
slam  fer  small  daily  newspapers! 


We've  teamed  the  best  of  electronic  editing  fea¬ 
tures  with  advanced  microcomputing  tech¬ 
nology  to  create  a  compact  package  that  brings 
major  league  performance  to  small  dailies  and 
weeklies.  We  call  our  second  generation  system 
N.E.W.S.  II  (Newspaper  Editing  and  Wire 
System). 

HERE  IS  THE  N.E.W.S.  II 
LINEUP: 

Editerm  2000  Terminal: 

•  Split  Screen  with  Discrete  Stories 

•  Comprehensive  On-board  Editing  Package 

•  Spontaneous  Instant  Wordwrap 

•  16K  Memory  expandable  to  48K 

•  9600  Baud  Thru  Put 

•  Full  Memory  Scroll  (up  to  48K) 

•  8  Editable  User  Defined  Format  Keys 

File  Storage  System: 

•  Dual  Density,  Dual  Drive  Floppy  Disks 

Circle 


•  1 .2  Million  Characters  of  storage  per  Disk 

•  2200  Files  per  Disk 

•  Up  to  3  Disks  per  Subsystem 

Sub-System  Communicator: 

•  Interfaces  10  Editerm  2000  Terminals 

•  Allows  up  to  10  I/O  ports  for  your 
typesetters,  scanners,  printers  and  punches 

•  Handles  up  to  5  wire  services 

•  Accepts  Remote  Terminal  Input 

•  Interconnects  Multiple  Systems  (to  as  many  as 
30  terminals) 

ADD  N.E.W.S.  II 
TO  YOUR  TEAM!! 


Newspaper 

Electronics 

Corporation 

i225  Roanoke  Rcl. 
Kansas  City,  Mo.  641 1 1 
816/7.56-0052 


No.  42 


Salem  paper  installs 
W-H  offset  press 

Salem  (Mass.)  News,  an  evening  paper 
with  31,000  circulation,  recently  went 
on-stream  with  a  Wood-Hoe  4-unit 
Lithoflex  web  offset  press.  The  $1.5  mil¬ 
lion  press  is  housed  in  a  new  addition, 
adjacent  to  the  present  plant,  in  the  heart 
of  historic  Salem. 

Since  the  newspaper  which  celebrates 
its  lOOth  birthday  October  16,  1980,  has 
been  a  strong  force  in  Salem’s  restora¬ 
tion  efforts,  the  building  complies  with 
the  exterior  specifications  of  the  city’s 
Redevelopment  Authority. 


t  Hf  (  (T.  (HIP  PMi  k  S  f  (  )R\  Pi  Ai  '-a,  VO:  M 

GARCO 


The  Lithoflex  press  line,  the  first  to 
be  installed  in  New  England,  consists  of 
4  double-width  press  units,  color  cylin¬ 
der  assembly,  2:1  ratio  folder.  Wood 
reels  and  tensions.  The  press  has  the 
Wood-Hoe  Jet-air  dampening  system  and 
is  rated  at  55,000  papers  per  hour.  The  6 
day  evening  paper  serves  Salem  and  17 
other  cities  and  towns  in  the  North  Shore 
market. 

The  News  went  to  photocomposition 
in  1973  after  converting  its  46  year  old 
Hoe  Super  Production  Vertical  press  by 
putting  on  saddles  and  using  first  zinc 
then  magnesium  direct  printing  plates. 


New  laser  scanner 
film  eliminates  filters 

The  first  film  designed  for  use  with 
laser  scanners  that  features  film  sensitiv¬ 
ity  matching  the  color  output  of  the 
argon  laser  has  been  announced  by 
Eastman  Kodak  Company. 

Kodak  laser  scanner  film  2567,  with  a 
film  speed  that  matches  the  488  nm  laser 
output,  permits  laser  operation  at  a 
minimum  but  stable  power  setting,  thus 
eliminating  the  use  of  neutral  density  fil¬ 
ters,  according  to  Kodak. 

The  film  is  recommended  for  use  only 
with  laser  scanners  and  offers  high  reso¬ 
lution  for  reproducing  extremely  small 
and  very  sharp  highlight  dots.  Since  dots 
produced  by  a  laser  scanner  can  be  finer 
than  the  dots  from  the  finest  conven¬ 
tional  screen,  the  excellent  resolution  is 
essential  for  quality  laser  separation 
work. 

Other  film  features  include  moderately 
high  contrast  with  a  low  minimum  den¬ 
sity  (D-min)  of  0.03  to  .04  and  a  high 
D-max.  The  resulting  clear  background 
with  a  dense  image  is  ideal  for  dot  etch¬ 
ers. 

Kodak  also  manufactures  two  solu¬ 
tions  for  easy  and  controllable  dot  etch¬ 
ing  of  the  film.  Kodak  ceric  sulfate  dot¬ 
etching  solution  R-20  or  Kodak  dot  etch 
may  be  used  for  local  corrections  or 
overall  tone  changes  without  window 
problems. 

Register  and  contact  problems  are  at  a 
minimum  because  of  the  high  dimen¬ 
sional  stability  of  the  film  which  has  a 
stabilized-gelatin  emulsion  on  a  0.004- 
inch  Estar  base. 

Processing  can  be  completed  in  90 
seconds  by  machine,  dry  to  dry,  using 
rapid  access  chemicals,  such  as  Kodak 
rapid  access  developer  and  replenisher  in 
the  Kodak  Readymatic  processor,  mod¬ 
els  420  and  420A,  the  Pako  Quick  or 
Pako  24  SQ. 

The  film  is  packaged  in  16  x  20-inch 
sizes  with  two  150-sheet  safety  packs  to 
a  box. 

Plate  unit  produces 
plates  in  register 

Century  Systems  of  Rolling  Hills  Es¬ 
tates,  Calif.,  has  developed  a  2nd  genera¬ 
tion  production  level  plate  bender  regis¬ 
ter  system  that  will  produce  finished 
plates  in  perfect  register. 

The  company  certifies  total  registra¬ 
tion  of  all  plates  bent  on  any  Century 
Bender  System  will  not  vary  more  than 
.002"  (two  one  thousandths  of  an  inch). 
Cylinder  adjustments  to  achieve  register 
will  not  be  necessary,  the  company 
states. 

The  bending  cycle  is  totally  automatic. 
Both  leading  and  trailing  edges  are  bent 
simultaneously  by  a  hydraulically  oper¬ 
ated  system. 
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GRAPHIC  ARTS  RUBBER  CO.  ANNOUNCES  THE  FIRST 
MAJOR  BREAKTHROUGH  IN  NEWSPAPER  PRESS 
BLANKETS  FOR  DILITHO  AND  SHALLOW  PLASTIC  PLATES! 

•  New  Concept  in  Compressible  Blankets 

•  Press  Tested  for  T wo  Years 

•  Available  in  All  Gauges  From  .025 
Drawsheet  to  the  .093  Top  Blanket 

•  Last  Longer,  Run  Cleaner,  Priced  Lower 

•  Print  Better  in  Black  as  well  as 
True  Color  Reproduction 

GARCO 

109  WEST  21st  St. 

INDIANAPOLIS,  INDIANA,  46202  (317)  925-0465 

GARCO  also  supplies  Cutting  Rubbers: 

•Black  all  natural  rubber  (hard &med. hard)  eBlackA  red  Urethane  (90 hard) 


34 


New  computers  offer 
business  packages 

Two  new  computers  from  Hewlett- 
Packard  offer  the  publishing  industry 
ideally-sized  systems  for  both  de¬ 
partmental  and  company-wide  use.  Both 
systems  employ  proprietary  silicon-on- 
sapphire  technology,  which  packs  more 
processing  power  in  smaller  space  and  at 
lower  cost. 

The  HP  300  is  especially  designed  for 
cost-effective  use  in  departments  such  as 
accounting,  personnel,  administration, 
purchasing,  marketing  and  public  rela¬ 
tions.  This  system  takes  no  more  space 
than  a  freestanding  computer  terminal 
and  operates  from  an  ordinary  wall  out¬ 
let.  It  is  priced 'at  $36,500  and  can  sup¬ 
port  up  to  16  terminals  for  processing 
business  transactions. 

The  second  newly- introduced  system, 
the  HP  3000  Series  33,  provides 
medium-sized  companies  and  divisions 
of  larger  ones  with  a  general-purpose 
computer.  This  system  is  essentially  a 
smaller  version  of  the  Hewlett-Packard 
3000  Series  III,  which  is  the  company’s 
top-of-the-line  general  purpose  system. 

It  uses  the  same  operating  system  and 
enables  users  to  benefit  from  a  vast  li¬ 
brary  of  application  systems  already  de¬ 
veloped.  Priced  at  $70,000,  the  system 
offers  five  programming  languages, 
IMAGE  data  base  management  system, 
new  data  entry  software,  and  a  new 
diagnostic  capability  that  permits  speedy 
diagnosis  of  hardware  and  software 
problems — even  from  remote  locations. 

The  standard  HP  300  system  includes 
an  easy-to-use  language,  (either  HP  Bus¬ 
iness  Basic  or  RPG  11),  a  CRT  display 
terminal  with  a  typewriter-like  keyboard, 
a  built-in  1-million  character  flexible  disc 
drive,  and  a  12-million-character  fixed 
disc.  The  system  is  introduced  with  a 
long  list  of  optional  peripherals. 

At  the  heart  of  the  system’s  processing 
flexibility  is  a  unique  integrated  display 
system  (IDS)  which  greatly  simplifies 
program  development  and  testing.  The 
IDS  screen  can  be  divided  into  eight 
“windows,”  each  of  which  can  be  as¬ 
signed  to  a  particular  data  file.  With  file 
data  visible  on  the  windows,  the  user  can 
“walk”  both  horizontally  and  vertically 
through  the  files  to  locate  data,  make 
new  entries,  or  do  updating. 

The  IDS  also  eliminates  unnecessary 
keying  functions  through  the  use  of  eight 
user  ’’softkeys”  at  the  right  of  the 
screen.  These  keys  can  be  dynamically 
programmed  to  allow  push-button  selec¬ 
tion  of  operating  system  functions,  ap¬ 
plication  functions,  or  application’ 
menus.  The  window  closest  to  the  keys 
displays  each  of  the  keys’  functions,  thus 
making  it  easy  for  the  operator  to  iden¬ 
tify  and  perform  the  necessary  process¬ 
ing  functions. 

The  HP  300  supports  a  wide  variety  of 
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file  organizations,  and  offers  IMAGE/ 
300,  along  with  the  Data  Base  Inquiry 
utility,  which  allows  the  user  to  interac¬ 
tively  retrieve  and  update  data  base  con¬ 
tents  directly  from  the  IDS  without  writ¬ 
ing  a  special  program.  Various  other 
utilities  are  offered  to  simplify  and  short¬ 
en  application  program  development. 

The  Series  33  basic  configuration  in¬ 
cludes  20  megabytes  of  cartridge  disc 
storage,  a  double-sided  flexible  disc  with 
one  megabyte  capacity,  and  a 
microprocessor-based  console  all  pack¬ 


aged  in  a  handsome,  office-style  desk.  A 
variety  of  terminals  and  other  peripher¬ 
als  are  also  offered. 

Equipped  with  Hewlett-Packard’s 
IMAGE  data  base  management  system 
and  QUERY  interactive  language,  the 
system  provides  users  with  an  efficient 
means  of  developing  programs,  and  a 
simple  means  of  retrieving  information 
fast  without  having  to  write  programs. 

The  Series  33  features  unique  self¬ 
diagnostic  capabilities  that  enable  users 
to  check  out  each  part  of  the  system  by 
merely  plugging  programmed  cartridges 
into  a  system  terminal.  Also,  the  system 
can  be  diagnosed  remotely  by  service 
engineers,  or  system  designers  if  neces¬ 
sary,  using  telephone  link-ups. 

Panax  buys  Cosmo 
for  Mich,  paper 

Panax  Corp.,  has  purchased  an  8  unit 
Rockwell-Goss  Cosmo  offset  press  for 
the  Mount  Clemens  (Mich.)  Macomb 
Daily. 

The  order  includes  2  folders,  a  double 
2: 1  and  a  single  2: 1 ,  and  8  Rockwell-Goss 
two-arm  reels-tensions-paster  (RTP). 

The  press  will  print  the  50,000  circula¬ 
tion  Macomb  Daily  and  other  weekly 
newspapers  in  the  Detroit  area.  The 
Cosmo  press  will  have  a  1 12  page  capac¬ 
ity  and  be  able  to  print  2  separate  prod¬ 
ucts  simultaneously. 


STAND  ALONE  OR  SYSTEM  TERMINAL  AUTOMATIC  DISK  DIRECTORY  80.000  CHARACTER  STORY  LENGTH 
SYSTEM  COMPATIBLE  ACOUSTIC  COUPLED  MODEM  SUPERIOR  PERFORMANCE 

PERIPHERAL  SUPPORT  FLOPPY  DISK  PRICED  TO  COMPETE 

NUMBER  1  IN  PORTABLE  &  BUREAU  TERMINALS 
FOR  NEWS  ENTRY 

TELERAM  COMMUNICATIONS  CORP  1032  Mamaroneck  Ave.,  Mamaroneck,  N.Y.  10543  *914-698-7789 
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High  speed  paster 
has  built-in  infeed 


A  flying  paster  of  original  design, 
operating  as  a  web  press  accessory  at 
speeds  up  to  1800  feet  per  minute  has 
been  introduced  by  Cary  Company  of 
Barrington,  Illinois.  The  paster  holds 
two  full  45"  rolls  and  occupies  no  more 
space  than  a  conventional  roll  stand. 


Paper  waste  reduction  is  outstanding 
with  the  Cary  paster,  owing  to  its  novel 
application  of  mechanical  operating 
principles.  Users  report  10%  to  50%  run¬ 
ning  waste  reduction. 

To  achieve  speed  match  accuracy  of 
the  highest  level  the  expiring  roll  and  the 
new  roll  are  driven  by  a  common  belt. 
For  accurate  tension  this  same  belt  is 
speed  controlled  by  an  all-mechanical 
harmonic  servomission.  The  need  for 
electronic  control  and  speed  matching 
circuitry  is  thus  eliminated.  Motorized 
sidelays  and  wide  range  (10  lb.  thru  150 
lb.)  adjustable  web  tension  eliminate  the 
need  for  a  separate  infeed  for  high  qual¬ 
ity  work. 


HERE  ARE  THE  BEST 

FILLERS 

. . .  thafs  what  our  customers  say 

We  are  flattered  by  clients  who  tell 
us  that  Robbins  Filler  Service  con¬ 
tains  the  type  of  copy  most  useful  to 
them.  It  is  varied,  it  is  alive  and 
forceful,  it  has  long  life  for  possible 
delayed  use  after  conversion  to 
type.  Some  of  our  newspapers 
make  regular  or  periodic  features 
from  this  carefully  prepared 
monthly  material.  Want  to  give  it  a 
trial?  Be  our  guest.  Test  our  product 
in  your  publication  without  charge. 
Write  us  (on  your  letterhead)  for  a 
sample  copy — yours  to  use  with 
our  compliments. 


This  Is  Our  22nd  Year 

We  are  currently  serving  more  than  100 
publications  with  a  combined  cir¬ 
culation  of  5,000,000.  Among  them  are 
a  number  of  metropolitan  dailies, 
medium-size  dailies,  and  dailies  in  the 
50,000  to  100,000  class.  We  also  serve 
many  smaller  dailies  (and  weeklies, 
too)  because  our  rate  schedule  is 
based  on  circulation. 

Robbins  &  Associates 

RO.  Box  780,  Seattle,  WA  98111 


Wrap/label  system 
handles  8-150  pages 


Pressmen  may  make  up  paper  rolls 
outside  the  confines  of  the  machine,  ac¬ 
cordingly  there  is  no  need  for  press 
crews  to  work  on  running  equipment. 
Operation  is  fully  automatic  once  the  roll 
is  loaded.  Cary  pasters  may  be  stacked 
up  to  four  high  in  the  space  normally 
accommodating  four  manual  roll  stands. 

Tension  related  misregister  and  slur¬ 
ring  are  eliminated  with  the  paster.  Main¬ 
taining  the  paster  is  simple  as  it  is  mostly 
mechanical.  Production  delays  typically 
associated  with  complex  electronic  func¬ 
tions  are  avoided,  and  normal  in-plant 
maintenance  personnel  can  handle  all 
servicing. 

Pagination  and  Laser 
sessions  set  for  IGC 

Institute  for  Graphic  Communication 
of  Boston,  Mass.,  has  scheduled  2  pro¬ 
grams  in  its  series  of  intensive,  small- 
group  conferences  on  current  trends  in 
graphic  and  data  communications 
technology. 

Chairman  of  the  session  scheduled  for 
October  31-November  2  on  Automated 
Pagination  Systems  will  be  Frank 
Romano.  Graphic  Arts  Marketing  As¬ 
sociates,  of  Salem,  N.H.  Other  confer¬ 
ence  leaders  include:  Michael  Bruno, 
graphic  arts  consultant;  George  G.  Cag- 
liuso,  Optronics  International;  Walter  G. 
Fredrickson,  Harris  Corp.;  Robert  L. 
Gosnell,  U.S.  News  and  World  Report: 
Richard  D.  Murray,  IGC  and  Bruno 
Prochaska,  Information  International. 

The  second  technology  program  is 
slated  for  November  8-10  and  is  titled 
“The  Role  of  Laser  Imaging  in  Automat¬ 
ing  Pre-Press  Operations.  Dr.  S.  Thomas 
Dunn,  Dunn  Technology,  will  be  chair¬ 
man  of  the  conference  with  other  leaders 
that  include:  Derek  Banks,  Muirhead;  J. 
Barton,  Monotype  Co.;  Hal  Buell,  As¬ 
sociated  Press;  Dr.  Enrico  Carita,  La 
Stampa;  John  Frankland,  EOCOM; 
Robert  Landsman,  LogEtronics;  John 
Petrycki,  Lawrence  Eagle  Tribune;  Dr. 
William  Troxel,  MIT  and  ECRM  and 
John  Werner,  New  York  Times. 


DEADLINE 

The  Newspaper  Game 

Play  your  job  at  home, 
on  a  lighter  note. 

To  order  send  coupon  to: 

P.O.  Box  1201 
Springfield,  III.  62705 


I  Send  _  games  at  $12.50  | 

I  per  game  to:  i 

I  NAME  I 

I  ADDRESS  I 

j  CITY  j 

I _ J 


A  new  system  has  been  developed  and 
tested  by  Stepper  Associates,  Inc.  This 
system  is  the  Stepper  Wrapping/ Labeling 
System.  Its  application  in  the  mailroom 
reduces  time  spent  on  single-wrap  prepa¬ 
ration.  It  wraps  and  labels  up  to  1,500 
newspapers  in  18  minutes. 


Newspapers  from  8  to  150  pages  can 
be  processed  and  wrapped  in  kraft  or 
similar  paper  stock.  Then  they  are 
labeled  with  pressure  sensitive  address 
labels.  Labels  on  data-processing  webs 
can  be  addressed  by  a  computer. 

Wrapped  and  labeled  newspapers  flow 
onto  a  moving  conveyor  belt.  They  can 
be  sorted  into  postal  bags  which  are  hung 
around  the  belt.  Each  bag  would  contain 
a  zone  of  newspapers. 

The  W/L  System  features  a  unitized 
construction.  Major  components  can  be 
rolled  apart. 

The  component  which  wraps  is  a 
Stepper  Fold  ’n  Tyer.  With  the  labeling 
component  rolled  away,  the  Fold  ’n  Tyer 
can  be  used  for  just  wrapping  newspa¬ 


Nolan  Industries  has  completed  acqui¬ 
sition  of  the  Denver  Division  of  Cutler- 
Hammer.  The  new  operation  for  Nolan 
will  be  known  as  C-H  Denver  Graphics 
with  E.  Eric  Nolan  as  president  and  trea¬ 
surer.  (See  E&P  Aug.  12). 

C-H  Denver  Graphics  will  continue  to 
market  its  full  line  of  mailroom  systems 
equipment,  specializing  in  the  automated 
tray  bundle  distribution  system  (Tray- 
Matic). 
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Syndicates 


Some  new  offerings 

Puzzles  are  still  in — and  the  New  York 
Times  Special  Features  is  introducing  an 
innovative  series  of  brainteasers  as 
“Playspace”  with  modern  graphics  for 
mazes,  word-fills,  logic  patterns,  pat¬ 
terns,  math  sequences,  and  more.  The 
format  (including  answers)  is  2  columns 
by  7  inches  available  daily  and  weekly 
beginning  October  15. 

Playspace  creaters  are  Allen  Bragdon, 
20  years  in  book  publishing  and  now  a 
consulting  editor,  and  Len  Fellows.  Fel¬ 
lows  spent  17  years  as  art  director  of  the 
sales  promotion  department  of 
McCann-Erickson  Advertising  Agency, 
and  was  also  an  art  director  for  display 
manufacturers  and  formed  his  own  crea¬ 
tive  advertising  company.  He  has  written 
and  illustrated  children’s  puzzle  books. 

*  *  * 

Gary  Deeb,  television  and  radio  critic 
of  the  Chicago  Tribune,  will  be  writing  a 
3-a-week  column  for  Chicago  Tribune/ 
New  York  News  Syndicate  with  the  new 
season.  Deeb  arrived  at  the  Chicago 
Tribune  5  years  ago  and  is  probably  the 
only  television  critic  who  doubles  as  a 
sports  columnist. 

Deeb  has  worked  in  newspapers,  tele¬ 
vision  and  radio  since  he  was  a  high 
school  senior.  After  a  stint  in  Buffalo 
radio,  he  joined  the  Buffalo  Evening 
News  as  a  reporter,  becoming  the  papers 
tv-radio  columnist  in  1970.  He’s  32,  a 
bachelor,  and  Time  magazine  critiqued 
him  as  the  “terror  of  the  tube’’  and 
Howard  Cosell  calls  him  “a  punk.’’ 

Hi  Hfi 

In  the  book  syndication  arena.  King 
Features  has  a  five-parter  on  actor/ 
director  Harold  J.  Kennedy’s  “No 
Pickle,  No  Performance.’’  It’s  an  irrev¬ 
erent  book  about  his  37  years  in  the  thea¬ 
ter  working  with  stars  from  Ina  Claire  to 
John  Travolta. 

*  *  ♦ 

Omarr,  Los  Angeles  Times  Syndicate 
astrology  columnist,  was  commissioned 
by  Playboy  magazine  to  cast  a  horoscope 
for  the  magazine’s  next  25  years. 
Omarr’ s  article  and  predictions  are  to 
appear  in  Playboy’s  25th  anniversary 
issue  in  December. 

Writes  Omarr:  Playboy  will  be  in  the 
vanguard  of  print  medium  technological 
advances.  It  may  be  possible  for  the 
magazine’s  contents  to  be  viewed 
three-dimensionally,  listened  to  and 
perhaps  smelled  and  touched  before  the 
end  of  the  century.’’  Well,  well. 

*  *  * 

Veteran  Massachusetts  political  col¬ 
umnist  J.  J.  Smith  is  joining  columnist 
Walter  Riley  as  co-author  of  “Dateline 
Washington’’,  which  is  syndicated  by 


By  Lenora  Williamson 


Trans-World  News  Feature,  National 
Press  Building,  Washington.  Smith’s 
“Under  the  State  House  Dome’’  column 
on  Bay  State  politics  began  in  1960 
and  now  runs  in  some  60  newspapers. 
He  is  a  former  chief  press  secretary 
to  a  Massachusetts  governor,  Endicott 
Peabody,  and  was  with  the  Boston 
Herald  Traveler  from  1%6  to  1972  and 
earlier  in  editorial  and  management 
capacities  for  United  Press  International 
in  the  northeast. 

♦  ♦  ♦ 

The  Washington  Post  Writers  Group  is 
offering  a  major  article  by  John  Hersey, 
written  especially  for  newspapers. 
“1968:  The  Year  of  the  Trip-Hammer’’  is 
a  15,000-word  piece  commissioned  by 
the  Washington  Post  for  the  Oct.  22 
issue  of  the  Washington  Post  Magazine. 
Early  sales  include  several  major  metro 
papers. 

Sunday  paper 

The  Lawrence  (Mass.)  Eagle-Tribune 
started  publication  of  a  Sunday  edi¬ 
tion  October  1.  The  Eagle-Tribune  is  an 
evening  daily  with  a  circulation  of 49,394. 


Publisher  dies 

Phil  A.  Buchheit,  71,  publisher  of 
Spartanburg  (S.C.)  Herald-Journal,  and 
owner  of  15  small  community  newspa¬ 
pers  in  N.C.,  S.C.,  and  Georgia,  died 
September  24. 

♦  * 

Donald  R.  Parker,  57,  credit  manager 
for  the  Detroit  News,  president  of  the 
National  Association  of  Credit  Manage¬ 
ment,  and  past  president  of  the  Advertis¬ 
ing  Media (Tredit  Executives  Association; 
September  21. 

*  ♦  ♦ 

Jack  R.  Campbei.l,  49,  co-publisher 
and  editor  of  the  Vancouver  (Wash.)  Co¬ 
lumbian',  after  work  with  the  Yakima 
(Wash.)  Republic  and  the  Santa  Barbara 
(Calif.)  News-Press  returned  to  Van¬ 
couver  to  become  executive  editor  of  the 
Columbian,  owned  by  his  father  Herbert 
Campbell;  named  co-publisher  with  his 
brother  Donald  P.  Campbell  in  1962  and 
editor  in  1966;  July  15.  Memorial  ser¬ 
vices  for  Campbell  were  held  July  18  in 
the  Columbian  newsroom. 

:tc  :1c  9(c 

James  Bassett,  66,  retired  associate 
editor  of  Lor  Angeles  Times  and  author 
of  the  novel  “Harm’s  Way’’;  September 
26. 

*  *  * 

Wilfred  B.  Utter,  83,  former 
president/publisher.  Westerly  (R.l.)  Sun.; 
September  I . 


FOTO  CARTOONS 


NEW 

AND 

FUNNY 

IDEAL  FOR  SMALL 
WEEKLYS  OR 
LARGE  DAILYS 


For  additional 
information  and 
samples  of  FOTO 
CARTOONS  write  or 
call  today. 


The  great  two  headed  Indian  elephant  was  once 
used  by  rich  travelers.  They  are  very  rare.  In 
addition  to  being  twice  as  smart  as  ordinary 
elephants  tourist  liked  them  because  of  their 
extra  trunk  space. 

FOTO  CARTOONS 

3410  MAIN  ST.  KANSAS  CITY,  MO.  64111 

PHONE  816-561-8434 


EDITOR  &  PUBLISHER  for  October  14,  1978 


37 


Peter  Hotton 


Boston  Globe  starts 
call-in  column  for 
do-it-yourselfers 


The  Boston  Sunday  Globe  has  added  a 
new  wrinkle  to  its  Home  and  Garden 
section — one  that  may  catch  on  at  other 
papers. 

Labeled  “Globe  Handyman  On  Call/' 
it's  become  an  overnight  success. 

The  idea  is  simple: 

Home  and  Garden  Editor  Peter  Hot¬ 
ton,  author  of  several  books  on  do-it- 
yourself  house  projects,  makes  himself 
available  one  afternoon  a  week  for 
person-to-person  consultation  with  Bos¬ 
ton  Globe  readers. 

Using  a  special  telephone  installed  for 
this  purpose,  Hotton  discusses  any  and 
all  problems  that  homeowners  or  apart¬ 
ment  dwellers  may  have  about  home  re¬ 
pairs,  inside  and  out.  If  he  doesn't  have 
the  answer  to  an  inquiry  himself,  he  re¬ 
fers  the  caller  to  another  expert. 

Each  Sunday,  in  an  anchored  position 
on  the  Home  &  Garden  front,  the  ques¬ 
tions  are  published  with  the  names  of  the 
person  who  asked  them,  along  with  Hot- 
ton's  answers. 

“His  phone  doesn't  stop  ringing  all  af¬ 
ternoon,"  says  Sunday  managing  editor 
Timothy  Leland,  who  had  the  idea  for 
the  feature. 

“We're  quite  excited  about  this.  It's  a 


For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3'  X  5'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  &  Accessories 

PMade  in  U  S  A. 

Immediate  Delivery 

HEADQUARTERS 

for  Newspapers 

Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado.  III.  62930  •  618  273  3376 


great  public  service  and  it  results  in  a 
very  lively  column  with  reader  identifica¬ 
tion.  It's  going  to  do  a  lot  to  build  up 
interest  in  our  Sunday  Home  and  Garden 
section.” 

Classified  promotion 
seminar  scheduled 

The  International  Newspaper  Promo¬ 
tion  Association  has  scheduled  its  first 
Classified  Promotion  Seminar  for 
November  L*i-18.  1978,  at  the  Hyatt  Re¬ 
gency  O' Hare  in  Chicago. 

This  will  immediately  follow  INPA's 
basic  promotion  seminar.  “Promoting 
the  Total  Newspaper''  to  be  held 
November  12-15  at  the  same  location. 

The  classified  promotion  seminar  was 
added  as  the  result  of  a  questionnaire 
sent  to  publishers  of  daily  newspapers  in 
the  United  States  and  Canada,  who  indi¬ 
cated  a  need  for  training  newspaper  per¬ 
sonnel  in  the  classified  promotion  area. 
Also  as  a  result  of  the  survey,  programs 
on  advertising  promotion  and  newspaper 
image  will  be  added  to  INPA's  seminar 
schedule  in  1979. 

The  seminar  will  be  headed  by  Greg 
Ptacin,  marketing  and  research  director 
of  Panax  Newspapers,  with  sessions 
conducted  by  top  professionals  in  the 
newspaper  promotion  and  classified 
areas. 

“Promoting  the  Total  Newspaper" 
seminar  will  be  headed  by  Robert  Twil¬ 
ling  of  the  Chicago  Tribune.  The  Pro¬ 
gram  is  designed  to  help  train  newspaper 
staff  personnel  responsible  for  promo¬ 
tion  and  its  related  activities,  including 
research  and  public  relations. 

A  special  discount  price  of  $400  is  of¬ 
fered  to  those  attending  both  seminars. 
Individual  seminars  are  $2.50  each.  Addi¬ 
tional  information  is  available  from  Ed¬ 
ward  Linsmier,  executive  director.  In¬ 
ternational  Newspaper  Promotion  As¬ 
sociation,  P.  O.  Box  17422,  Dulles  Inter¬ 
national  Airport,  Washington,  DC  20041 . 

N.J.  publisher  buys 
Florida  tv  outlet 

Contracts  to  purchase  the  stock  of 
Gulfshore  Television  Corp.  by  Caloosa 
Television  Corp.,  a  wholly-owned  sub¬ 
sidiary  of  The  Home  News  Publishing 
Company,  New  Brunswick.  N.J.  were 
finalized. 

The  announcement  was  made  by 
Home  News  publisher  and  president  Wil¬ 
liam  M.  Boyd. 

Gulfshore  operates  WEVU-tv  in 
Naples,  Fla. 

WEVU-TV  is  the  publishing  com¬ 
pany's  seventh  broadcast  station. 

The  Home  News  also  owns  ABC  af¬ 
filiate  WKPT-tv  serving  Bristol,  Kings¬ 
port  and  Johnson  City.  Tenn.,  and  sev¬ 
eral  AM  and  EM  radio  stations  in  Con¬ 
necticut  and  Tennessee. 


Woman  writer  barred 
from  locker  room 

A  federal  Judge  refused  to  order  the 
Philadelphia  Phillies  to  permit  a  woman 
sportswriter  into  their  locker  room  to 
interview  players  during  the  playoffs 
with  the  Los  Angeles  Dodgers. 

U.S.  District  Judge  Donald  W.  Van 
Artsdalen  denied  an  emergency  request 
seeking  access  to  the  locker  rooms  con¬ 
tinued  in  a  lawsuit  filed  yesterday  by 
Samantha  Stevenson,  29,  a  free-lance 
writer. 

Stevenson  claimed  in  her  suit  that  she 
is  writing  an  article  on  the  Phillies  for 
Sport  magazine  and  that  to  prepare  it 
“properly  and  competitively”  she  must 
“have  access  to  such  sources  and  oppor¬ 
tunities  as  any  competing  writers." 

She  claims  the  Phillies'  refusal  to  per¬ 
mit  her  in  either  the  club  room  or  the 
locker  room  interferes  with  her  rights  to 
“pursue  her  chosen  trade  and  profession 
and  denies  her  equal  protection  and  ben¬ 
efit  of  the  law." 

Larry  Shenk,  director  of  publicity  for 
the  Phillies,  said  “Major  League  baseball 
takes  the  position  that  we  take  the 
athletes  to  the  gals.” 

The  only  exception  to  the  rule  is  Yan¬ 
kee  Stadium  in  New  York,  where  federal 
district  judge  ordered  that  a  woman  wri¬ 
ter  for  Sports  Illustrated  must  be  admit¬ 
ted  to  the  Yankee  locker  room. 

Baseball  Commissioner  Bowie  Kuhn 
has  urged  teams  to  maintain  a  unified 
stand  in  barring  women  reporters  to  an 
area  where  men  are  nude.  In  seeking  an 
appeal  of  the  ruling,  he  said  the  admis¬ 
sion  of  women  was  “inimical  to  the  wel¬ 
fare  of  organized  baseball." 

Stevenson  said  she  is  a  1969  graduate 
of  the  Missouri  Journalism  School.  She 
said  she  has  covered  football  and  other 
sports  since  1971  for  broadcast  and  print 
media. 

She  said  most  recently  she  had  been 
permitted  into  the  76ers'  locker  room, 
where  she  reported  an  award-winning  ar¬ 
ticle  that  appeared  in  Sport  magazine  in 
June  1978.  She  also  has  written  for  Oni 
magazine  and  other  publications. 

Her  suit  contends  that  her  federal 
rights  to  equal  protection,  freedom  of  the 
press,  and  her  equal  rights  under  the 
Pennsylvania  constitution  were  being 
violated. 

Maclean-Hunter  pulls 
bid  for  Sterling 

Maclean-Hunter  Ltd.  said  it  has  ended 
a  previously  reported  agreement  in  prin¬ 
ciple  to  buy  all  the  shares  of  Sterling 
Newspapers  Ltd. 

The  diversified  magazine  publisher 
said  the  reason  was  no  agreement  on 
price  could  be  reached  with  a  group  of 
Canadian  businessmen  which  control  the 
group  of  nine  weekly  and  two  twice- 
weekly  newspapers. 
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Profit  picture  dims 
public  sale  of  stock 

The  president  df  FP  Publications  Ltd. 
says  improving  profits  is  a  necessary  pre¬ 
liminary  before  the  company  goes  pub¬ 
lic. 

George  Currie  said  the  company  now 
is  financially  strong  with  no  long-term 
debt  and  only  a  small  bank  debt  but 
“clearly  we  must  improve  our  profits  be¬ 
fore  such  a  step.” 

FP  reported  a  profit  of  $12.9  million  on 
revenues  of  $211  million  last  year  but 
profitability  throughout  the  group  is  un¬ 
even  and  will  not  be  improved  overnight, 
Currie  said. 

The  uneven  profitability  involves  the 
weakened  position  of  Ottawa  Journal 
because  of  a  16-month  labor  dispute, 
a  current  strike  at  Montreal  Star  and 
tough  competitive  battles  for  Calftary 
Albertan  and  Winnipe/’  tree  Press. 

Currie  said  that  when  he  became  pres¬ 
ident  in  April,  he  did  so  with  the  knowl¬ 
edge  that  he  would  be  thrust  into  a  busi¬ 
ness  where  labor  problems  are  common. 

“It's  an  unhappy  part  of  this  business. 
My  instincts  are  to  work  harmoniously 
and  co-operatively  with  representatives 
of  labor  and  with  employees." 

When  the  electronic  conversion  of  FP 
newspapers  is  completed  later  this  year, 
“it  would  be  a  good  time  for  us  and  for 
the  newspaper  industry  to  have  a  good 
look  at  its  labor  relations  practices." 

The  former  management  consultant  at 
Currie,  Coopers  and  Lybrand  Ltd.,  said 
it  is  hoped  that  newspaper  unions  will 
agree  to  meet  management  and  try  to 
reconcile  long-standing  differences. 

He  said  the  first  interest  of  the  com¬ 
pany  involves  improving  profits  of  exist¬ 
ing  operations  rather  than  in  beginning 
new  ventures. 

The  company  is  not  acquisition  hungry 
and  must  reassess  some  of  its  existing 
assets  if  it  intends  to  go  public,  he  said. 

The  majority  of  FP  shares  are  held  by 
family  trusts  that  wish  to  continue  hold¬ 
ing  an  interest  in  the  company  but  want 
liquidity  as  well.  The  best  way  of  achiev¬ 
ing  that  compromise  is  to  become  a  pub¬ 
lic  company,  he  said. 

The  various  major  shareholders  in¬ 
clude  R.  Howard  Webster,  the  Sifton 
family,  the  McConnell  family  and  the 
Bell  foundation. 

FP  Publications  now  own  879f  of  Sun 
Publishing  Co.  Ltd..  Vancouver,  and 
wholly  owns  Victoria  Daily  Colonist  and 
Victoria  Times,  Calgary  Albertan, 
Letbhriilf’e  Herald,  Winnipeg  Free 
Press,  Ottawa  Journal.  Montreal  Star 
and  the  Globe  and  Mail. 

Its  other  interests  include  Montreal 
Standard  1973  Ltd.  and  minority  hold¬ 
ings  in  Monarch  Life  Assurance  Co.  and 
Ronalds-Federated  Ltd.,  the  largest 
commercial  printer  in  Canada. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

One 

Year 

10/11  10/4  Ago 


Altiliated  Publications  (AMEX)  .  21V4  19%  15% 

Blue  Chip  Stamps  (OTC)  .  22%  22%  16% 

Combined  Comm.  Corp.  (NYSE)  ....  33  32%  24% 

Capital  Cities  Comm.  (NYSE)  .  44  41%  47V2 

Cowles  Comm.  (NYSE)  .  22%  21%  15% 

Dow  Jones  (NYSE)  .  SB'A  3SVt  30% 

Gannett  (NYSE)  .  45V4  46%  35% 

Gray  Comm.  (OTC)  .  23  23  12% 

Harte-Hanks  (NYSE)  .  23%  23V4  32% 

Jetterson  Pilot  (NYSE)  .  32V4  33V4  30% 

Knight-Ridder  (NYSE)  .  27%  27%  16% 

Lee  Enterprise  (NYSE)  .  36Vj  36V2  23% 

Media  General  (AMEX)  .  21%  22V4  13% 

Media  Investment  (OTC)  .  48  48  N/A 

Multimedia  (OTC)  .  27%  27%  25V2 

New  York  Times  (AMEX)  .  30  29%  17V2 

Panex  (OTC)  .  5%  5%  N/A 

Post  Corp.  (Wise)  (OTC)  .  36V2  36V2  22'/2 

Quebecor  (AMEX)  .  9V2  9V2  5V2 

Southam  Press  (CE)  .  27  26V4  20% 

Staufter  Communications  .  22  22  N/A 

Thomson  Newspapers  (CE)  .  15  14%  11% 

Time  Inc.  (NYSE)  .  48V2  47V2  32% 

Times  Mirror  (NYSE)  .  33  32%  22% 

Toronto  Sun  (CE)  .  13  13  N/A 

Torstar  (CE)  .  18%  18  12% 

Washington  Post  (AMEX)  .  44'/2  43V2  30 


SUPPLIERS 


Abitibi  (CE)  .  I8V2  18%  9 

Addressograph  Multi  (NYSE)  .  28  28%  13% 

Altair  (OTC)  .  4%  4%  2% 

Berkey  Photo  (NYSE)  .  7%  7V2  3V2 

Boise  Cascade  (NYSE)  .  31%  31%  25V4 

Carrier  Corp.  (NYSE)  .  25%  26%  N/A 

Compugraphic  (NYSE)  .  40%  38%  38V4 

CompuScan  (OTC)  .  7%  6%  5% 

Crown  Zellerbach  (NYSE)  .  36%  34%  34 

Cutler-Hammer  (NYSE)  .  56V2  56V2  29V4 

Digital  Equipment  (NYSE)  .  SOVii  48%  46% 

Domlar  (AMEX)  .  21  17%  12% 

Dow  Chemical  (NYSE)  .  30  25%  30% 

Dymo  (NYSE)  .  30%  30%  12% 

ECRM  (OTC)  .  4%  4%  2’/2 

Eastman  Kodak  (NYSE)  .  64%  60%  60% 

Eltra  (NYSE)  .  33%  33  25% 

Georgia  Pacitic  (NYSE)  .  29%  29%  26% 

Grace.  W.R.  (NYSE)  .  32  29%  28 

Great  Lakes  Paper  (CE)  .  36%  36V;  22% 

Great  No.  Nekoosa  (NYSE)  .  36%  33%  25% 

Harris  Corp.  (NYSE)  .  35%  35V;  37% 

Hunt  Chem.  (NYSE)  .  14%  14%  13% 

International  Paper  (NYSE)  .  44%  44%  43% 

Itek  Corp.  (NYSE)  .  25%  24V;  IS"/; 

Kimberly  Clark  (NYSE)  .  48  45V;  42 

LogEtronics  (OTC)  .  17%  16%  6 

Logicon  (AMEX)  .  15%  15%  11% 

MacMillan.  Bloedel  (CE)  .  25%  24%  18% 

Minnesota  Mm.  and  MIg.  (NYSE)  . . .  60V;  58%  50% 

Rockwell  Inti.  (NYSE)  .  37  36%  30% 

SI.  Regis  (NYSE)  .  34%  31%  N/A 

Southwest  Forest  Ind.  (NYSE)  .  14%  W/t  8 

Sun  Chemical  (NYSE)  .  28%  28%  20% 

Wood  Industries  (AMEX)  .  9'/4  9%  4 

White  Consolidated  (NYSE)  .  21%  20%  21% 


August  ad  revenues  rose  15.6% 


Advertising  revenues  in  daily  newspa¬ 
pers  gained  1 5.6%  in  August  and  15.8% 
for  the  first  eight  t/lonths  of  1978  over  the 
same  periods  last  year,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 

Through  August,  newspaper  advertis¬ 
ing  revenues  exceeded  $7.9  billion. 

Classified  made  the  largest  gains,  up 
20.2%  in  August  and  21.4%  for  the  eight 
months;  retail  advertising  rose  14.1%  in 
August  and  14.3%  for  the  eight  months, 
and  national  advertising  increased  11.1% 
in  August  and  9.8%  for  the  eight  months. 


Through  August,  classified  amounted 
to  more  than  $2.5  billion;  retail  to  almost 
$4.3  billion  and  national  to  more  than 
$1.1  billion. 

These  estimates  take  into  account  the 
strike  against  three  New  York  City 
newspapers  which  started  on  August  10, 
the  ad  bureau  said. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  on  measurements 
by  Media  Records,  Inc.  in  its  index  cities 
plus  other  data. 
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Wilkes-Barre  paper 
struck  by  4  unions 

About  200  members  of  4  unions  struck 
on  October  6  the  Wilkes-Barre  (Pa.) 
Times-Leader-News  Record,  a  70,000 
All-Day  paper  owned  by  Capital  Cities 
Communications.  Inc. 

On  strike  are  members  of  Guild  Local 
120,  ITU  Local  1 87,  Printing  pressmen 
Local  137  and  Stereotypers  Local  139. 
Previous  contracts  expired  September 
30. 

Striking  employes  produced  on  Oc¬ 
tober  9  a  24  page  tabloid  with  a  45,000 
press  run.  They  say  the  paper.  The  Citi¬ 
zen's  Voice,  will  continue  6  days  a  week. 

Editorial  comment  in  the  Citizen’s 
Voice  indicated  the  paper  might  continue 


after  the  strike  ends.  It  has  been  stated 
elsewhere  that  the  union  paper  is  being 
printed  in  a  non-union  shop  owned  by 
the  Wyoininfi  Valley  Observer,  a  weekly 
newspaper. 

Union  members  are  said  to  be  asking 
Times-Leader  subscribers  to  cancel  their 
subscriptions  and  start  new  ones  with 
The  Citizen's  Voice. 

Newspapers  in  the  area  reported  vio¬ 
lence  at  the  Times-Leader  plant  this  week 
and  that  a  private  security  force  was  in¬ 
creased  from  50  to  100  in  recent  days. 
Workers  from  outside  Capital  Cities’ 
properties  were  said  to  be  in  the  area. 

The  Times-Leader  published  a  Satur¬ 
day  edition,  however,  Monday’s  paper 
was  suspended  after  local  police  said  vio¬ 
lence  might  erupt  if  the  Times-Leader 
attempted  to  distribute  the  paper.  Mass 


picketing  was  reported  and  the  paper  is 
seeking  an  injunction  to  limit  the  number 
of  pickets  at  the  plant  site. 

(Tapital  Cities  purchased  the  Wilkes- 
Barre  paper  in  May  of  this  year  for  an 
estimated  $9  million. 

Station  sale 
approved  by  FCC 

The  Federal  Communications  Com¬ 
mission  has  approved  transfer  of  the 
broadcast  license  for  radio  station 
WAPL-fm  in  Appleton,  Wisconsin  to 
Telegraph-Herald,  Inc.  in  Dubuque, 
Iowa.  The  station  was  purchased  from 
Badger  Cities  Broadcasting  in  April  sub¬ 
ject  to  FCC  approval. 

With  the  addition  of  WAPL-fm,  the 
corporation  will  own  five  radio  stations. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANECDOTES 


STORIETTES  — Sparkling,  well-re¬ 
searched  weekly  tales  of  little  known 
facts  of  history,  bizarre  encounters,  in¬ 
ventions,  biographical  sketches  by  vete¬ 
ran  writer.  Ideal  feature  material.  About 
500  words.  Send  for  FREE  samples,  low 
rates.  Flagler  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


BOOK  REVIEWS 


BOOKVIEWS.  $1  per  week,  $50  per  year. 
500  books  annually  reviewed  in  award¬ 
winning  column.  Get  October, 
November,  December  free  with  this  ad. 
Write  Interlude  Productions  Box  40, 
Maplewood,  NJ  07040,  or  call  (201) 
763-6392. 


CARTOONS 


POLITICAL  CARTOONS 

Nationally  known,  award  winning  major 
metro  daily  political  cartoonist  with  inci¬ 
sive  graphic  appeal  and  killer  instinct, 
TELLS  IT  LIKE  IT  IS!  Free  standing  so¬ 
cial  issues  included  with  news  breaking 
political  stories  in  horizontal  format. 
Masterful  caricatures  of  headliners. 
Available  5  times  weekly.  Write  for  rates 
and  samples.  Box  5521,  Editor  & 
Publisher. 


CBING 


HOT  NEW  COLUMN  by  career  newspa¬ 
per  man,  veteran  CBer.  Breezy  writing, 
packed  with  valuable  information  for 
new  and  long-time  CBers.  20  million  CB 
owners.  Send  for  FREE  samples, 
rates— Flager  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo.  NY  14202. 


COMIC  STRIPS 


O.O.— Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher. 


COMIC  STRIPS 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News'  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


DATING 


FRIENDS  ...  we  never  met  .  .  .  The 
fastest  growing,  syndicated  dating  fea¬ 
ture  in  the  country.  Contains  respecta¬ 
ble,  personal  ads  from  your  specific 
community.  Also  has  a  SENIOR 
CORNER  for  people  over  60.  Designed 
for  family  publications  and  FANTASTIC 
for  TV  magazines.  Creates  more  read¬ 
ership,  circulation,  advertisement  and 
expansion.  Camera-ready,  issued  FREE 
each  week.  Send  for  details.  Dail  Syndi¬ 
cations.  Box  351,  Warwick,  Rl  028i86. 


FISH 


TROPICAL  FISH 

FANTASTIC  GROWTH  HOBBY.  Weekly 
500  words  by  nationally  hobbyist  and 
communications  pro.  Create  reader  en¬ 
thusiasm,  stimulates  ads.  Low  introduc¬ 
tion  rates.  For  free  samples  write:  B. 
Gebhardt,  175  Clare,  Boston,  MA 
02136. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson. 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


GENERAL 


ALASKA  news  bureau.  Special  assign¬ 
ments  or  weekly  column.  Information. 
Alaska,  519  W.  8th  Ave.,  Suite  205,  An¬ 
chorage,  AK  99501.  Phone  (907)  279- 
2252. 


HORSES 


OF  COURSE,  A  HORSE— Why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service, 
P.O.  Box  190,  San  Diego.  CA  92112. 


HUMOR 


SHE'S  BRIGHT,  she's  witty,  she's  wild 
.  .  .  and  her  "SUNNY  SIDE  UP"  col¬ 
umns  are  the  talk  of  the  town.  She's 
Marie  Prestom.  Copy  pre-set  ready  to 
paste  up.  Free  samples  and  prices  on 
request.  NEW  ERA  ASSOC.,  14  Bay  26 
Street,  Brooklyn,  NY  11214. 


LIFESTYLES 


FOR  THE  DIVORCED:  Weekly,  daily, 
gutsy,  column.  National  Expert.  FREE 
samples.  Bennett.  8716  Pine,  Gary,  IN 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk.  300  Half  Mile  Rd..  Red  Bank, 
N.J.  07701. 


MIDDLE  EAST 


ISRAEL  AGENCY,  expert  freelance  writ¬ 
ers.  Assignments:  Politics,  Travel,  Relig¬ 
ion.  TV-Radio,  Photos,  PR.  New  York 
Rep:  C.  Levine,  6437  Ellwell  Cres., 
Forest  Hills,  NY  11374. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


SMONEY.— Successful  Wall  Street 
analyst  gives  secrets  of  personal 
money-management.  Weekly.  Low  rates. 
Free  samples.  Adeptus  Inc.,  41  Jorale- 
mon  St.,  Brooklyn  Heights,  NY  11201. 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  on  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


MOVIE  REVIEWS 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  oT  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


MUSIC 


"INSIDE  TRACK"— Weekly  syndicated 
column  of  news  “inside"  the  music  bus¬ 
iness.  Written  by  former  record  pro¬ 
ducer.  Now  in  its  second  successful 
year.  Send  for  samples.  Jerden  Indus¬ 
tries,  Inc.,  P.O.  Box  3925,  Bellevue,  WA 
98009. 


PUZZLES 


PUZZLES  create  devoted  readers: 
Bonus-Words,  Wiggly-Words:  witty  quip. 
Info  504.  Dickson,  17700  Western  69e, 
Gardena,  CA  90248. 


REFERENCE 


“HISTORICAL  ANNIVERSARIES 
OF  NOTABLE  PEOPLE.  1979" 
Booklet  lists  more  than  300  prominent 
and  interesting  persons  with  major  an¬ 
niversaries  next  year — centennials,  ses- 
quicentennials,  bicentennials,  etc.  Good 
source  of  ideas  for  articles,  sidebars, 
tie-ins.  Day-by-day  index.  1980  edition 
also  ready,  1978  still  available.  $4  each, 
all  three  for  $10.  Please  enclose  pay¬ 
ment,  mention  E&P.  Murphy's  Lists,  60 
E.  42,  New  York,  NY  10017. 


SPORTS 


If  you've  always  wanted  an  accurate  na¬ 
tional  sports  column  for  your  weekly,  but 
couldn't  afford  one,  then  now  is  the  time 
to  start.  Locker  Roomers.  Vei^  low 
prices.  Free  samples.  Gardiner  Sports 
Publications  Co.,  Carman,  II  61425. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95CX)3. 
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V 


ANNOUNCEMENTS 


BOOKS  OF  INTEREST 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


SUCCESSFUL  management  of  the  multi- 
billion  dollar  classified  advertising  medium 
detailed  in  the  300  page  book  “Principles 
and  Practises  of  Classified  Advertising”. 
Produced  by  the  Association  of  Newspaper 
Classified  Advertising  Managers  and  writ¬ 
ten  by  the  professionals  in  the  industry 
subjects  cover  everything  from  budgeting 
and  rates  to  copy  writing  and  promotion. 
Take  advantage  of  this  growth  medium  by 
sending  for  your  copy  today.  Send  $8.95 
plus  ($1.50  for  shipping)  and  mailing  de¬ 
tails  to;  Principles  and  Practises,  c/o  AN- 
CAM.  Box  223,  Danville,  IL  61832. 


BUSINESS  OPPORTUNITIES 


“How  to  Start  Your  Own  Community  News¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15  day  guarantee.  $9.95  from 
Meadow  Press.  Box  35-E.  Port  Jefferson. 
NY  11777. 


PARTNER/INVESTOR  needed.  Unique  op¬ 
portunity  to  invest  in  overseas  national 
newspaper.  Quick  return  on  small  invest¬ 
ment.  Exceptional  deal.  Financially  qual¬ 
ified  only.  Write  Box  5771,  Editor  & 
Publisher. 


WEEKLY  NEWSPAPER -NEW  YORK  CITY 
Quality  established  community  paper 
seeks  investment  and/or  participation. 
Current  staff  highly  professional.  Must  ex¬ 
pand  for  real  success.  Write  Box  5911, 
Editor  &  Publisher 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Roger  Thrailkilf, 
TRAVELHOST,  6116  N.  Central  Express¬ 
way,  Suite  1020,  Dallas,  TX  75206.  (214) 
691-1163. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St..  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Cleanivater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile.  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales.  Appraisals. 
Ckjnsultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL.  “Norton  Office,” 
P.O.  Box  88.  Norton.  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO.  “Kansas  City  Of¬ 
fice.”  P.O.  Box  7133,  Shawnee  Mission. 
Kans.  66207.  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


W.  SID  SMITH.  Media  Broker 
Box  189.  Mount  Pleasant.  Ml  48858 
(517)  772-3261 


MEL  HODELL.  Newspaper  Broker. 
P.O.  Box  2277.  Montclair,  Calif.  91763. 
(714)  626-6440. 


NEWSPAPERS  FOR  SALE 


$100,000  DOWN 

$400,000  gross.  California  suburban 
weekly.  Snyder  Newspaper  Brokers,  P.O. 
Box  308,  Lindsay,  CA  93247,  Joseph  A. 
Snyder,  Broker,  Kenneth  A.  Snyder. 
Salesman. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT;  We  can't  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  "destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties.  We  know  the  daily  news¬ 
paper  holdings  of  most  groups— but  a  suburban,  weekly  or  new 
acquisition  might  slip  by  us. 
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LARGE  CALIFORNIA  weekly  $40,000 
down— rapid  growth  22  miles  from  larger 
town.  Need  financially  strong  publisher  to 
build  paper.  Fine  climate.  Snyder  News¬ 
paper  Brokers.  P.O.  Box  308,  Lindsay,  Ca 
92347. 


2  ESTABLISHED  South  Jersey  seashore 
weeklies.  Principals  only.  Gross  over 
100,000  plus  20,000  1977.  Will  Finance. 
Write  Box  5763.  Editor  &  Publisher. 


TWO  WEEKLIES  in  prime  California  market 
for  tourism  and  retirement.  Plus  strong 
print  shop.  $200,000  gross.  Partnership 
problems  force  sale.  Looking  for  im¬ 
mediate  close.  Write;  Publisher.  17801 
Kilkenny  Rd..  Los  Gatos.  CA  95030. 


FOR  SALE 

2  A1  Southwestern  weeklies  in  adjacent 
towns.  Exclusive  weeklies;  no  dailies.  Will 
gross  around  $300.(X)0  in  1978.  Ideal  cli¬ 
mate,  good  growth  area.  Principals  only. 
Write  Box  5784,  Editor  &  Publisher. 


The  "NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Now  Asking 
$82,000  inch  plant  and  prop.  Send  your 
replies  to  P.O.  Box  1296,  Flagstaff,  AZ 
86001  or  call  (602)  774-6868  or  774- 1 259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130,000  and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only: 
with  29°o  down.  Box  5140,  Editor  & 
Publisher. 


OHIO  SUBURBAN  IN  $450,000  gross 
class,  quick  sale  $325,000  (owner  has 
chance  to  buy  daily).  Must  have  $100,(X)0 
cash  down  or  don't  reply. 

CHICAGO  SUBURBAN,  $275,000  gross 
class,  rich  area,  much  room  for  growth  in 
gross  and  net,  $200,000  with  $60,000 
cash  down. 

Others: 

Montana  Co.  St . $115.0(K) 

Kansas,  wide  area  . 62,5{X) 

Nebraska  Co.  St . 120,0(X) 

(All  require  29°o  cash  down.) 

Marion  R.  Krehbiel.  Box  88,  Norton,  KS, 
67654. 


ESTABLISHED  SHOPPER  -California  city 
of  1(X),000,  reasonably  priced.  This  Mom 
and  Pop  paper  is  presently  making  its 
owners  a  fine  living.  Need  aggressive,  pro¬ 
fessional  owners  for  growth.  Write  Box 
5924,  Editors  Publisher. 


CENTURY  OLD  WEEKLY  in  middle  Atlantic 
states  serving  college  community. 
$65,000  price  includes  Compugraphic 
equipment.  W.B.  Grimes  &  Co.,  National 
Press  Bldg.,  Washington,  DC. 


PERSONAL  REASONS  force  immediate 
sale  of  Central  Illinois  weekly  at  less  than 
expected  gross.  Expected  to  gross  $75- 
80,000  this  year  with  excellent  net, 
$23,000 down.  Roy  Holdings  Assoc.,  Box 
212,  Galva,  IL.  Phone  (309)  932-2270 
days,  932-2642  evenings. 


PUBLICATIONS  FOR  SALE 


NATIONAL  grower  publication  relating  to 
specialty  branch  of  fruit  growing  industry. 
Established  1936.  Knowledge  of  culture 
not  necessary.  Limited  circulation,  but 
good  potential  for  growth.  ISC.  P.O.  Box  J, 
Kingston,  MA  02364. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  S  Publisher. 


WE  ARE  SEEKING  small  daily  or  weekly. 
Profitable  or  not.  Prefer  Midwest  or  Mid¬ 
south  location,  but  will  consider  any  loca¬ 
tion.  Box  5584,  Editor  &  Publisher. 


IF  YOU  would  like  to  see  your  small  daily 
newspaper  remain  a  locally  owned,  com¬ 
munity  oriented  newspaper  we  are  the 
couple  you  are  seeking.  We  are  seeking  to 
purchase  a  small  daily  or  large  weekly 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  We  have  excellent  financial  and 
journalistic  credentials.  Please  send  de¬ 
tails  to  Box  5754,  Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


1  Robertson  432MK-11.  1)  Vertical  Cam¬ 
era.  Film  capacity  19"  x  23"  copy  size  20"  x 
24".  2)  High  intensity  (Juartz  Nopague 
fluorescent  lighting  system.  4  spare  buTbs. 
3)  6"  OxsilaryTens  for  reductions  4)  1  set  of 
65  line  contact  screens — excellent  condi¬ 
tion.  Price  $1500.  Call:  Vic  Saint,  The 
Standard  Times,  555  Pleasant  St.,  New 
Bedford,  MA  02744.  (617)  997-7411. 


DISTORA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  Calif.  90801. 


CAMERA  ROOM 

Includes  20x24  horizontal  NuArc  camera 
with  20-300°o  range.  Comes  with  quartz 
lights.  Also  have  NuArc  FT-40  carbon  arc 
plate  burner;  and  set  of  Brown  darkroom 
sinks  for  20x24  film;  plus  wash  sink  and 
viewer.  Can  be  seen  operational  through 
November  6.  Available  immediately  after¬ 
ward.  Price  for  package;  $4,500.  Call  Mel¬ 
vin  Hunnicutt,  Gwinnett  Daily  News,  Law- 
renceville,  Ga.  30246(404)  963-0311. 


ITEK  POSITIVE  PRINT  MAKER,  11x17, 
with  25-200°o  range.  Line  shots  dry-to-dry 
in  1.5  minutes;  halftones  in  3  minutes. 
Comes  complete  with  glass  screen  in¬ 
cluded.  Can  be  seen  through  November 
operational.  Price:  $3,0(X).  Contact:  Mel¬ 
vin  Hunnicutt,  Gwinnett  Daily  News,  Law- 
renceville,  Ga.  30246.  (404)  963-0311. 


COMPUTER  SOFTWARE 


ADVERTISING-ClliCULATION  Program 
packages  for  sale  tor  IBM  Computer  Sys¬ 
tems  3.  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCUUTION-draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger.  The  Gallup  Independent.  P.  0. 
Box  1210,  Gallup.  N.M.  87301,  (505) 
863-6811. 


MAILROOM 


SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE  AVAILABLE  IMMEDIATELY. 
Box  5352,  Editor  &  Publisher. 


USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates  .  Circula¬ 
tion  &  Mailroom  Systems  Div..  1 1  Main  St., 
Southboro,  MA  01772  (617)  481-8562. 


STA-HI  251  COUNTER  STACKER 
Available  immediatelood  condition.  Box 
3943,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536. 
Editor  &  Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write.  Edwin  Heisley,  P.O.  Box  22083.  Dal¬ 
las,  TX  75222.  (214)  357-0196. 


USED  "PAPER-MAN”,  3-station  Stepper 
collator  with  single  tie  attachment.  Needs 
minor  adjustment.  Complete  $7.(X)0.  Sun 
Valley  News,  McAllen,  TX  78501  (512) 
687-8141. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N,  How¬ 
ard.  Aberdeen.  MD  21001.  Call  (301) 
575-6500. 

_ NEWSPRINT _ 

NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co..  3305  W.  Warner.  Santa 
Ana,  CA  92704,  (714)  556-7130. 


EQUIPMENT  &  SUPPLIES 
PASTEUP  SUPPLIES 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Paymant  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $  1  SO  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  per  issue 

1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available/News¬ 
papers  for  Sale/Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  for  display<lassified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 

Count  approximatety  39  characters  and  or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Ratos  Availdblo  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  (  Publisher,  575  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name . 


Address. 
City _ 


.  State - 


.Zip. 


Phone 


Authorized  by. 

Classification _ 

Copy _ 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  t  PUBLISHER  •  $75  Lexington  Ave.*  New  York.  N  Y.  10022 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


PHOTOTYPESETTING 


COMPUGRAPHIC  2961.  Dual  image.  All 
accessories  and  supplies.  3  keyboards. 
Working  order.  $2,1(X).  Max  Hale.  Flashes 
Publishers.  Inc.,  Box  147,  Allegan.  Ml 
49010.  (616)  673-2141. 


COMPUGRAPHICS 
7200-$2800.  Compuwriters— $4000. 
2961 -$2300.  Keyboards-$1200.  Jus- 
townters.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals.  Decitek  tape  reader.  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland.  (303)  275-2323. 
Daily  Record.  Box  111.  Canon  City,  CO 
S1212. 


FOR  SALE 
4 — Harris  Intertype  Fototronic  TXT’s 

2—  Compugraphic  #4962 

3—  Photon  #532's 

Contact  Mr.  Bill  Culver,  Mr.  Joe  Horner,  or 
Mac  Daley,  Knoxville  News  Sentinel,  208 
W.  Church  Ave.,  Knoxville,  TN  (615)  523- 
3131. 


PRESSES 


GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  leg  on  one  unit.  Available  June. 
CONTINENTAL  PRINTING  MACHINERY 
257  Stump  Road 

Lapeer,  Ml  48446  (313)  664-7050 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  73^1200.  Telex 
25-4388. 


APPROXIMATELY  150  K  and  F  saddles  for 
55  inch  web,  22Tfi  cutoff,  and  plate  prepa 
ration  equipment.  Available  immediately. 
Write  Box  5874,  Editor  &  Publisher. 


GOSS  COMMUNITY,  2  Units  and  Folder. 
AVAILABLE  IMMEDIATELY. 

(415)  495-6010. 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color 
Contact:  IPEC.  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GREGG  IMPRINTER  22 Tk  inch  (or  urbanite 
or  Cottrell  845.  No  reasonable  offer  re 
fused.  Contact  IPEC  me.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738 
1200.  Telex  25-4388. 


URBANITE  FOLDER  WITH  V4  AND  ‘'2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER, 


GOSS  COMMUNITY  folders 
Goss  SU  folder 
(jOSS  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Gregg  flying  imprinter  22^4:" 

Urbanite  ‘/4  folder 

Color  King.  2  units  folder  1965 

Fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

(jOSs  Urbanite  units.  1970 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 


IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 
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S/C  COMBINATION  folder  with  double 
parallel,  cross  F>erf orating  V4  and  V2,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 
PH:  (312)  738-1200  Telex  25-4388 

EDITOR  & 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SUBURBAN  five  unit  folders.  Three 
units  and  1  folder  operational.  2  units  and 
1  folder  in  repairable  condition.  $85,000 
firm.  Available  January  1,  1979.  Phone: 
(201)  794-0400.  Contact  Mr.  Jonas. 


RECENTLY  REBUILT— like  new  7  unit 
Color  King,  Color  King  Folder— many 
extras. 

COMPLETELY  REBUILT-like  new-3  unit 
Goss  Suburban  with  Vt  and  ^2  folder 
guaranteed. 

5  UNIT  COTTRELL  V- 1 5A  with  JF7  folder. 
CUSTOM-BILT  3  knife  rotary  trimmer. 
Graphic  Equipment  Sales 
1836  Woodward  Street 
Orlando,  FI  82803 
or  call  (305)  896-4330 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21‘2  cutoff 
4UNIT  Goss  Ojmmunity  with  SC  folder 
4  Goss  Headliner  units  23  9/60 
2  Goss  Headliner  Units  22^4 
2  Angle  Bar  rests 
4  Unit  Wood  22^4 

Bramble  Professional  Press.  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  >2"  and  'V 
folder.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING.  7 
years  left  on  10  year  lease.  Write  for 
further  information  to:  Press.  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


S/C  COMBINATION  folder  with  double 
parallel. 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


WANTED  TO  BUY 


1958.  1960  and  1962  issues  of  the  White 
House  News  Photographers  Awards  Annu¬ 
als  (in  good  condition).  Contact:  Ray  Van- 
atsky,  4580  Rhode  Island  Dr.,  Apt.  4, 
Youngstown,  OH  44515,  Phone  (216) 
792-3453. 


NEEDED  IMMEDIATELY 
Pony  Autoplate  or  Plate  Perfector 
With  22%"  Cutoff 
For  Goss  Universal  Press 
Call  or  Telex: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Dr.,  P.O.  Box  5487 
Lenexa,  KS  USA  66215 
Telephone:  (913)  492-9050  Telex  42362 

GOSS  SUBURBAN  S/C  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


DIDDE-GLASER  INSERTER 
Minimum  3  stations 
Box  5163.  Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
IN  GOOD  CONDITION 
Box  5164,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050.  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 

I  Box  4499,  Editor  &  Publisher. 

PUBLISHER  for  October  14,  1978 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


LATE  SYTLE 

.  COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


WANTED 

Duplex  Unitubular  Stereo 
equipment  for  800  series. 
We  buy  and  sell  used 
letter  press  newspaper 
equipment. 

P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner,  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,  37-28  27th  St.,  Long  Island 
City,  NY  11101. 


FERAG  H-500  STACKER 
IN  GOOD  CONDITION 
Box  5381,  Editor  &  Publisher. 


WANTED:  Used  Graphic  Electronics 
Photo-Lathes.  Will  pay  top  prices  and  pick 
up  at  your  establishment.  Call  (404)  873- 
3257— Mr.  Greenway. 

LP  GAS  or  Electric  lift  truck  with  50' paper 
clamp.  Must  be  in  good  condition.  Com- 
pugraphic  mini-disc  terminal,  mini-disc 
reader,  UTS  Controller.  Daily  Messinger, 
Box  567,  Union  City,  TN  3fc61.  Phone 
(901)  885-0744. 


INDUSTRY  SERVICES 


COMPUTER  CONSULTANTS 


SPECIALIZING  IN  CUSTOM  PROGRAM¬ 
MING  and  implementing. 

—Operator  training 

— Vendor —independent  hardware/software 
analysis 

—Computer  systems  conversions 
-AND  MORE- 
FJG  Systems  Consulting  Inc. 

127  E.  59th  ST. 

New  York,  NY  10022 
(212)  421-1950. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


JOB  LEADS 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop  ap¬ 
plicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
3&  Main  St.,  Room  527 
Worcester,  Mass.  01608 

PR/Editorial  Jobs  nationally.  200  •  listings 
weekly.  $3.50.  M.  Sternman,  68-38  Yel¬ 
lowstone  Blvd.,  Forest  Hills,  NY  11375. 

_ RESEARCH _ 

ACADEMIC  INFORMATION  SCIENTISTS  to 
conduct  research  on  news  topics.  Send 
paragraph  describing  topic,  get  a  call  pro¬ 
viding  cost.  No  obligation,  samples  avail¬ 
able.  Satisfaction  guaranteed.  Academic 
News  Research,  1017  Waban  Hill.  Madi¬ 
son.  Wl  53711. 


Help  Wanted 


ACADEMIC  '' 


FACULTY  POSITION  in  Journalism.  East¬ 
ern  Kentucky  University  seeks  Ph.D.  with 
commercial  experience  to  join  staff  of  pro¬ 
fessionally  oriented  department.  Assist¬ 
ant/Associate  Professor,  depending  on 
qualifications.  Tenure-track  position  be¬ 
ginning  August  1979.  Applications  re¬ 
ceived  until  November  15,  1978.  contact: 
James  S.  Harris,  Chairman,  Department  of 
Mass  Communications,  Eastern  Kentucky 
University,  Richmond,  KY  40475.  (606) 
622-3435.  An  Affirmative  Action,  Equal 
Opportunity  Employer. 


JOURNALISM  FACULTY  member  to  teach 
fundamentals  of  journalism  in  news  report¬ 
ing,  writing  and  editing.  Teaching  oppor¬ 
tunities  also  include  broad-based  mass 
communication  courses.  Position  open 
Fall,  1979.  Appointment  at  Assistant  Pro¬ 
fessor  level.  Salary  contingent  of  qualifica¬ 
tions.  Ph.D.  preferred  with  three  years 
full-time  work  in  journalism.  Send  letter 
and  resume  to:  John  Kaufman,  Communi¬ 
cations  Department,  California  State  Uni¬ 
versity,  Fullerton,  CA  92634.  Affirmative 
Action,  Equal  Opportunity,  Title  IX 
Employer. 


LOOKING  FOR  A  Sports  Information  Direc¬ 
tor  for  a  large  predominently  black  univer¬ 
sity  in  the  Northeastern  section  of  the 
country.  Salary  over  $20,000.  Exciting 
possibilities.  Box  5916,  Editor  &  Publisher. 


OHIO  STATE  UNIVERSITY'S  School  of 
Journalism  invites  persons  interested  in 
graduate  work  at  the  master's  level  to 
apply  soonest  tor  positions  as  Teaching/ 
Research/Administrative  Associates  start¬ 
ing  Fall  1979.  For  application  forms  or  in¬ 
formation,  write  or  call:  Graduate  Chair¬ 
man,  School  of  Journalism,  Ohio  State 
University,  242  West  18th  Avenue,  Colum¬ 
bus,  Ohio  43210,  phone  (614)  422-7438. 


COMMUNICATIONS:  Full-time  faculty 
needed  for  spring  1979  to  teach  broadcast 
or  print  journalism,  including  Reporting 
Methods,  Public  Affairs,  Broadcasting.  MA 
minimum,  professional  experience  essen¬ 
tial.  teaching  experience  desired.  Position 
begins  January  15,  1979.  Equal  Opportun¬ 
ity  Employer.  Write:  Ralph  A.  Swain,  Direc¬ 
tor,  Public  Communications,  Wheeling  Col¬ 
lege,  Wheeling,  W.V.  26003. 


Advertising  Faculty  Position 
Rank  and  salary  to  be  determined  by  qual¬ 
ifications  of  successful  applicant.  Teach¬ 
ing  duties  include,  but  may  not  be  limited 
to,  fundamentals  of  advertising,  media 
planning,  creative  copy  writing  or  advertis¬ 
ing  campaigns  and  research  methods  in 
advertising.  Strong  professional  experi¬ 
ence  and/or  Ph.D.  required.  Application 
deadline:  December  1,  1978.  ^nd  com¬ 
plete  resume  to  Dr.  J.D.  Rayburn,  II,  117 
Journalism  Bldg.,  University  of  Kentucky, 
Lexington,  KY  40506. 


ADMINISTRATIVE 


ADMINISTRATIVE 


DIRECTOR  OF  ACCOUNTING 
(NEWSPAPER) 

We  have  an  immediate  opening  and  challenging  opportunity  for 
an  individual  with  a  minimum  of  10-15  years  experience  in  news¬ 
paper  financial  management  to  take  charge  of  our  corporate  ac¬ 
counting  department. 

Ideal  candidate  will  have  an  accounting  degree  and  CPA  accredia- 
tion.  Data  processing  management  highly  desireable. 

We  are  one  of  the  nations  leading  newspapers  located  in  a  desire- 
able  area  and  offer  an  excellent  salary  and  fringe  benefit  program 
as  well  as  an  environment  for  professional  growth. 

Send  detailed  resume,  including  salary  history  and  requirements 
to; 

Box  5852,  Editor  &  Publisher 

AN  EQUAL  OPPORTUNITY  EMPLOYER  M  F 


ADMINISTRATIVE 


General  Manager— To  $40,0(X) 

Sales  oriented  General  Manager  wanted 
for  our  free  community  newspaper.  Must 
be  able  to  direct  winning  sales  effort.  Tak¬ 
ing  our  time  to  find  ;  right  person  be¬ 
cause  this  is  a  longterm  committment. 
Salary  and  override  commission  program 
mean  $35-40,000  to  start  with  paper  now 
at  half  its  full  potential.  Great  medium  size 
town  in  Zone  5.  Young,  aggressive,  ex¬ 
tremely  successful,  community  oriented 
company.  Send  resume  in  confidence  to 
Box  5851. 

ASSISTANT  PUBLISHER  for  National 
weekly  magazine.  Washington,  DC.  Prefer¬ 
ably  business  degree.  Advertising  sales 
experience,  advertising  promotion,  sales 
presentation.  Good  organizer,  motivator. 
Salary  approximately  $20,000  depending 
on  ability,  experience.  Send  resume  to  Box 
5912,  Editor  &  Publisher. 

ASSISTANT  CONTROLLER,  To  $17,000. 
For  a  25,000  daily  in  Zone  6.  The  candi¬ 
date  we  seek  will  be  responsible  for  ad¬ 
ministering  business  office  functions.  Our 
newspaper  is  part  of  a  large  national 
group.  Send  resume  with  salary  history  to 
Box  5913,  Editor  &  Publisher 


GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Ohio)  seeks 
extremely  hard-working  general  manager 
to  oversee  entire  operation.  Knowledge  in 
ad  sales,  promotion,  layout  and  production 
and  editorial.  Staff  of  21.  15%  travel  to 
help  set  up  and  co-ordinate  new  papers. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle.  East  Hills,  NY  11548. 


GENERAL  MANAGER  for  Central  Indiana 
group  owned  4,(X)0  circulation  daily.  The 
successful  candidate  must  have  strong 
advertising,  marketing  and  public  relations 
background  with  an  ability  to  motivate  and 
train  people.  Position  offers  exceptional 
opportunities  for  the  right  candidate.  Send 
resume,  including  salary  history  to  Box 
5728,  Editor  &  Publisher, 


OPPORTUNITY 

A  36,000  circulation  daily  in  Zone  5  seeks 
the  services  of  a  person  in  the  early  stages 
of  his  career  who  has  a  bent  for  promotion 
and  marketing.  He  should  have  some  ex¬ 
perience  in  editorial,  advertising  and  circu¬ 
lation.  And  he  should  write  persuasively. 
Some  business  training  would  be  desirable 
but  not  to  the  extent  of  drowning  the  in¬ 
sights  which  a  liberal  education  provides. 
Our  man  should  love  his  family  but  also 
feel  comfortable  with  the  sometimes  un¬ 
reasonable  requirements  of  his  work,  a 
demanding  mistress. 

The  pay  is  rather  good  and  the  fringe  bene¬ 
fits  virtually  without  equal  among  newspa¬ 
pers.  The  management  will  work  diligently 
to  assure  the  success  of  the  chosen  candi¬ 
date.  This  opportunity  offers  an  open- 
ended  horizon  of  possibilities.  Yet  the  pur¬ 
suit  of  that  horizon  can,  in  itself,  be  both 
interesting  and  gratifying.  Write  Box  5877, 
Editor  &  Publisher. 


NEED  AT  ONCE 

Experienced  individual  to  supervise 
Accounting-Data  Processing-Credit- 
Purchasing  departments  of  large  met¬ 
ropolitan  newspaper  in  Sun-Belt.  Must 
have  strong  DP  background  as  well  as  full 
accounting  qualifications.  Excellent  work¬ 
ing  conditions,  progressive  company,  good 
benefits.  Must  be  people  oriented. 
$45,000  •  for  right  individual.  Write  Box 
5770,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR.  Southern  New 
England  daily  prepared  to  offer  excellent 
compensation  package  for  creative  leader, 
strong  on  marketing  and  with  proven  abil¬ 
ity  to  direct  staff.  Perhaps  you  are  #2  per¬ 
son  at  larger  paper  or  stuck  in  chain  lad¬ 
der.  Position  open  January  but  could  hire 
sooner.  Send  resume,  present  earnings 
and  letter  of  your  achievements  to  Box 
5915,  Editor  &  Publisher. 

ADVERTISING  MANAGER  on  way  up  to 
stimulate  four-person  sales  staff  on  pres¬ 
tigious  rural  New  England  weekly.  We  want 
a  problem-solver  with  high  motivation, 
brains,  ability  to  lead.  Write  Box  5917, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  SALES  Representatives  for 
national  business  publication  headquar¬ 
tered  in  Kansas  City.  Small  town  news  ex- 

?erience  excellent.  News  writing  a  plus, 
rain  in  Kansas  City  for  3  months-1  year. 
Relocation  required.  30%  travel.  Send  let¬ 
ter  and  resume  tO:  Dennis  Bryant,  General 
Sales  Manager,  Vance  Publishing  Co.,  1 
Gateway  Center,  Kansas  City,  KS  661()1. 


ADVERTISING  MANAGER  for  30,000  cir¬ 
culation  Zone  5  daily.  Position  reports  to 
publisher  and  offers  great  potential  for 
career  growth  with  one  of  the  country's 
largest  newspaper  groups.  If  you're  ag¬ 
gressive  and  have  several  years  experience 
in  newspaper  advertising,  please  send  your 
resume  and  salary  requirements  in  confi¬ 
dence  to  Box  5881,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  7  day.  Cen¬ 
tral  Ohio  newspaper.  We  are  seeking  an 
individual  that  knows  how  to  motivate  an 
advertising  staff.  This  person  must  also 
possess  good  newspaper  promotion  sense 
and  be  able  to  implement  it.  The  right  per¬ 
son  will  have  the  opportunity  for  further 
advancement.  Send  your  resume  in 
guaranteed  confidence  to:  Donald  F.  Mil¬ 
ler,  Publisher,  The  MARION  STAR.  150 
Court  St.,  Marion,  OH  43302. 


ADVERTISING 

Twice  weekly  newspaper  group,  in  Brook¬ 
lyn.  N.Y.,  seeks  live  wire  display  salesper¬ 
son,  experienced  only.  Prefer  food  and 
major  retail  display  background.  Excellent 
opportunity  with  executive  potential.  Write 
Box  5879,  Editor  &  Publisher. 


NATIONAL  ADVERTISING  SALES— Top 
notch  pro  needed  by  major  Northeast 
metro  daily  for  national  sales  slot.  Must  be 
aggressive,  self-starter  with  proven  track 
record  and  experience  calling  on  agenices, 
distributors,  brokers  and  manufacturers. 
Excellent  salary  and  benefits.  Send  re 
sume  and  salary  requirements  to:  D.  V. 
Donohue,  Pers.  Adm.,  Providence  Journal, 
75  Fountain  St..  Providence,  R.l.  02902. 
An  Equal  Opportunity  Employer. 


RETAIL  ADVERTISING 
DIRECTOR 

LARGE  NEW  YORK  CITY  WEEKLY 
Immediate  career  opportunity  for  an  ex¬ 
perienced,  aggressive  management 
oriented  professional  with  competitive  ex¬ 
perience  and  a  minimum  5  years  proven 
track  record  with  penny-savers  or  large 
daily  newspaper.  Will  have  responsibility 
for  motivating  and  training  sales  staff,  on 
street  techniques  of  retail  ad  sales  from 
Joe's  Barber  Shop  to  Presidents  of  large 
department  stores,  plus  general  advertis¬ 
ing  sales  promotion  a  must.  Excellent  sal¬ 
ary  and  tjonuses.  Send  resume,  need  not 
be  formal,  salary  requirements  and  career 
goals  to:  Patrick  Smith,  Village  Voice,  80 
University  Place,  New  York,  NY  10003.  No 
calls  please. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


SALES 

Advertising  Director 

California  Newspapers 

Meredith  Corporation  seeks  dynamic  advertising  sales  person  to 
direct  sales  staff  for  group  of  community  newspapers  located  in 
highly  competitive  California  market. 

Successful  candidate  must  have  college  degree  with  5  years' 
proven  record  in  newspaper  advertising  sales  and  expertise  in 
sales  presentations  and  promotion.  Must  be  a  self-starter  with 
excellent  work  habits  and  possess  the  ability  to  think  and  move 
rapidly.  Some  supervisory  experience  helpful. 

Compensation  includes  salary  and  incentive  program.  Excellent 
benefits  include  relocation  expenses.  Interviews  conducted  in 
California  offices. 

Send  resume  with  compensation  history  in  confidence  to: 
Miss  Draper 

Corporate  Manager,  Placement 

MEREDITH  CORPORATION 
1716  Locust  Street 
Des  Moines,  Iowa  50336 

Equal  Opportunity  Employer  MiF 


NATIONAUREGIONAL/STATE  ADVERTIS¬ 
ING  SALESPERSON 


ARTSIGRAPHICS 


We  are  seeking  a  top-notch  experienced 
individual  who  is  not  adverse  to  travelling 
the  beautiful  state  of  Wyoming.  Outdoor 
activities  abound  in  this  economically 
booming  market. 

We  offer  full  company  benefits  including 
earnings  exceeding  $15,000  the  first  year, 
plus  the  opportunity  to  live  and  work  in  this 
outdoorsmen’s  paradise.  Send  your  re¬ 
sume  to: 

Jim  Staller,  Display  Ad  Manager 
Casper  Star  Tribune 
P.O.  Box  80 
Casper,  WY  82601 


ADVERTISING  SALESPERSON  for  11,500 
circulation  daily.  Advertising  sales  experi¬ 
ence  or  advertising  degree  desirable. 
Self-starter  who  can  provide  professional 
help  to  experienced  merchants  in  estab¬ 
lished  territory.  Salary  competitive.  Send 
resume  by  October  20th  tO: 

John  Sherer 

THE  ADVERTISER  TRIBUNE 
Tiffin,  OH  44883 


EXPERIENCED  salesperson  sought  by 
growing  twice  weekly  newspaper.  West 
Coast  of  Florida.  Good  salary  and  commis¬ 
sion.  Excellent  benefits.  Send  resume  to: 
Suncoast  News,  607  W.  Main  St.,  New  Port 
Richey,  FLA  33552. 


PERSON  with  advertising  and  marketing 
skills  to  become  advertising  manager  of 
our  7,300  daily  with  TMC.  Opportunity  to 
grow  into  a  publisher  spot  in  this  Ohio 
group.  Manage  4  sales  people,  plan  and 
implement  promotions  and  manage  by  ob¬ 
jectives.  Send  resume  to:  Gary  Dalton,  Ur- 
bana  Citizen,  P.O.  Box  191,  Urbana,  OH 
43078. 


ARTIST 


MAGAZINE  PUBLISHER  looking  for 
sophisticated  one-panel  gag  cartoons  on 
business  and/or  family  situations.  Send  re¬ 
sume,  work  sanmles  and  SASE  to:  Sea¬ 
port,  P.O.  Box  7295,  North  Bergen,  NJ 
07047. 


'  GRAPHICS  ^ 

And 

PRODUCTION 

SUPERVISOR 

STANLEY  FURNITURE 
a  leading  furniture 
manufacturer  in  South¬ 
ern,  Virginia,  is  look¬ 
ing  for  the  diversified 
individual  in  the 
graphics  arts/produc¬ 
tion  field  with  the 
ability  to  supervise 
the  overall  depart¬ 
ment. 

You  must  be  able  to 
perform  well  indepen¬ 
dently  and  to  have  a 
good  knowledge  of 
preparation  of  bud¬ 
gets  and  deadlines. 

If  you  are  an  aggres¬ 
sive  management  ori¬ 
ented  individual  with  a 
wide  background  in 
the  above  areas,  we 
want  to  see  your  re¬ 
sume  as  soon  as  pos¬ 
sible.  Pis.  include  your 
salary  history  and  re¬ 
quirements  to:  Ms. 
Gayle  Linkous,  Super¬ 
visor,  Personnel  Ad¬ 
ministration,  STAN¬ 
LEY  FURNITURE,  Stan- 
leytown,  VA.  24168 


ARTSIGRAPHICS 


^uuucy 

lu'im-nx' 


CARTOGRAPHER 

A  large  midwestern  newspaper  has  an  im¬ 
mediate  opening  in  its  Newsroom  Art  De¬ 
partment  for  an  experienced  individual 
with  capabilities  as  a  map,  chart  and 
graphic  designer. 


oH'todCDrrpQr^ 

Equal  Opportunity  Employer  M/F 


CIRCULATION 


The  candidate  should  have  the  ability  to 
work  rapidly  against  deadline  situations, 
this  individual  should  also  have  a  full  un¬ 
derstanding  of  B  &  W  and  multi-color  re¬ 
production  techniques. 

Salary  commensurate  with  experience. 
Send  resume  and  salary  history  to  Box 
5926,  Editor  &  Publisher. 


WE  ARE  looking  for  ambitious,  career- 
minded  district  sales  fnanagers.  We  are  a 
newspaper  in  midwest  using  Little  Mer¬ 
chant  System.  Good  opportunity  for  ad¬ 
vancement  for  person  with  proven  ability. 
Many  fine  fringe  benefits  along  with  good 
salary  and  expense  allowance.  Send  re¬ 
sume  to  Box  5871,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 

Not  a  circulation  executive.  We  desire  a 
working  circulator  who  knows  all  the  fine 
points  as  to  how  to  secure  more  circulation 
for  a  newspaper  who  has  a  great  product. 
Please  forward  all  information  relative  to 
your  qualifications  and  any  details  you 
think  we  should  know,  including  years  of 
experience  as  a  circulator  and  salary  de¬ 
sired. 

Robert  I.  McCracken 
The  Times  Herald 
P.O.  Box  591 
Norristown,  Pa.  19404 


Sales  Manager 

Expansion  of  our  circulation  department 
necessitates  the  creation  of  this  position. 
The  person  we  seek  will  have  had  sales- 
supervisory  experience  in  a  competitive 
market,  can  successfully  use  a  variety  of 
sales  techniques,  and  can  apply  contem¬ 
porary  management  skills.  Emphasis  is  on 
creativity  and  solid  human  relations  skills. 
Located  in  one  of  the  fastest  growing  mar¬ 
kets  in  the  country,  this  position  offers 
professional  opportunity,  excellent  com¬ 
pensation  and  benefits,  plus  a  chance  to 
work  for  Montana's  finest  newspaper. 
Send  your  resume  and  salary  requirements 
in  strict  confidence  to:  Personnel  Man¬ 
ager,  The  Billings  Gazette,  P.O.  Box  2507, 
Billings,  MT  59103.  An  Equal  Opportunity 
Employer  M/F. 


WE'RE  LOOKING  FOR  a  bright,  energetic 
and  creative  circulation  manager  for  our 
lOOM  weekly.  If  you  can  manager  people 
well,  can  develop  and  meet  a  budget,  and 
are  familiar  with  voluntary  paid  and  TMC 
we'd  like  to  hear  from  you.  We  offer  attrac¬ 
tive  location,  salary  and  benefits  in  a  very 
dynamic  organization.  Write:  Albuquerque 
News.,  Att:  Ruth  Lewis,  P.O.  Box  25526, 
Albuquerque,  NM  87125  giving  complete 
employment  and  earnings  history. 


CIRCULATION  DIRECTOR— Zone  2— 
25,000  circulation  AM,  PM  paper— No 
Sunday.  Must  have  good  record  and  refer¬ 
ences  working  with  district  manager  oper¬ 
ations  also  familiar  with  small  mailroom 
operation.  Must  be  promotional  and  ser¬ 
vice  minded  and  be  able  to  outline  carrier 
and  district  manager  plans  and  programs 
on  a  quarterly  and  annual  basis.  Good  hos¬ 
pitalization  and  fringe  benefit  absolutely 
confidential.  Send  resume  to  Box  5757, 
Editor  &  Publisher. 


ENTHUSIASTIC  #2  or  district  manager, 
strong  on  carrier  relations,  familiar  with 
ABC,  promotions,  who  wants  to  manage 
the  whole  operation  and  improve  circula¬ 
tion  for  small  community  daily.  Attractive 
salary  and  benefits.  Reply  to  Box  5768, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 

A  medium-size  daily  and  Sunday  news¬ 
paper  in  the  northeastern  part  of  the  coun¬ 
ty  is  searching  for  an  aggressive,  innova¬ 
tive  and  promotion-minded  circulation 
manager  who  will  report  directly  to  the 
publisher.  The  position  entails  full  respon¬ 
sibility  for  all  circulation  operations,  in¬ 
cluding  sales,  office,  mailroom  and  trans¬ 
portation.  Applicants  should  be  well- 
versed  in  management  principles  of  plan¬ 
ning,  staff  motivation,  cost  control, 
analysis  and  reporting.  Full  knowledge  of 
ABC  is  a  must.  In  return  we  offer  a  fine 
challenge  with  a  well  regarded  newspaper 
in  a  growing  market.  We  also  offer  a  good 
salary,  attractive  benefits  and  a  delightful 
area  in  which  to  live.  Our  present  circula¬ 
tion  manager  is  moving  into  general  man¬ 
agement  with  our  company.  Send  full  re¬ 
sume  and  a  statement  of  your  manage¬ 
ment  philosophy  to  Box  5850,  Editor  & 
Publisher. 


AGGRESSIVE,  BRIGHT  Circulation  execu¬ 
tive  who's  go<xJ  with  figures  and  can  be  a 
leader  with  independent  dealers.  Will  be 
offered  a  lifetime  opportunity  in  Zone  2 
with  one  of  the  largest  and  fastest  growing 
PM  newspapers  in  the  country  if  you  can 
qualify  for  a  t(^  position.  Excellent  salary 
and  benefits.  Send  complete  resume  and 
salary  requirements  to  Box  5864,  Editor  & 
Publisher. 


LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  service:  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 

EDITOR  & 


CIRCULATION  DIRECTOR  for  medium 
sized  Zone  2  daily.  We  need  a  sales 
oriented  individual  with  experience  in 
competitive  marketplace.  Ideal  candidate 
will  have  background  in  circulation  sales 
promotions,  independant  contractors  and 
computer  applications  to  circulation  de¬ 
partment.  Sunday  helpful.  Should  be  able 
to  motivate  district  managers  and  oversee 
non  union  mailroom.  Send  resume  in  con¬ 
fidence  to  Box  5931,  Editor  &  Publisher. 


Is  your  expertise  sales  and  carrier  promo¬ 
tion?  Ready  for  a  new  challenge?  Major 
Zone  1  Daily  seeks  circulation  pro  who  can 
increase  sales  and  penetration  in  target 
areas.  Attractive  salary,  benefits,  ad¬ 
vancement  opportunities.  Send  resume  to 
Box  5925,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer  M/F. 


CIRCULATION  Builders  Enterprises  has 
eight  years  of  successful  experience  with 
telephone  sales  in  major  markets  (over 
100,0()0  circulation).  We  are  now  in  a  posi¬ 
tion  to  start  one  major  account.  Please 
call:  Mark  Hanssel,  President,  (716)  631- 
8544.  We  are  available  anywhere  in  the 
continental  US,  or  Canada. 


CIRCULATION  MANAGER 
(SMALL  5M  circulation)  Southern  Califor¬ 
nia  daily  in  growing  competitive  market  of¬ 
fers  perfect  entry  level  position  for  sharp 
person  presently  stymied  in  #2  position  or 
as  DM  on  larger  daily.  Ideal  candidates 
should  have  minimum  of  three  years  circu¬ 
lation  experience  and  some  background  in 
marketing.  This  is  a  challenging  position 
with  excellent  advancement  opportunities 
within  our  progressive  group  of  daily  news¬ 
papers.  Top  salary  and  benefits  for  the 
right  person.  Send  resume  to:  George  E. 
Riggs,  The  Herald  News,  P.O.  Box  549, 
Fontana,  CA  92335. 


CAREER  MINDED  individual  desiring  ad¬ 
vancement  with  large  newspaper  group. 
Size  70M  daily  combination  AM/PM  and 
Sunday  Zone  2.  Must  Know  and  apply 
basic  circulation  methods.  Job  requires 
ability  to  initiate  and  carry  through  sales 
activities  with  "Little  Merchant"  program. 
District  Sales  Manager  and  Supervisor  po¬ 
sitions  available.  Beautiful,  picturesque 
territory.  Excellent  benefits.  Salary  com¬ 
mensurate  with  experience.  Send  resume 
with  past  circulation  accomplishments  to 
Box  5900,  Editor  &  Publisher. 


OPERATIONS  MANAGER 

HOME  DELIVERY 

#  1  direct  mail  house  in  metro  Washington, 
[XI  needs  hard-working,  bright,  individual 
to  develop  expanding  private  delivery  bus¬ 
iness.  Our  company  is  delivering  5  national 
weekly  and  5  national  monthly  magazines. 
This  is  a  dynamic  new  business  division 
with  our  established  company.  All  com¬ 
pany  benefits  including  pension  program, 
hospitalization  and  major  medical  plus 
stock  purchase.  All  responses  to  Norman 
Schultz,  President,  ACiW  Computer  Mail 
Services,  10700  Hanna  St.,  Beltsville,  MD 
20705. 


CIRCULATION 

MANAGER 

For  26,(X)0  daily  and  Sunday,  with  TMC 
package,  in  industrial  city  in  chart  area  5. 
Potential  for  growth  to  30,(X)0  under  guid¬ 
ance  of  right  person. 

I  am  looking  for  an  aggressive  individual 
with  good  record  of  collection,  promotion 
and  carrier  recruitment.  Must  guide  and 
motivate  5  district  managers  in  building 
new  little  merchant  and  motor  routes. 
Excellent  opportunity  for  Circulation  Man¬ 
ager  now  on  a  smaller  paper  or  assistant  on 
a  larger  one.  We  are  a  division  of  a  re¬ 
spected  newspaper  group  and  can  offer 
growth  potential  to  a  person  who  can  dem¬ 
onstrate  ability. 

Please  send  complete  resume,  including 
salary  requirement,  to  Box  5795,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
For  large  twice  weekly  newspaper  in  com¬ 
petitive  California  area.  Must  plan  and  di¬ 
rect  phone  and  outside  sales  force.  Excel¬ 
lent  salary  and  fringe  benefits.  Great  fu¬ 
ture  in. large  growing  newspaper  chain. 
Please  address  your  replies  to  Box  5783, 
Editor  &  Publisher. 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


INSIDE  SALES  SUPERVISOR.  Run  your 
own  5  person  department  at  growing 
22,000  daily.  Budget/hiring/trainin^sales 
responsibilities.  VDT  experience  impor¬ 
tant,  management  qualities  a  must.  We 
want  you  to  matte  our  new  guaranteed- 
result  want  ad  program  even  more  profit¬ 
able;  set-up  call-back  and  call-from- 
competitivejiapers  program.  Starting  sal¬ 
ary  from  $2d0  to  $300  per  week  plus  per¬ 
cent  of  net  gain  (currently  $250-$300 
monthly).  Full  company  benefits,  good  ad¬ 
vancement  opportunities  and  a  lot  of  hard 
work  await  you  here.  Clall  Robert  Fusie, 
(913)  371-4300,  The  Kansan,  901  N.  8th, 
Kansas  City,  KS  66101.  An  Equal  Oppor¬ 
tunity  Employer. 


ADVERTISING  SALESPERSON-COUNSE¬ 
LOR  for  2200  circulation  growing  weekly. 
Must  be  able  to  layout  and  markup  ads. 
Weekly  experience  preferred.  $125  a  week 
plus  commission,  (jontact:  Robert  Blake, 
Managing  Editor,  P.O.  Box  7,  Columbiana, 
OH  44408. 


DISPLAY  ADVERTISING 


LOOKING  FOR  sales  director  on  the  rise. 
Excellent  chance  to  take  charge  and  work 
new  market.  Daily  newspaper  located  in 
ideal  Northern  Michiun  country  close  to 
Big  Water.  Write:  The  Evening  News,  Sault 
St.  Marie,  Ml  49783. 


ADVERTISING  SALES  willing  to  help  as  re¬ 
porter  on  large  rural  Area  9  weekly.  Box 
5336,  Editor  &  Publisher. 


YOUTH  ORIENTED  entertainment 
magazine  seeks  aggressive  retail  advertis¬ 
ing  space  salespeople.  Ft.  Lauderdale, 
Denver,  Columbus  and  Cincinnati  open¬ 
ings.  Hard  work,  great  potential.  $250  per 
week  vs  20%.  Our  average  salesperson 
makes  $4(X)  per  week.  Send  resume  and 
strong  letter  to:  Good  Times,  230  Arlington 
Circle,  East  Hills,  NY  11548. 


EDITORIAL 


COPY  EDITOR 

Experienced  for  fast-moving  desk  on 
60,000  award-winning  AM  daily  In  New 
York’s  Hudson  Valley,  70  miles  from  New 
York  City.  VDT  experience  useful.  Must  be 
eager  to  work  on  desk  that  requires  accu¬ 
rate  and  concise  editing  and  bright  head¬ 
lines  for  regional,  3-edition  operation. 
Send  resume  to  Box  5861,  Editor  & 
Publisher. 


NEWSPAPER 
PERSON  EXPERIENCED 
HIGH  SALARY  JOB 
Editorial  Side 

We  are  looking  fora  top  notch  professional 
writer/editor  to  leave  the  regular  newspa¬ 
per  field  and  come  to  work  at  a  much 
higher  salary  in  the  farm  publication  field. 
Should  be  between  30  and  40  years  old, 
family  man  with  collie  degree.  We  are 
prepared  to  pay  what  it  takes  to  get  a  top 
notch  man  for  this  position.  Excellent 
fringe  benefits,  good  working  conditions, 
pleasant  people  with  whom  to  work.  Get 
out  of  the  rat  race  and  into  something 
smoother,  more  challenging  and  more  in¬ 
teresting.  We  now  cover  20  states  with  4 
high  quality  weekly  farm  publications 
reaching  250,000  of  the  largest,  most 
technologically  and  financially  sophisti¬ 
cated  farmers  in  the  South,  Southwest  and 
Far  West.  If  you  are  a  highly  competent 
journalist  we  will  teach  you  modern  ag¬ 
riculture  in  all  its  varied  facets.  You  would 
live  in  Clarksdale,  Ms.  which  is  75  miles 
south  of  Memphis,  Tn. 

Contact:  Wm.  S.  McNamee,  Farm  Press 
Publications,  P.  0.  Box  1217, 
Clarksdale,  Ms.  38614,  (601) 
624-8503 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


WRITERS 


Our  (Fortune  5(X))  clients  Zones  2, 3,5, 6,9 
seek  versatile  financial/business  writers 
with  newspaper  or  magazine  background 
to  write  features— press  releases— and 
speeches.  Salary  based  on  experience 
$25,0<X)-$40,000.  Send  confidential  re¬ 
sume  with  salary  requirements  to  Box 
EPM,  The  Cantor  Concern,  39  W.  55th  St., 
New  York,  NY  10019. 

REPORTER  TO  TRAIN  for  Managing  Editor 
position  on  5-day  daily.  Send  references, 
clips  to:  Personnel,  Daily  Journal,  Vinita, 
OK  74301. 


NOW  taking  applications  for  staff  report¬ 
ers,  photographers,  sports  writers.  We  are 
a  newspaper— 4  months  old— that  got  off  to 
a  bad  start  and  are  now  in  the  process  of 
cleaning  house.  If  you  are  a  dedicated 
journalist  we’d  like  to  hear  from  you;  if  not, 
don’t  waste  our  time  or  yours.  Send  re¬ 
sume,  samples  to:  Dick  Swaboda,  News 
Editor,  Morning  American,  302  S,  Osage, 
Bartlesville,  OK  74003.  Or  call  (918)  336- 
0990  to  arrange  interview. 


MATURE  EDITOR 

One  of  the  South’s  most  respected 
medium  sized  newspapers  desires  sea¬ 
soned  editor  to  handle  all  editorial  func¬ 
tions,  including  editorial  page,  newsroom 
and  public  relations.  Several  years  of  ex¬ 
perience  necessary.  Should  be  willing  to 
meet  the  public  and  make  speeches  as  ap¬ 
propriate.  Prefer  traditional  and  conserva¬ 
tive  orientation.  Write  Box  5774,  Editor  & 
Publisher. 


TAKE  CHARGE  SPORTS  EDITOR  for 
5,(X)0  circulation  Ohio  daily,  strong  on 
pictures,  graphics  and  local  coverage. 
Ideal  applicant  may  be  a  bit  short  on  ex¬ 
perience,  but  strong  on  enthusiasm. 
Thorough  knowledge  of  sports  required. 
Entry  level  applicants  will  be  considered. 
Send  resume,  non  returnable  clips,  refer¬ 
ences  and  salary  expectations  to:  Bill 
Meyer,  Editor,  The  Bellevue  Gazette,  107 
N.  Sandusky  St.,  Bellvue,  OH  44811. 


STAFFING  UP— New  business  weekly 
newspaper  seeks  experienced  reporters 
and  editors.  New  York  City  headquarters 
and  San  Francisco  bureau.  Heavy  coast- 
to-coast  travel.  Daily  newspaper  or  wire 
service  experience  a  must;  business  writ¬ 
ing  background  helpful.  Pay  commensu¬ 
rate  with  experience  and  ability.  Send  clips 
and  resume  to  Box  5711,  Editor  & 
Publisher. 


SPORTS  REPORTER  for  7,0(X)  circulation 
daily.  Cover  High  Schools.  Non  school 
sports  are  also  important.  Lots  of  features 
and  photos  expected.  Supervise  stringers, 
layout  pages,  produce  football  and  basket¬ 
ball  tabs.  Recent  graduates  considered. 
Send  resume  and  samples  to  Box  5866, 
Editor  &  Publisher. 


CITY  EDITOR  for  wide  awake  60,0(X)  West¬ 
ern  daily.  Emphasis  on  staff  organization 
and  guidance,  imaginative  news  coverage 
and  a  sensitive  balance  between  nuts- 
and-bolts,  local  information  and  high- 
leadership  enterprise  reporting.  Current 
tearsheets  with  resume,  please.  Zone  7. 
Write  Box  5756,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer  M/F. 


COPY  EDITOR 

The  Decatur  (IL)  Herald  and  Review  a 
combined  65,000  AM  and  PM  Daily,  has  an 
immediate  opening  for  a  copy  editor. 
Background  in  reporting  required,  as  well 
as  daily  desk  experience  in  editing  copyw¬ 
riting  heads,  and  designing  pages.  Salary 
commensurate  with  experience.  Excellent 
benefits  and  growth  potential.  Include 
editing  and  writing  samples  with  your  re¬ 
sume  to:  Keith  L.  Stewart,  Lindsay/Schaub 
Newspapers,  Inc.,  Box  789,  Decatur,  IL 
62525. 


CITY  EDITOR 

The  Leesburg  Commercial,  a  9,000  PM  6 
day  daily,  is  seeking  an  organized,  aggres¬ 
sive  individual  to  assume  the  #2  position 
in  our  editorial  department.  Minimum  3 
years  reporting  and  1  year  newsroom  man¬ 
agement  a  must. 

Last  year  we  had  the  highest  increase  in 
circulation  of  any  newspaper  under  18,000 
in  the  nation,  due  primarily  to  an  extensive 
Product  Improvement  Program.  The  suc¬ 
cessful  applicant  MUST  be  dedicated  to 
producing  a  quality  community  daily 
newspaper  in  a  tough  competitive  market. 
As  a  member  of  the  New  York  Times  Com¬ 
pany  we  offer  salary  commensurate  with 
experience,  excellent  group  benefits  and 
the  opportunity  for  advancement. 

If  you  think  you’re  good  enough,  please 
forward  resume  including  salary  require¬ 
ments  to:  Allan  Smith,  Editor,  PO  Drawer, 
7,  Leesburgh,  FL  32748. 

EXPERIENCED  REPORTER  or  small  paper 
editor  ready  to  move  up;  join  fast-paced 
suburban  group.  Call:  (312)  834-0900  or 
write  Guy  Keller,  Mgr.  Editor,  Press  Publi¬ 
cations,  112  South  York  St.,  Elmhurst,  II. 
60126. 


ECONOMIC-  ^ 

WRITER  ^ 

Major  NYC  bank  has  an  opening  at  the  junior  officer 
level  for  economic  researcher  with  editorial  background, 
preferably  in  economic  journalism.  Position  requires  ad¬ 
vanced  economics  degree;  experience  in  business  con¬ 
ditions  analysis,  familiarity  with  recent  professional  lit¬ 
erature  in  micro-  and  macro-economics,  and  demon¬ 
strated  ability  to  write  about  economics  and  the 
economy  in  clear,  readable  prose.  Reply  to: 

Box  5932 

Editor  &  Publisher 

An  Equal  Opportunity  Employer 


MAJOR  MIDWEST  daily  seeks  journeyman 
reporter;  must  be  able  to  handle  assign¬ 
ment;  top  pay  and  fringe  benefits.  Write 
Box  5759,  Editor  &  Publisher. 


SPORTS  EDITOR  for  9,(X)0  daily  in  growing 
Southern  California  area.  Excellent  oppor¬ 
tunity  with  solid  small  chain.  Write  Box 
5862,  Editor  &  Publisher. 


AGGRESSIVE  reporter  needed  for  new 
weekly  in  energy  boom  area.  Practical  ex¬ 
perience  required  but  new  graduate  OK. 
Send  clips,  resume  to:  GalTup  Progress, 
Box  2409,  Gallup,  NM  87301. 


SPORTS  WRITER  for  23M  daily.  Will  assist 
with  layout.  VDT  experience  helpful.  Ex¬ 
perience  desired  but  not  essential  if  you 
have  what  it  takes.  Send  complete  resume, 
references,  clips  to:  Sports  Editor,  The 
Register-Mail,  Galesburg,  IL  61401. 


SPORTS  WRITER/EDITOR  .  .  .  major  met¬ 
ropolitan  daily  needs  an  aggressive,  self¬ 
starting  sports  person  to  head  up  sports 
coverage  for  its  satellite  tabloid.  Some 
sports  experience  required.  This  is  a 
growth  potential  position.  Please  write  Box 
5716,  Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  5  day  daily 
in  Zone  6  in  December.  University  com¬ 
munity,  award  winning  paper.  Staff  of  6. 
$275  per  week  to  start.  Write  Box  5792, 
Editor  &  Publisher. 


LAYOUT  EDITOR-COPY  EDITOR 
Needed  for  District  3  daily  with  a  com¬ 
bined  circulation  of  1 10,000.  Position  re¬ 
quires  strong  skills  in  copy  editing,  head¬ 
line  writing  and  modular  layout.  VDT  skills 
and  one  to  two  years  daily  experience  as 
full-  or  part-time  wire  editor  desired.  Send 
resume,  tear  sheets  and  names  of  at  least 
three  professional  references  to  Personnel 
Department,  Roanoke  Times  &  World- 
News,  P.O.  Box  2491,  Roanoke,  VA  24010. 


CHICAGO  BUREAU  CHIEF 
Commodity  news  services  seeks  news  and 
staff  manager  for  13-person  bureau.  Solid 
news  and  management  experience  re¬ 
quired;  economic  background  not  re¬ 
quired. 

CNS  is  the  largest  US  commodity  news 
wire  operation,  with  bureaus  in  Washing¬ 
ton,  New  York,  Chicago,  London,  Min¬ 
neapolis,  and  headquarters  in  Kansas  city. 
CNS  and  UPl  operate  UNICOM  news,  a 
world  wide  commodity  wire. 

Contact  CNS  Executive  Editor  Linda  Vance 
at  (913)  642-7373  or  send  resume  to:  P.O. 
Box  6053,  Leawood,  KS.  66206.  An  Equal 
Opportunity/Affirmative  Action  Employer 
M/F. 

REPORTER-PHOTOGRAPHER:  The  Colby 
(KS)  Daily  Free  Press  and  Weekend  Prairie 
Drummer  has  an  immediate  opening  for 
an  experienced  reporter-photographer. 
Call  Ron  Brown,  (913)  462-3963. 

MEDIUM  SIZED  North  Carolina  daily  wants 
swing  person  for  desk.  Must  be  able  to 
handle  city  desk,  wire  and  layout  on  five 
day  fill-in  basis.  Experience  necessary.  No 
calls  please.  Write:  Editor,  Gastonia 
Gazette,  P.O.  Box  1538,  Gastonia,  N.C. 
28052. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


NEWSFEATURES  REPORTER.  Sun  News¬ 
papers  of  Omaha  wants  a  talented  writer 
who  is  a  skilled  reporter,  a  stylist  with  a 
nose  for  news.  We  need  a  fiesty  yet  sensi¬ 
tive  newsperson.  If  you  fit  the  bill  and  can 
deliver,  send  cover  letter,  full  resume  and 
selected  clips  to:  Managing  Editor,  4875  F. 
St.,  Omaha,  NB  68117. 


EDITORIAL 

WRITER 

South  Florida  afternoon  daily 
has  opening  for  an  editorial 
writer  with  top  writing  and  edit¬ 
ing  skills.  Our  newspaper  takes 
a  moderate  political  position. 
Heavy  emphasis  on  local  and 
state  issues.  Send  resume  with 
editorial  writing  samples  to: 

Employee 
Relatione  Director, 

Ft.  Lauderdale  News, 

P.O.  Box  14430, 

Ft.  Lauderdale,  FL  33302. 


COPY  EDITOR— At  least  3  years  experi¬ 
ence  for  Northwest  AM  daily;  56,000  Cir¬ 
culation.  Send  resume  to  Box  5863,  Editor 
&  Publisher. 


CITY  EDITOR:  Leader  of  talented  staff  of  a 
dozen  able  to  assume  responsibility  for 
local  coverage  on  medium-sized  daily  in 
Zone  3  where  local  coverage  considered 
vital.  Someone  who  can  edit  copy  and 
manage  people.  Layout  experience.  Salary 
open.  Send  resume  to  Box  5859,  Editor  & 
Publisher. 


SENIOR  EDITOR 

strong,  experienced  editor  to  coordinate 
writing,  editing  and  production  of  reports 
for  a  national  survey  project.  Work  span 
sociology,  economics,  engineering  and 
water  chemistry.  Experience  must  include 
writing  and  production  of  large  scale  sci¬ 
entific  ro  technical  reports.  Salary: 
$18,000-$27,(X)0  depending  upon  skills, 
experience  and  education.  Send  resume 
and  writing  samples  to:  Bruce  Brower,  134 
Warren  Hall.  Cornell  University,  Ithaca,  NY 
14853. _ _ 

EDITORIAL  PAGE 

Independent,  progressive  100,000  circula¬ 
tion  California  newspaper  requires  eidto- 
rial  writer  who  is  more  than  just  another 
editorial  writer.  Demonstrated  ability  to 
produce  essential,  as  is  ability  to  handle  all 
customary  editorial  page  responsibilities. 
Resume,  writing  samples  first  letter  to: 
Norman  A.  Cherniss,  Executive  Editor,  The 
Press-Enterprise,  Box  792,  Riverside  CA 
92502. 


EDITOR  &  PUBLISHER  for  October  14,  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PROMOTIONS 


ARTS  and  ENTERTAINMENT  editor  for 
Columbus,  Ohio  bi-weekly  entertainment 
magazine.  Heavy  music  and  arts  writing. 
Well  organized,  oversee  freelance  stafr. 
$200  per  week.  Send  writing  samples  and 
resume  to  Box  5928,  Editor  &  Publisher. 


REPORTER  for  night  shift  for  medium 
sized  daily  in  Zone  2.  Reply  to:  R.  Odell, 
Editor,  The  Daily  Advance,  87  E.  Blackwell 
St.,  Dover,  NJ  07801. 


SPORTSWR  ITERS  for  twice  weekly  New 
Yity  newspaper.  Some  photo,  news  experi¬ 
ence  helpful.  Send  full  resume,  salary  ex¬ 
pectations  to  Box  5929,  Editor  & 
Publisher. 


SOMEONE  to  run  a  3-person  copy  desk  on 
12,500  circulation,  growing  PM  daily. 
Western  applicants  preferred.  Editor  Mike 
Forrester,  East  Oregonian,  P.O.  Box  1089, 
Pendleton,  OR  97801.  (503)  276-2211. 


REPORTER  for  a  new  free  distribution 
newspaper  in  New  York  City.  Applicant 
must  be  a  deadline  beater  who  enjoys 
community  environment  and  doesn’t  mind 
long  hours.  Here's  an  opportunity  to  do  it 
all  in  a  people  oriented  paper  with  a  large 
news/feature  hold.  Reply  in  writing  only, 
enclosing  resume  and  clips  to:  Ed  Wein- 
trob.  The  Brooklyn  Paper,  26  Court  St., 
Brooklyn,  NY  11242. 


ZONE  2,  70,0(X)  circulation  PM  daily 
Sunday  seeks  experienced  copy  editor,  1-2 
years.  Prefer  experience  with  wires,  inter¬ 
est  in  layout  and  graphics  and  ability  to. 
work  independently.  (Jhallenging  position 
with  future  opportunities.  Write  Box  5920, 
Editor  &  Publisher. 


NEW  ENGLAND  newspaper.  100  miles 
from  New  York  City,  with  emphasis  on  ex¬ 
cellent  photography  seeks  a  beginning  but 
expert  photographer  for  2  person  depart¬ 
ment.  Please  submit  a  portfolio  which  will 
be  returned.  Applicants  must  be  willing  to 
come  for  an  interview  and  include  refer¬ 
ences.  Write  Box  5922,  Editor  &  Publisher. 


EXCELLENT  OPPORTUNITIES  for  South¬ 
erners  in  college-quality  living  area.  Three 
positions  soon  available  with  growing 
Mid-South  newspaper  firm.  Staff  reporter 
and  copy  desk  positions  with  a  six-day 
daily.  Reporter-photographer  with  large 
weekly.  Some  experience  preferred.  Write 
Box  5921,  Editor  &  Publisher. 


MANAGING  EDITOR 

Wyoming’s  dominant  newspaper,  THE 
CASPER  STAR-TRIBUNE,  seeks  a  leader 
to  build  a  high  quality,  aggressive,  reader- 
oriented  news  operation. 

Excellent  professional  and  managerial 
credentials  are  required,  along  with  intelli¬ 
gence,  creativity,  fairness  and  the  ability 
to  attract  and  manage  good  people.  Send 
resume  and  references  tO:  Richard  High, 
General  Manager,  Casper  Star-Tribune, 
Casper,  WY  82602. 


SPORTS  EDITOR 

We  want  a  live  wire  sports  editor  to  lead  our 
staff  in  one  of  the  West’s  most  outstanding 
recreation  and  playgrounds. 

The  Times-News,  a  7  day  morning  paper 
covering  more  than  20  High  Schools,  a 
Junior  College  and  2  State  Universities  al¬ 
ready  has  a  prize  winning  news  depart¬ 
ment.  Now  we  want  the  sames  sports.  If 
you  can  organize  a  sports  page  that  is  read 
for  1(X)  miles,  write  a  sparkling  game  story 
and  design  a  beautiful  page  with  full  color 
available,  write  us  today.  We  want  some¬ 
one  on  the  job  before  basketball  season. 
Sports  writers  are  needed  too. 

Send  resume,  clips  and  references  tO: 
Gary  Eliassen,  Acting  Sports  Editor,  The 
Times-News.  Box  548,  Twin  Falls,  ID 
83301  or  call  (208)  733-0931  after  3  PM 
mountain  time. 


EASTERN  Ohio  daily  circulation  25,000 
upgrading  reporter  applicant  file.  Hard 
working  J-grads  sought.  Company  bene¬ 
fits,  good  salary,  exciting  challenge.  Send 
resume  to:  R.C.  Dix,  Times-Leader,  200  S. 
4  St.,  Martins  Ferry,  OH  43935. 


MANAGING  EDITOR 

Handyman’s  dream.  An  opportunity  to  re¬ 
make  9,000  daily,  bolster  staff .  stren^hen 
local  news.  VOt  experience  absolutely 
necessary,  willingness  to  move  serene 
north  country.  Contact:  The  Evening  news, 
Sault  Ste.  Marie.  Ml  49783. 


PROGRESSIVE  INDIANA  newspaper  group 
is  seeking  experienced  reporters  with  di¬ 
versified  news  backgrounds.  Camera  and 
VDT  experience  helpful.  Good  opportunity 
for  weekly  writers  or  editors  wanting  to 
break  into  daily  operation.  Immediate 
openings.  Call  or  Write:  Bob  Nicoson,  Per¬ 
sonnel  Mgr,  Home  News  Enterprises,  333 
Second  St.,  Columbus.  IN  (812)  372-781 1. 


STATE  GOVERNMENT 
EDITORIAL  WRITING 

Unique  opportunity  to  join  staff  of  6  writ¬ 
ers  producing  material  for  mid-west  group 
of  daily  newspapers.  The  wide  range  of  re- 
sponsiblities  includes  coverage  of  state 
legislature  on  a  spot  news  basis,  prepara¬ 
tion  of  editorials  on  state,  national,  and 
international  topics  and  frequent  in-depth 
analysis  assignments. 

Master’s  degree  required.  Prior  news  in¬ 
terpretation  experience  preferred.  Salary 
to  high  teens.  Excellent  benefits.  Send  re¬ 
sume  with  salary  history  and  examples  of 
writing  to  Box  5918,  Editor  &  Publisher. 


We  are  beefing  up.  Seven  Day  A.M.  (27M) 
newspaper  needs  three  reporters.  One 
year  newspaper  experience  required.  Send 
resume  or  phone:  Mike  McDaniel,  Manag¬ 
ing  Editor,  Temple  Daily  Telegram,  P.O. 
Box  868.  Temple,  TX  76501.  (817)  778- 
4444. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  "Freelancer’s  Newsletter.” 
Used  by  successful  freflancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O,  Box89-EP,  Skaneateles, 
NY  13152,  (315)  685-8505. 


MAILROOM 


MAILROOM  SUPERVISOR, 'FOREMAN 
Circulation  department  of  medium  size 
daily  newspaper  company  has  immediate 
need  for  an  individual  to  take  charge  and 
supervise  our  Mailing  and  Inserting  opera¬ 
tions.  Experience  in  this  area  a  must.  Out¬ 
standing  career  opportunity  for  the  right 
person.  Starting  salary  commensurate 
with  experience.  We  offer  excellent  com¬ 
pany  benefits  and  working  cond it itons.  For 
further  information  and  confidential  inter¬ 
view  call:  Paddock  Publications.  Inc.  (312) 
394-011''  Ext.  15. 


MmilROOM  SUPERINTENDENT 
Supervise  75  employees  in  a  24  hour  6  day 
commercial  printing  and  newspaper  opera¬ 
tion.  Prefer  experience  with  automated 
mailroom  equipment  and  truck  fleet.  Plant 
is  in  suburban  Seattle.  Send  resume  to: 
Jeff  Weber,  Valley  Publishing  Co.,  704  W. 
Meeker  St.,  Kent,  WA  98031. 


MARKETING 


MARKETING  DIRECTOR 
New  position  in  sales,  promotion,  product 
improvement  and  development  on  expand¬ 
ing  and  growing  32,000  AM  daily.  Reports 
to  president.  Write  John  Hager,  P.O.  Box 
1480,  Owensboro,  KY  42301. 


PHOTOJOURNAUSM 


YOU  SHOOT  good  pictures  and  we’ll  dis¬ 
play  them!  VVe’re  looking  for  a  photog¬ 
rapher  with  at  least  a  year  or  two  of  ex¬ 
perience  and  a  cliche-free  portfolio.  If 
you’re  a  self-starter  who  has  an  eye  for  the 
out  of  the  ordinary  photo,  we  may  have  a 
mutual  interest.  If  you’re  a  single-shoot  ar¬ 
tist  or  a  specialist  in  stand-’em-up  shots, 
don’t  bother.  We’re  big  on  process  color, 
too.  Write  or  call:  Tom  Hamilton, 
Messinger-lnquirer,  1401  Fredrica, 
Owensboro,  KY  42301.  (502)  926-0123. 


PRESSROOM 


PRESSMAN  for  Goss  Community  who  also 
has  background  in  commercial  sheet-fed 
press  work  and  camera.  Rural  Area  9 
weekly  near  recreation.  Send  salary  re¬ 
quirements  with  resume  to:  Box  5337, 
Editor  &  Publisher. 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits,  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120.  Editor  &  Publisher. 

PRESSROOM  MANAGER 

Progressive,  award-winning  daily  morning 
newspaper  is  seeking  a  pressroom  man¬ 
ager  in  Zone  4. 

Applicants  will  be  evaluated  on  their  ability 
to  communicate  and  supervise  pressroom 
personnel;  efficiency  in  scheduling  work¬ 
loads  and  appreciate  the  need  for  preven¬ 
tive  maintenance  for  metro  operation. 
Excellent  fringe  benefits  available  -salary 
negotiable.  Please  send  resume  and  refer¬ 
ences  to  Box  5701.  Editor  &  Publisher. 


WE’RE  A  16,000  PM  in  Pennsylvania  in 
need  of  a  competent  press/camera/plate 
working  supervisor.  We  have  new  Goss 
Community  presses  in  a  modern  offset 
plant.  We  seek  a  well  qualified  and  trained 
individual  who  knows  offset  well  and  who 
can  direct  a  crew  of  4.  Excellent  location. 
Competitive  pay  with  the  best  of  benefits. 
Tell  us  all  about  ygurself  and  why  you 
would  be  the  person  for  us  by  writing  to 
Box  5930,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Need  a  strong  person  for  13,000  6  day 
daily  in  Zone  3.  Must  be  familiar  with  VDTs 
and  Compugraphic  typesetting  equip¬ 
ment.  Salary  open.  Excellent  benefits. 
Send  resume  tO: 

A.  Harrison 

Mid-South  Publishing  Co. 

Mufreesboro,  TN  37130 


PRODUCTION  MANAGER 
You’re  a  shirt  sleeve  manager  who  can  fill 
in  anywhere:  composing,  platemaking, 
press.  You  know  how  to  manage  and  moti¬ 
vate  good  people.  Cost  and  productivity 
are  essential,  but  so  is  quality.  Outstand¬ 
ing  opportunity,  environment  and  com¬ 
prehensive  with  a  growing  group.  Write: 
Dave  Martens,  Publisher,  York  Daily  Rec¬ 
ord,  York,  PA  17401. 


PRODUCTION  MANAGER— Rapidly  grow¬ 
ing  Mid-Atlantic  weekly  newspaper  group 
has  opening  for  manager  experienced  in  all 
phases  of  newspaper  production  including 
composition,  typesetting,  camera  and  cus¬ 
tomer  relations.  Experienced  with  job  shop 
and  web  offset  helpful.  Enthusiasm,  self 
organization  important.  Degree  preferred. 
Competitive  salary,  benefits,  advancement 
opportunities.  Send  resume  and  salary  re¬ 
quirements  to  Box  5919,  Editor  & 
Publisher. 


ADMINISTRATIVE 


PUBLISHERS! 

MAY  I  BE  YOUR  RIGHT  HAND? 
Extensive  experience  in  weekly  magazine 
production,  from  sales  (including  clas¬ 
sified  and  inserts)  to  production  (including 
impositions,  paste-up/mechanicals,  color 
control,  traffic,  etc)  to  accounting  (billing. 
AiR,  collections)  to  promotion  and  man¬ 
agement.  I  want  to  learn  the  weekly  or 
small  daily  newspaper  and/or  shopper  bus¬ 
iness  in  the  rurals  (or  cities)  of  Maine,  New 
Hampshire  or  Vermont.  Will  give  my  all  for 
right  challenge  and  opportunity.  College 
and  references.  Box  5710,  Editor  & 
Publisher. 


EXPERIENCED  PUBLISHER,  mid  30’s, 
looking  for  a  challenge  with  major  group  or 
publication.  Solid  background  all  phases. 
Award-winner  and  profit-maker.  Write  Box 
5793.  Editor  &  Publisher. 


RESEARCH/PROMOTION 
Unique  opportunity  to  start  from  scratch 
building  a  research/promotion  plan  for 
strong  Southern  California  suburban  7-day 
daily. 

The  Right  individual  must  have  the  ability 
to  gather  research  and  marketing  informa¬ 
tion  and  collate  into  media  kits,  sales  kit 
aids.  etc. 

Additionally  he  or  she  will  be  responsible 
for  creating  and  coordinating  promotions 
from  individual  departments  or  develop 
overall  newspaper  theme  image  cam¬ 
paigns. 

If  this  kind  of  opportunity  interests  you, 
send  resume  including  salary  require¬ 
ments  tO; 

Chuck  Rathan 
Tribune 
PO  Box  1259 
Covina.  CA  91722 


PUBLIC  RELATIONS 


EXPERIENCED  PR  STAFF  WRITER  in  large 
Zone  5  corporation  wants  to  make  a  real 
asset  of  herself  in  a  well-managed,  profit¬ 
able,  progressive  company.  Executive 
speeches,  journal  articles,  features,  an¬ 
nual  reports,  press  statements  and  re¬ 
leases,  position  papers,  and  more.  Excep¬ 
tional  background,  education.  Self-starter, 
keen  creative  sense,  fine  editor.  A  no- 
nonsense  achiever  with  a  sense  of  humor, 
even  in  desperate,  “pressure-cooking" 
situations.  Highly  respected  by  top  man¬ 
agement.  Will  relocate  in  or  near  urban  vi¬ 
tality.  Write  Box  5856,  Editor  &  Publisher. 


PUBLIC  RELATIONS  DIRECTOR 
FEE  PAID 
To  $16,000 

Search  Firm  seeks  Public  Relations  Direc¬ 
tor  for  new  300-bed  referral  MEDICAL 
CENTER.  Attractive,  medium-sized  Caroli¬ 
na’s  community  convenient  to  beaches. 
Prefer  strong  health  care  PR  experience. 
Confidential.  Send  resume  and  salary  his¬ 
tory  tO;  Martin  Grant,  Professional  Re¬ 
cruiters  Inc.,  1200  Piney  Grove  Rd.,  Co¬ 
lumbia,  SC  29210.  Phone  (803)  798-6760. 


SALES 


SALES  MANAGER  for  weeklies  in  fast 
growing  Southeastern  markets.  Outstand¬ 
ing  opportunity  for  ambitious  salesperson 
who  wants  to  participate  in  an  exciting, 
tough  and  challenging  growth  situation. 
Apply  to  Box  5751,  Editor  &  Publisher. 


To  Answer  Box  Number  Ads  In 
EDITOR  &  PUBLISHER; 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher  850 
Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
fo  varded  in  a  large  manila  envelope. 


ADMINISTRATIVE 


MANAGER,  Circulation-Business  experi¬ 
enced  all  functions  of  circulation,  mail- 
room,  warehousing,  production,  transpor¬ 
tation,  and  credit.  Experienced  15  years. 
Daily  newspapers.  700,(X)0  daily  and  Sun¬ 
day.  Make  it  happen.  Man  with  deep  expo¬ 
sure.  A  team  builder.  Strong  labor  back¬ 
ground.  Write .  Box  5752.  Editor  & 
Publisher. 


GENERAL  MANAGER 
Knowledgable  all  departments:  heavy  in 
production,  news,  personnel,  purchasing, 
budgeting  and  data  processing.  Excellent 
cost  control  record.  Pro-people,  stable, 
principled.  Now  with  40K  area  4  daily. 
Write  in  confidence  to  Box  5688.  Editor  & 
Publisher. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


Positions  Wanted  .  .  . 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  D  E  P  A  R  T  M  E  N  T  S ALLIED  FIELDS 


ADMINISTRATIVE 


OMBUDSMAN.  Mature,  experienced  in 
news,  general  management.  Help  protect 
newspaper  integrity.  Box  5869.  Editor  & 
Publisher. 


_ ADVERTISING _ 

WORKING  AD  MANAGER  tor  medium  i 
Sunbelt  daily.  20  years  experience  in  re-  j 
tail,  classifi^.  national  promotion.  Chain.  | 
agency  selling  in  competitive  market.  Box  i 
5727.  Editor  &  Publisher.  ' 

I  WORKED  WITH  YOU  FOR  6  YEARS  as  i 
Classified  Manager  at  E&P.  Now  I  want  to 
work  with  you  again -at  your  place  this 
time.  You  got  to  know  me  pretty  well  during 
those  6  years.  But  there's  more  to  my  past, 
including  4  years  promotion/PR  (The  Hous¬ 
ton  Post),  weekly  newspaper,  ad  agency 
and  retail  copy  experience,  plus  a  Jour¬ 
nalism  degree.  My  talents  and  knowledge 
go  far  beyond  classified,  and  the  job  I  seek 
will  utilize  them  to  the  fullest  perhaps 
assistant  ad  manager,  promotion  or  PR. 
Community  involvement  is  the  key.  loca¬ 
tion  is  secondary.  If  you've  got  that  type  of 
opening,  contact  Ginger  Stephenson.  Box 
5707.  Editor  &  Publisher. 

LOOKING  for  experienced  manager  and 
salesman?  I  have  solid  background  in 
newspaper  advertising  all  phases,  training 
top  sales.  Box  5910.  Editor  &  Publisher. 

ARTIGRAPHICS 

AWARD-WINNING  editorial  cartoonist 
seeks  position  on  daily,  skilled  in  illustra¬ 
tion.  graphics,  all  phases  art.  MFA.  En¬ 
thusiastic.  versatile,  prefer  Zones  3-2-1. 
Portfolio  on  request.  Box  558.  Wildwood. 
NJ  08260. 

_ CIRCULATION _ 

DO  YOU  NEED  A  GOOD  SOLID  Circulation 
department?  I  can  put  it  together  for  you. 
Top  references.  Write  Box  5855,  Editor  & 
Publisher. 


TRAVELING  JOB  WANTED.  25  years  circu¬ 
lation  experience  with  dailies.  Man,  51. 
Write  Box  5883,  Editor  &  Publisher. 


EXCELLENT  REFERENCES -as  CIRCU¬ 
LATION  BUILDER— available  circulation 
manager  for  group  or  private  newspaper. 
Salary  negotiable.  Box  5724,  Editor  & 
Publisher. 

COLLEGE  GRAD  MARKETING,  single,  age 
27  wants  to  move  up  from  current  dead 
end  D  M  slot.  Two  years  experience  in  little 
merchant  oireration.  Excellent  references 
from  present  employer.  Write  Box  5778. 
Editor  &  Publisher. 

SUCCESSFUL  circulation  manager  of  60M 
daily  and  Sunday  in  Northeast.  Excellent 
growth  records— IS^o  in  past  year  desires 
change.  Will  relocate.  Salary  negotiable. 
Write  Box  5903,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

BUGGED  BY  BIG  CITY  BUSTLE! 
Classified  Manager  for  respected  trade 
journal,  looking  for  challenge  in  the  North¬ 
east.  Have  shown  substantial  lineage  in¬ 
creases  in  first  year,  but  seek  the  joys  of 
the  wilderness  and  satisfaction  of  a  weekly 
or  small  daily  paper.  Other  experience  in¬ 
cludes  advertising  production,  sales,  print 
impositions,  extensive  knowledge  of  ac¬ 
counting  and  some  exposure  to  comput¬ 
ers.  Challenge,  opportunity,  location  pri¬ 
mary,  salary  negotiable.  Box  5699,  Editor 
&  Publisher. 


_ EDITORIAL _ 

EDITOR  of  award-winning  tri-weekly,  25, 
seeking  more  challenging  position,  former 
city  editor  of  small  daily.  Write  Box  5860. 
Editor  &  Publisher. 


EDITORIAL  ! 


6  YEARS  in  Murray.  Kentucky  behind  me.  ^ 
One  of  top  sportswriters  in  state.  Super 
with  Camera.  Prefer  Midwest  or  Midsouth, 
college  town.  Write  Mike  Brandon.  RR2, 
Harrisburg,  IL  62946.  (618)  994-2300. 

PROFESSIONAL  FOOD  WRITER  and  res¬ 
taurant  critic  (6  yrs.)  presently  working 
for  major  newspaper  seeks  position  with 
same,  regional  magazine  or  large  firm  de¬ 
siring  highly  stylized,  whimsical  and  infor¬ 
mative  feature  writing  with  emphasis  on 
food  and  people.  Food  study  here  and  ab¬ 
road.  Excellent  references.  Write  Box 
5788,  Editor  &  Publisher. 

SUBURB  SPECIALIST  who's  run  metro 
desk  at  60-600M  dailies.  Demanding, 
knows  quality,  good  motivator.  Also  big 
league  editing,  packages  skills.  After 
summer  off.  ready  to  tackle  city,  news 
desk  or  MANAGING  EDITOR  of  smaller 
daily.  Write  Box  5779,  Editor  &  Publisher. 

SPORTSWRITER— Recent  Big  Ten  J-school 
grad  nowon  weekly  seeks  daily  spot.  Collge 
and  high  school  sports  editor.  Seven  years  | 
writing  experience.  I  know  the  Big  Ten  area  j 
best  but  will  relocate  anywhere.  Mark  Mil-  | 
ler.  461 7  N.  Woodruff  Ave.,  Milwaukee,  Wl 
53211.  (414)  964-3822. 

AWARD-WINNING  corporate  publications 
writer, editor  seeks  new  diversified  writing 
challenge  in  New  England.  Box  5713, 
Editor  &  Publisher. 

PROVEN  SPORTS  WRITER:  5  years  major 
Northeastern  daily:  national  freelance 
work;  awards;  excellent  references.  Look¬ 
ing  for  a  change,  bigger  challenge.  Box 
5709,  Editor  &  Publisher. 

HARD-Hitting  weekly  newspaper  Editor 
Reporter.  12  years  in  Journalism,  seeks 
challenge  on  weekly,  daily.  Zones  1.  2. 
(914)  343-3628. 

HIRE  A  CITY  DESK— Four  copy  editors,  rim 
and  slot,  seek  jobs  with  quality  newspaper 
near  coast  and/or  mountains.  Currently 
with  medium-sized  Sunbelt  daily.  Team  of¬ 
fers  more  than  25  years  experience  in  page 
design,  rewrite  and  solid  copy  editing. 
VDT  trained.  We  work  well  together  and 
can  do  it  all.  Salaries  negotiable.  Write  Box 
5764,  Editor  &  Publisher. 

REPORTER  OR  COPY  EDITOR  with  recent 
MS  in  Journalism  and  2  years  daily  news¬ 
paper  experience  seeks  position  on 
small-medium  daily  or  weekly.  Capable, 
energetic  and  willing  to  persevere.  Will 
consider  all  Zones.  Resume,  clips  and  ref¬ 
erences  available.  Box  5719,  Editor  & 
Publisher. 


!  EDITORIAL 


^  WRITER-EDITOR,  33.  Sixteen  years  with 
medium  and  large  dailies.  Experience: 
beats,  arts,  features,  analyses,  all  phases 
of  desk.  Seeking  writing  spot  or  executive 
position  with  small-to-medium  daily. 
Employed.  Write  Box  5865,  Editor  & 
I  Publisher. 


EXPERIENCED  WEEKLY  EDITOR  seeks 
challenging  position  with  Boston  area  daily 
or  magazine.  Excellent  writing  skills,  good 
technical  and  foreign  background.  Need 
room  to  grow  and  a  reasonable  salary. 
Write  Box  5872,  Editor  &  Publisher. 


BUSINESS  REPORTER  holding  down  large 
city  bureau  for  leading  international  news¬ 
paper  group.  Works  7  days  a  week.  Strong 
on  business,  consumer,  politics,  lifestyle. 
Will  consider  bureaus  or  home  offices  of 
dailies,  magazines.  Salary  requirement 
reasonabie.  Contact  (713)  223-0194  or 
I  960-1685  and  leave  message. 

I  AM  29.  a  1972  J-grad  anxious  to  return  to 
the  profession.  Can  do  hard  and  soft  news, 
rewrite,  edit,  write  heads,  do  columns  and 
reviews.  Am  intelligent  and  imaginative, 
will  relocate  and  consider  any  position. 

I  Box  5677,  Editor  &  Publisher. 

I  VETERAN  SPORTS  EDITOR  available  im- 
I  mediately  in  any  zone.  Left  newspaper 
field  after  14  years  as  sports  editor  to  pub¬ 
lish  magazine  and  magazine  folded.  Have 
covered  it  all  from  preps  to  pros.  Award¬ 
winning  columnist.  First-class  supervisor 
with  quality  background  and  exceptional 
references.  Write  Box  5857,  Editor  & 
Publisher. 

EDITOR  SEEKS  Los  Angeles  suburb  do-all 
challenge.  Varied  22  years  experience, 
hard  worker.  Dedicated,  eager.  Write  Box 
5858,  Editor  &  Publisher. 

HARD  WORKING,  aggressive  J-school  grad 
seeks  reporting  or  editing  position  on  small 
or  mid-sized  weekly  or  daily  in  East-Bay  or 
San  Francisco  area.  Have  experience  as 
reporter  on  college  paper  as  well  as  profes¬ 
sional  publications.  Experience  also  in  ad¬ 
vertising  and  layout.  Write  Box  5750, 
I  Editor  &  Publisher. 


TRAVEL  AGENT,  former  news  reporter 
seeks  challenging  position  to  marry  both 
fields.  J-school  graduate,  29  and  single, 
going  places.  Write  Box  5873,  Editor  & 
Publisher. 

HARD  NEWS,  features,  editorials,  copy 
editing,  photography,  newsservice  bureau 
chief.  Seeks  responsibility.  P.O.  Box  2062, 
Ocean.  NJ  07712. 

MY  KEY?  Getting  along  with  people.  Pres¬ 
ently  a  community  editor.  Can  write  hard 
news,  features,  reviews,  sports,  heads, 
and  do  photography  and  paste-ups.  Seek¬ 
ing  daily  spot  in  Michigan  newsroom  with 
space  for  growing.  Write  Box  5880,  Editor 
&  Publisher. 

I  COPY  EDITOR— with  drive,  imagination 

'  and  10  years  experience  on  major  metro 
dailies  in  reporting,  editing,  and  layout 
seeks  editing  position  with  advancement 
opportunities  on  major  metro.  Write  Box 
5905,  Editor  &  Publisher. 

SMALL  daily  or  non-newspaper  writing 
spot  sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  work.  Write 
Box  5914,  Editor  &  Publisher. 

NEARLY  20  YEARS  experience  as  manag¬ 
ing  editor,  young  53,  healthy,  seeks  execu¬ 
tive  challenge  in  Zones  1,2,8,  or  9.  Has 
done  It  all— and  well.  Now  on  27,(XX)  PM 
daily  and  Sunday  in  northeast,  directing 
staff  of  25.  Srong  on  ideas,  inspiring  and 
training  young  reporters,  deskmen:  can 
learn  VDT.  Write  Box  5923,  Editor  & 
Publisher. 


SPORTS  DESK/FEATURES 
Stepping  from  news  to  sports  and  taking 
along  attractive  layouts,  sharp  headlines 
and  readable,  tight  copy.  Four  years 
fulltime  on  news  side,  last  two  as  wire 
editor  on  27,000  PM  daily.  Responsible  tor 
front  page  layout,  editing  and  wire  story 
play.  About  five  years  parttime  sports  writ¬ 
ing,  editing  experience.  AP  stringer  cov¬ 
ered  WFL  team.  J-degree,  two  years  on 
VDT.  I’m  27,  a  dedicated  worker  and  en¬ 
thusiastic  about  my  upcoming  move.  Any 
zone.  Box  5927,  Editor  &  Publisher. 


SPORTS  EDITOR,  two  years  weekly,  three 
years  daily,  seeking  slot  on  metro.  VDT  ex¬ 
perience.  (Prefer  Ohio,  Michigan.  Write  Box 
5908,  Editor  &  Publisher. 

RESPONSIBLE  slot  on  National/Foreign 
Desk?  Have  six  years  newspaper  editing¬ 
writing  experience  here  and  abroad,  award 
winning  Columbia  Journalism  MS.  Am  28, 
single,  will  relocate.  Write  Box  5901, 
Editor  &  Publisher, 


EDITORIAL 


LIFESTYLE/LEISURE  section  editor  seeks 
challenge,  career  growth  on  mid-sized 
paper  or  excellent  small  paper.  Graphics 
spot  on  metro  considered.  Penny-Missouri 
winner.  Dynamic  makeup.  Write  Box  5904, 
Editor  &  Publisher. 

_ FREELANCE _ 

SEASONED  REPORTER  returning  Christ¬ 
mas  to  Athens,  Greece,  seeks  assign¬ 
ments,  features,  columns,  regular  corre¬ 
spondent  work.  Rutgers  University  Jour¬ 
nalism  graduate.  28,  with  10  years  work  on 
New  Jersey  dailies.  Resume  and  clips  on 
request.  Write:  Louis  Economopoulos,  276 
Delavan  St.,  New  Brunswick,  N.J.  08901. 

_ LIBRARIAN _ 

LIBRARIAN-MLS,  ALA  Accredited.  5  years 
newspaper  library  experience.  Available 
any  zone.  Write  Box  5668,  Editor  & 
Publisher. 


_ PERSONNEL _ 

EXPERIENCED  newspaper  negotiator. 
Strong  knowledge  contracts,  labor,  law. 
Former  Union  President.  Replies  to;  (216) 
630-2751  or  Box  5907,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

EDITORS:  Hire  me  and  the  quiaity  and 
quantity  of  the  pictures  you  use  will  im¬ 
prove  dramatically.  I  have  2,112  days  ex¬ 
perience  as  a  newspaper  photographer. 
Write  Box  5906,  Editor  &  Publisher. 


NATIONAL  AWARD  winning,  36  years  ex¬ 
perience  is  seeking  photo  conscious  daily. 
Dan  Poush,  1080  Pali  Dr.  NW..  Salem,  OR 
97304.  (503)  362-8337. 


PRESSROOM 


ASSISTANT  PRESSROOM  Superintendent 
for  large  metropolitan  daily  seeks  challeng¬ 
ing  position  as  pressman  superintendent. 
17  years  experience  which  includes  mul¬ 
tipress  operation.  Excellent  record  in  pro¬ 
duction  and  quality.  Top  references.  Write 
Box  5775,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  DIRECTOR 
Competent  in  electronic,  mechanical  and 
industrial  engineering,  data  processing 
and  financial  disciplines.  Extensive  knowl¬ 
edge  and  experience  non-production  de¬ 
partments.  People  oriented  and  product 
sensitive.  Solid  record.  No  job  jumper. 
Presently  in  same  position.  Reply  in  abso¬ 
lute  confidence  to  Area  7,  Box  5687, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identificatipn 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


The  free  press  of  the  western  world  is 
fulfilling  a  promise  to  the  press  of  the 
third  world  made  at  the  UNESCO 
meeting  in  Nairobi  in  1976. 

It  has  been  marshalling  its  resources 
and  launching  a  campaign  to  give  and 
lend  assistance  in  the  form  of  training 
and  equipment  to  help  newspapers  and 
broadcasting  stations  in  underprivileged 
nations  perform  useful  roles  as  free 
media  in  their  communities. 

At  the  first  bi-annual  conference  of  the 
World  Press  Freedom  Committee  in 
Miami  Oct.  8,  just  prior  to  the  meeting  of 
the  Inter  American  Press  Association,  it 
was  reported  more  than  one  half  million 
dollars  in  contribution  and  pledges  had 
been  collected  for  this  purpose  and 
$142,544  has  been  granted  or  earmarked 
for  16  different  projects. 

George  Beebe  Miami  Herald,  chair¬ 
man  of  WPFC,  listed  those  projects  as 
follows: 

•  $20,000 — To  University  of  Nairobi 
School  of  Journalism  for  equipment  for 
laboratory  newspaper  and  for  scholar¬ 
ships  for  African  students  to  Nairobi. 

•  $16,000 — To  University  of  Nairobi 
School  of  Journalism  to  co-sponsor  a 
four-day  seminar  for  newspaper  editors 
from  18  African  countries  held  May 
28-31. 

•  $10,000 — To  I  PI  to  help  underwrite  an 
African  seminar  on  economic  ANF  fi¬ 
nancial  reporting,  in  Nairobi  Oct.  24- 
Nov.  2,  1977. 

•  $4.200 — Grant  to  I  PI  for  air  fares  for  a 
group  of  five  Portuguese  Journalists  who 
spent  a  month  at  five  U.S.  newspapers. 

•  $10,000 — For  organizing  and  conduct¬ 
ing  a  training  school  for  print  and  broad¬ 
cast  reporters  in  Trinidad. 

•  $6,000 — To  Partners  of  The  Americas 
Journalistic  Exchange  Program. 

•  $5,000 — ^To  Fletcher  School  of  Diplo¬ 
macy  toward  a  media  conference  at  the 
University  of  Cairo  April  2-5,  1978. 

•  $20.000 — To  the  Inter  American  Press 
Association  toward  five  seminars  con¬ 
ducted  in  Latin  America  and  the  Carib¬ 
bean  in  1978. 

•  $5,000 — To  the  Inter-American  As¬ 
sociation  of  Broadcasters  for  a  feasibility 
study  for  a  proposed  Latin  American 
Communications  Center  for  print  and 
broadcast  students  and  professionals. 

•  $2,344 — To  the  Nigerian  Institute  of 
Journalism  for  overhead  projectors  and 
transparency  maker  for  use  in  training 
program. 

•  $10,000 — To  press  foundation  of  Asia 
toward  a  seminar  for  Asian-Pacific  busi¬ 
ness  writers  to  be  held  in  late  summer  in 
Kuala  Lumpur. 

•  $1,500 — Expenses  for  consultant  re¬ 
quested  from  El  Maiido  and  El  Diario  De 
Hoy  in  San  Salvador. 

•  $5,000 — To  Wilbur  Schramm,  Centre 


for  Communication  Studies,  Hong  Kong. 
To  continue  his  studies  of  international 
wire  service  coverage  of  Third  World. 

•  $2.500 — To  Leonard  Sussman  of 
Freedom  House  for  producing  WPFC 
pamphlet  to  be  distributed  prior  to  Paris 
UNESCO  General  Conference. 

•  $5,000 — To  Caribbean  News  Agency 
for  seminar  for  its  correspondents  and 
stringers. 

•  $20.000 — Under  consideration  for 
Asia-Pacific  Broadcast  Training  Insti¬ 
tute. 

Forty  representatives  attended  the 
meeting  from  WPFC’s  32  affiliates 
around  the  world.  The  committee  was 
organized  in  1974  by  ajoint  agreement  of 
I A  PA  and  the  International  Press  Insti¬ 
tute. 

Beebe  emphasized  the  role  the  com¬ 
mittee  is  playing  as  a  clearing  house  for 
equipment.  The  demands  for  used 
equipment,  he  said,  are  great  and  the 
problem  is  getting  enough  cold  type 
equipment.  He  suggested  that  major 
print  and  broadcast  organizations  ar¬ 
range  to  modernize  one  newspaper  or 
one  broadcasting  station. 

He  outlined  the  committee’s  aims  as 
follows: 

“1.  We  want  to  generate  action  on 
Leonard  Marks'  Proposal  to  Join  other 
organizations  in  a  campaign  to  reduce 
communication  rates,  particularly  in  de¬ 
veloping  countries,  which  are  detrimen¬ 
tal  to  the  news  flow.  For  instance,  it 
costs  three  times  more  to  phone  Santiago 
from  La  Paz,  than  it  does  from  La  Paz  to 
New  York. 

“2.  To  work  with  the  international 
wire  services  to  assist  in  any  way  possi¬ 
ble  in  their  third  world  training  program, 
if  needed,  and  to  help  offset  the  totally 
unfair  charges  made  against  them. 

“3.  To  give  consideration  to  Ranald 
MacDonald’s  excellent  suggestion  to  de¬ 
termine  and  summarize  what  the  Free 
World  has  done  for  media  of  developing 
countries,  which  has  been  extensive. 


This  will  give  us  a  stronger  position  in 
future  international  debates. 

“4.  Consider  arranging  a  Free 
World — non-aligned  media  conference, 
possibly  in  mid- 1979.  We  may  not  make 
any  gains,  but  we  think  the  dialogue 
would  be  useful. 

“5.  Make  a  survey  to  determine  what 
the  media  of  developing  countries  need 
to  improve  their  production  and  profes¬ 
sionalism,  so  that  our  affiliates  can  work 
to  assist  them.  We  want  to  avoid  over¬ 
lap,  which  we  have  not  encountered  to 
date. 

“6.  Determine  if  there  is  more  we  can 
do  to  protect  Journalists  who  are  being 
harassed.  Jailed  and  killed.  The  lAPA, 

I  PI,  PFA  and  WPFC  are  responsible  for 
the  freeing  of  a  number  of  newsmen. 

“7.  And  last,  to  increase  our  semi¬ 
nars,  workshops  and  training  programs, 
and  meeting  equipment  requests  from 
the  developing  world  to  the  best  of  our 
ability.” 

Beebe  was  re-elected  chairman  of  the 
committee.  Ranald  MacDonald,  manag¬ 
ing  director  of  The  Af>e  in  Melbourne, 
Australia,  and  I  PI  chairman,  was  named 
first  vice  chairman.  Harold  Andersen, 
president  of  the  Omaha  World  Herald 
and  chairman  of  FIEJ,  is  second  vice 
president.  Leonard  Marks  is  secretary- 
treasurer  and  Jack  Howard,  chairman  of 
the  development  committee,  which  has 
raised  the  funds. 

In  its  position  paper  on  the  UNESCO 
draft  declaration  on  the  mass  media, 
WPFC  said  it  “finds  the  current  UN¬ 
ESCO  draft  declaration  unacceptable 
because  it  would  impose  government  re¬ 
strictions  on  the  mass  media. 

The  committee  believes  the  declara¬ 
tion  is  not  needed,  and  if  it  is  adopted  it 
would  affect  the  access  of  people  to  news 
and  would  be  detrimental  to  all  con¬ 
cerned. 

“Most  objectionable  is  Article  XI, 
which  reverts  to  the  purpose  of  the  1976 
Declaration  on  the  role  of  states  in  en¬ 
forcement  of  controls  over  the  media  and 
in  the  strong  element  of  compulsion  ex¬ 
pressed  for  member  countries  to  follow 
the  Declaration.” 


Attending  .  .  . 

Inland  Meeting  at  the  Drake  Oct.  22-25 

and 

SNPA  Meeting  at  Boca  Oct.  28-31 

John  A  Park  Jr.  &  Associates 

Specialists  in  Newspaper  Mergers  &  Sales 
Box  17127  Raleigh,  N.C.  27619  •  (919)  782-3131 
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Harris  technology 
on  the 
job 


In  newspaper 
production, 

Harris  puts  innovative 
technology  to  work, 
saving  time  and 
money  for  papers 
throughout  the 
world.  With  copy 
processing  systems, 
advertising  layout 
terminals,  photo¬ 
composition  equipment, 
satellite  transmission 
systems,  web  offset 
presses,  inserting  and 
mailroom  equipment. 

The  newest  addition 


Harris  2500  Copy  Processing  System 
at  the  Brockton  (Mass.)  Enterprise 


to  this  product  family  is  the 

Harris  2530  copy  processing  system.  Designed  and  priced  for 
smaller  newspapers.  It  provides  the  same  bottom  line  benefits 
that  other  Harris  2500  systems  do  for  large  metropolitan  dailies.  And 
allows  deadlines  to  be  pushed  back  so  papers  can  deliver  fresher  news 
For  information  on  the  Harris  newspaper  production  system,  write: 
Harris  Corporation,  Melbourne,  Florida  32919. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


*^5000 

AWARD 


Goal  of  the  competition  was  to  encourage  the  news 
media  to  clearly  explain  the  American  economic 
system  to  the  public. 

In  the  category  for  newspapers  of  more  than 
250,000 circulation,  a  panel  of  1 1  judges 
selected  AAcGunagle's  entry  from  among  61 
entries  representing  newspapers  from  throughout  the 
country. 

An  achievement  of  this  stature  gives  us  yet 
another  reason  to  celebrate  in  this — our  centennial 
year. 


ClevelarKi  Press  reporter  Fred  McGunagle 
has  received  a  $5000  prize  in  the  Media  Awards 
for  the  AdvarKennent  of  EcorK}mic  Uixlerstanding. 


The  award  was  for  a  five-part  series 
which  examir>ed  Greater  Cleveland's  social  and 
economic  changes  in  the  1 970s. 


The  new,  notiorKil  competition  was  administered 
by  the  Amos  Tuck  School  of  Business  Administration 
of  Dartmouth  College  and  underwritten  by 
the  Champion  International  Corp. 


The  Cleveland  Press 

a  Scripps-Howard  newspaper 

Serving  Its  Readers  for  100  years 
1878-1978 


